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The  features  of  the  Philishave  electric  shaver  continue  to 
dominate  the  dry  shaver  market. 
In  1981,  sales  grew  faster  than  the  market  itself 
Perhaps  it's  because  we  spent  so  much  supporting  the  brand  with 
advertising  and  promotions. 

Advertising  and  promotions  we've  used  to  the  best  effect.  And  in  1982 
we  intend  to  carry  on  doing  so.  Li  ■  ■  ■  i%  c 

So  while  our  face  is  our  fortune,  it  could  be  yours  too.  PHILIPS 
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BELLE  COLOR  IS  THE  POUNDBEATER  With  our  special  price  terms  you 
can  seR  Belle  Color  at  99p  (RRP  £1.56)  and  still  make  your  margin.  Can  you 
retail  any  other  permanent  hair  colourant  at  under  £1? 

BELLE  COLOR  IS  THE  CREAM  of  hair  colourants -60%  of  salon  colouring 
is  done  with  cream  colourants. 

Why?  Cream  colourants  are  considered  to  provide  greater  depth  of 
colour  and  better  coverage  of  grey  than  most  gel1  colourants. 


Belle  Color:  Britain's  Nol  cream  colourant. 


CHEMISTS 
DRUGGIST 

Incorporating  Retail  Chemist 

March  20,  1982 

Volume  217  No  5311 
123rd  year  of  publication 
ISSN  0009-3033 

CONTENTS 

Three  lose  seats  in 
PSNC  election 

Bob  Worby  is  a  casualty  480 

Chemists  dominate 
in  cough  remedies 


Latest  Mintel  findings 


More  artificial 
sweeteners? 


481 


Committee  recommends  five 

482 

Cosmetics 

Graham  Walker's  annual  review 

510 

Computers  in 

pharmacy 

New  systems  and  applications 

512 

Topical  reflections  by  Xrayser 

483 

People;  deaths 

483 

C&D  Directory  changes 

484 

BP  Conference  programme 

484 

Prescription  specialities 

486 

Counterpoints 

486 

Clinical  research:  rectal  insulin? 

496 

Open  Shop 

505 

Letters 

508 

Westminster  report 

509 

News  extra 

511 

Business  news 

513 

Appointments;  health  centre  news 

514 

Market  news;  coming  events 

515 

Classified  advertisements 

516 

Contents  ©  Benn  Publications  Ltd  1982.  All  rights  reserved. 

No  part  of  this  publication  may  be  reproduced,  stored  in  a 

retrieval  system  or  transmitted  in  any  form  or  by  any  means, 

electronic,  mechanical,  photocopying,  recording  or  otherwise 

without  the  prior  permission  of  Benn  Publications 

Editor: 

Ronald  Salmon  MPS 

Assistant  Editor: 

John  Skelton  BPharm,  MPS 

Contributing  Editor: 

Adrienne  de  Mont 

BPharm,  MPS 

Beauty  Editor: 

Liz  Platts  BA 

Technical  Editor: 

Judy  Bargh  BPharm,  MPS 

Price  List  Controller: 

Colin  Simpson 

Advertisement  Manager: 

Peter  Nicholls  JP 

Assistant  Advertisement 

Manager: 

Doug  Mytton 

Director: 

James  Lear 


Published  Saturdays 
by  Benn  Publications  Ltd 
Sovereign  Way,  Tonbridge, 
Kent  TN9  1RW 

Telephone:  0732-364422  Telex  95 1 32 


Subscription: 

Home  £37  per  annum 

Overseas  &  Eire  £46  per  annum 

including  postage 

75p  per  copy  (postage  extra) 


Regional  advertisement  offices: 
Midlands:  240-244  Stratford  Road, 
Shirley,  Solihull,  W.  Midlands  B90  3AE 
021-744  4427 

East  Anglia:  71  Welsford  Road, 
Eaton  Rise,  Norwich.  0603  54284. 

Scottish:  74  Drymen  Road,  Bearsden, 
Glasgow  041-942  2315 

North  East  and  North  West:  Techno 
House,  388-394  Low  Lane,  Horsforth, 
Leeds  LS18  4DF  0532-583329 

West  Country  &  South  Wales: 

10  Badminton  Road,  Downend,  Bristol 

BS16  6BQ  0272  564827 


Benn 


AOC  '  Member  of  the  Audit 
"  p  *~Ji    Bureau  of  Circulations 


COMMENT 


Substitution 


The  Association  of  the  British 
Pharmaceutical  Industry  seems  to  be  quite 
successfully  fanning  the  flames  of  the  fire 
ignited  by  the  speculative  leaks  of  high 
octane  fuel  from  the  "all  doctor" 
working  party  on  effective  prescribing  — 
several  reports  of  drug  company 
opposition  have  appeared  in  the  Press. 

General  Practitioner  were  first  with  a 
report  that  the  working  party  had 
recommended  "generic  substitution'  be 
achieved  by  a  change  in  the  FP10.  The 
working  group  includes  leading  figures 
from  the  British  Medical  Association, 
General  Medical  Services  Committee  and 
the  Royal  College  of  General 
Practitioners.  A  pharmacist  would  be 
obliged  to  dispense  the  cheapest  generic 
equivalent,  even  when  a  doctor  indicates  a 
brand  on  prescription.  However,  if  the 
doctor  wished  to  insist  on  the  actual 
branded  drug,  he  would  tick  the 
appropriate  box  to  tell  the  pharmacist  not 
to  substitute  a  generic. 

The  working  party  is  generally 
believed  by  the  medical  profession  to  be 
out  of  line  with  the  grass  roots  feeling 
among  doctors.  Historically,  the 
profession  has  jealously  guarded  its  right 
to  prescribe  the  drug  of  choice  with  a 
proper  regard  only  to  the  efficacy  of  a 
particular  preparation  for  a  particular 
patient,  refusing  to  acknowledge 
constraints  on  expenditure  stemming 
from  the  Government  under  the  guise  of 
cost-comparisons,  etc. 

The  report  is  contrary  to  the  view  of 
both  the  former  Minister  for  Health,  Dr 
Gerard  Vaughan,  and  his  first  Secretary 
for  Social  Services,  Mr  Patrick  Jenkin, 
who  opposed  generic  prescribing  in  the 
belief  that  it  would  damage  the 
pharmaceutical  industry.  Not  surprisingly 
the  ABPI  takes  a  similar  view  and  will  no 
doubt  be  continuing  its  vigorous  defence 
of  "brands."  A  spokesman  for  the  ABPI 
told  C&D:  "We  are  strongly  opposed  to 
the  concept  of  generic  prescribing.  If  this 
speculaton  is  accurate,  these 
recommendations  would  be  very  harmful 


to  the  pharmaceutical  industry,  harmful 
to  innovation,  to  exports  and  to  job 
opportunities." 

The  ABPI  itself  admits  that  there 
would  be  short-term  savings  for  the 
Government  in  its  March  edition  of 
"Pharmatopics." 

The  paradox  is  that  this  saving 
represents  a  minute  proportion  of  total 
Health  Service  costs.  About  two  years  ago 
it  was  estimated  that  these  savings 
amounted  to  £24  million  —  3  per  cent  of 
total  pharmaceutical  costs,  or  0.3  per  cent 
of  total  NHS  expenditure.  A  single  new 
medicine  costs  about  twice  as  much  as  this 
to  develop.  The  ABPI  says  it  is  unlikely 
that  the  savings  have  increased 
substantially  as  a  proportion  of  total  NHS 
expenditure  since  then. 

Furthermore,  the  Pharmaceutical 
Price  Regulation  Scheme  ensures  that  the 
total  earnings  of  the  industry  are 
reasonable  in  relation  to  its  investment  of 
both  capital  and  research  in  the  UK,  and 
taking  account  of  its  contribution  to 
balance  of  trade  through  exports. 

Any  "savings"  to  the  Government, 
complains  the  ABPI,  fall  on  a  very  small 
number  of  companies,  represent  a  "total" 
loss  to  the  investor  of  the  value  of 
potential  sales  (perhaps  three  or  four 
times  the  value  of  the  savings  to  the  NHS) 
and  threaten  export  markets  if  other 
countries  were  to  follow  suit  (exports 
currently  earn  a  positive  trade  balance  on 
drugs  of  over  £500m). 

The  current  economic  climate  does  not 
seem  favourable  to  any  Government 
initiative.  However,  it  must  not  be 
forgotten  that  they  are  keenly  interested  in 
the  concept  of  cost-effective  prescribing 
engendered  in  the  funding  and  support  for 
the  new  BNF,  now  published  every  six 
months,  with  its  cost  guide  and  infamous 
"black  list". 

Perhaps  the  pharmacists  at  last  week's 
LPC  conference,  with  their  wholesale 
rejection  of  "substitution"  of  either 
"equivalent  medications"  or  products 
from  an  "agreed  list",  might  convince  the 
Department  of  Health  to  bury  the 
"informal"  report,  before  its  findings  are 
officially  made  public.  ■ 
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THIS  WEEK'S  NEWS 


Three  lose  seats 
in  PSNC  election 

Three  new  people  have  been  elected  to  the 
Pharmaceutical  Services  Negotiating  Committee 
replacing  existing  members.  Mr  Alan  Spivak  replaces 
Mr  Bob  Worby  (NE  Thames);  Mr  P.  C.  Holman,  Mr  G. 
C.  Lowson  (SE  Thames)  and  Mr  I.  Philips,  Mrs  M. 
Rawlings  (Wales). 


Mr  Bob  Worby's  rebuff  from  the 
electorate  comes  after  over  a  decade  of 
service  to  PSNC  as  a  negotiator, 
commencing  in  1971  when  he  was 
appointed  as  a  deputy  to  the  old  Central 
NHS  Contractors  Committee. 
"Naturally,  I'm  disappointed  at  the 
result,  "  says  Mr  Worby. 

Mr  Worby  was  chairman  of  PSNC 
from  1978-79  and  through  the  years  has 
talcen  a  particular  interest  in  PSNC 
actions  on  such  matters  as  the  Essential 
Small  Pharmacy  Scheme,  the  re- 
introduction  of  graduated  on-cost  in  1974 
and  the  establishment  of  a  significant  rise 
in  oxygen  fees. 


'Surprised' 


Mr  Spivak  told  C&D:  "I  am  pleased,  but 
quite  surprised  at  the  result."  In  his 
election  manifesto  to  the  NE  Thames 
region  he  stated:  "I  feel  that  PSNC  would 
benefit  from  the  presence  of  new 
members,  especially  as  the  record  of  the 
present  committee  appears  not  to  be  one 
with  which  the  majority  of  contractors 
have  much  sympathy." 

Mr  Spivak,  together  with  Mr  J.  lies, 
brought  the  existence  of  the  "big  dipper" 
to  the  attention  of  contractors  (and  the 
PSNC)  through  articles  in  C&D.  The 
points  he  wishes  PSNC  to  take  action  on 
now  include  planned  distribution, 
individualisation  of  the  contract  (with  a 
pension  scheme  for  pharmacists), 
examination  of  any  new  contract  by 
"unbiased  experts",  a  "proper 
accountability"  by  PSNC  to  LPCs  (eg 
LPC  conference  decision  are  not  binding 
at  the  moment),  a  second  pharmacist 
allowance,  assistance  for  older 
pharmacists  "locked  in"  to  unviable 
shops  and,  finally,  detailed  invoices  from 
the  Prescription  Pricing  Authority  for 
each  script  (as  in  Northern  Ireland). 

Mr  Spivak  says  that  he  hopes  to 
maintain  a  close  contact  with  LPCs.  "It  is 
important  to  take  along  the  views  of  the 


LPC  even  if  they  differ  from  your  own." 
Various  members  of  Camden  &  Islington 
LPC  personally  conducted  a  telephone 
canvas  for  Mr  Spivak. 

The  full  results  follow,  listed  by  region 
with  the  changes  given  first  (votes  cast  are 
given  were  appropriate  after  a  candidate's 
name  and  the  percentage  of  the  electorate 
voting): 

6.  NE  Thames  (33.49%  vote). 
A.  Spivak  (120  votes) 

R.  G.  Worby  (94) 

7.  SE  Thames  (33.39) 
P.C.  Holman  (150) 

G.  C.  Lowson  (40) 
14.  Wales  (36.57) 
I.  Philips  (151) 

Mrs  M.  Rawlings  (60) 

1.  NE  (43.99) 

T.  H.  Tweedie  (99) 

H.  S.  Olsang  (94) 
A.  M.  Gordon  (34) 

9.  Wessex 

E.  D.  Weaver  (unopposed) 

12.  W.  Midlands 

G.  F.  Paisley  (unopposed) 
The  following  were  re-elected: 

2.  Yorkshire 

L.  Calvert  (unopposed) 

3.  Trent 

R.  M.  Onley  (unopposed) 

4.  E.  Anglia 

D.  L.  Coleman  (unopposed) 

8.  SW  Thames  (29.20) 
D.  W.  Higgins  (68) 
A.  R.  Moore  (64) 

10.  Oxford 

P.  B.  Dean  (unopposed) 

11.  SW (40.04) 

5.  R.  Thomas  (147) 
P.  A.  Hunt  (68) 

13.  Mersey  (60.35) 

D.  M.  Billington  (180) 
J.  Williams  (73) 
P.  H.  Lappin  (24) 


Society's  'EEC  view 
on  distribution 

Geographical  distribution  of  pharmacies 
in  the  EEC  should  be  considered 
immediately  rather  than  in  the  general 
context  of  an  EEC  health  policy,  and  the 
free  movement  of  pharmacists  should  not 
be  delayed,  the  Pharmaceutical  Society 
Council  has  concluded  in  a  final  report  on 
resolutions  passed  at  the  Branch 
Representatives'  meeting  in  May  1981. 

The  view  of  the  Association  of  Area 
Health  Education  Officers  is  to  be 
obtained  on  the  suggested  programme  for 
a  health  education  campaign,  but  it  is 
agreed  that  it  would  need  to  be  planned  by 
the  Branches. 

Representations  are  currently  being 
made  to  the  DHSS  for  an  increase  in  the 
preregistration  grant. 

A  policy  statement  on  MSc  degrees  in 
clinical  pharmacy  has  been  circulated  to 
all  schools  of  pharmacy,  and  Council 
continues  to  support  the  Hospital 
Pharmacists  Group. 

The  report  also  announces  that  since 
no  adverse  comments  have  been  received 
on  the  new  certificate  published  in  the 
Society's  journal  on  January  16,  the 
Council  has  decided  to  proceed  with  its 
production.  ■ 


New  Minister  told 
of  rural  problems 

A  call  for  a  five  kilometre  dispensing  limit 
has  been  made  by  Mr  Gilbert  Payne  in  a 
letter  to  the  new  Health  Minister,  Mr 
Kenneth  Clarke. 

In  his  letter  Mr  Payne  says  many  rural 
pharmacists  are  facing  financial  hardship, 
due  to  a  large  extent  to  the  increase  in 
doctor  dispensing.  He  reminds  Mr  Clarke 
that  the  original  concept  of  the  NHS  was 
that  everyone  should  have  access  to  a 
complete  health  care  service,  and  that 
included  a  pharmaceutical  one. 

Due  to  the  increasing  complexity  of 
modern  medicine,  "it  is  most  important 
that  more,  not  fewer,  people  should  have 
the  services  of  a  qualified  pharmacist.  We 
believe  the  first  step  towards  achieving 
this  would  be  to  substitute  five  kilometres 
for  the  present  one  mile  limit  with  due 
compensation  for  doctors  who  lost 
dispensing  patients.  We  would  ask  for 
your  active  support  and  rapid 
implementation  of  this  five  kilometre  rule 
as  a  first  step  towards  improving  the 
pharmaceutical  service  given  to  rural  NHS 
patients."  ■ 
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Chemists  dominate 
coughs  market 

Chemists  continue  to  dominate  the 
market  for  cough  remedies  and  sore 
throat  products,  the  latest  report  from  the 
research  organisation  Mintel  shows. 

A  Mintel  survey,  conducted  among 
874  housewives  in  November  1981  by  the 
British  Market  Research  Bureau,  showed 
that  chemists  were  the  source  of  75  per 
cent  of  purchases  during  the  previous  12 
months.  Boots  accounted  for  a  third  of 
total  market  sales,  with  a  peak  of  almost 
40  per  cent  in  the  Midlands  and  a  low  of 
one-fifth  in  Scotland.  In  the  case  of 
Scotland,  "other  chemists"  more  than 
made  up  for  Boots'  shortfall. 

The  chemists'  involvement  is  to  some 
extent  explained  by  the  success  of  Benylin 
as  an  OTC  medication  —  the  brand  had 
been  purchased  by  over  one-third  of 
housewives  in  the  survey  and  by  almost 
half  of  the  housewives  with  children. 
Venos  has  approaching  half  the  market  in 
grocers,  Mintel  believe. 

Whereas  almost  all  sales  of  semi- 
ethical  throat  lozenges  are  made  by 
chemists,  medicated  confectionery  is  split 
roughly  73  per  CTNs,  23  per  cent  grocers 
and  4-5  per  cent  chemists  and  drug  stores, 
according  to  Mintel  estimates. 

"However,  there  does  appear  to  be  a 
lack  of  knowledge  on  the  part  of  the 
consumer  in  buying  pharyngeal 
preparations.  The  fact  that  sales  of 
medicated  confectionery,  which  merely 
allevitate  the  symptoms,  are  so  substantial 
in  comparison  to  semi-ethicals  would 
seem  to  infer  the  the  general  public  prefer 
to  take  a  more  pleasant  tasting  sweet  that 
an  apparently  more  curative  product." 


Winner  of  the  Unichem  I  Wilkinson  Sword 
lucky  draw  contest  was  Mr  William 
Laxton,  NPS,  proprietor  pharmacist  at  45 
High  Road,  Broxbourne,  Herts.  Mr  Laxten 
(left)  is  pictured  being  presented  with  his 
prize  —  a  £250  Soler  Touriste  holiday 
voucher  —  by  Mr  David  Goulding, 
Unichem's  Walthamstow branch  manager 

One  of  the  most  significant  trends  in 
the  £24m  OTC  cough  medicine  market  is 
the  change  of  status  from  "ethical"  to 
counter  sale  with  a  pharmacy-only 
limitation,  a  trend  that  is  likely  to 
continue  according  to  Mintel.  The 
change-over  is  said  to  have  been  made 
possible  by  an  escalation  in  prescription 
charges  and  a  continuing  interest  by  the 
consumer  in  self-medication. 

Mintel  put  the  total  market  for  sore 
throat  products  at  £40m  and  say  that 
within  the  £7m  semi-ethical  sector  the 
"one  ray  of  sunshine"  is  anaesthetic 
lozenges  which  are  showing  promising 
growth,  having  increased  by  some  22  per 
cent  in  volume  terms  since  1980. 
Mintel  reports  are  available  at  £40 per 
month,  £240 per  annum  in  the  UK  from 
20  Buckingham  Street,  Strand,  London 
WC2E6EA.  ■ 


Agency  cosmetics 
by  mail  order 

Many  top-name  agency  cosmetics  and 
perfumes  are  now  being  sold  by  mail 
order,  C&D  has  discovered. 

C&D  has  unintentionally  been 
included  on  the  mailing  list  of  two  such 
enterprises  recently,  the  latest  from 
Loraine  Chassels  Ltd  of  Glasgow.  Their 
Spring  collection  comprises  over  50  lines 
at  from  under  one-third  to  around  half 
the  recommended  price.  Included  in  the 
collection  are  Max  Factor  Blase,  Cachet, 
Revlon  Intimate,  Coty  Smitty,  Dana 
Tabu,  Rubinstein  Fourth  Dimension, 
Laroche  Fidji,  Givenchy  III,  Lauder 
Aliage,  Maybelline  eye  shadow,  Quant 
cleanser  and  other  items  from  Goya, 
Sassoon,  and  Dorothy  Gray. 

Sample  prices  are  (claimed  rrp  in 
parentheses):-  Blase  body  splash  £1.55 
(£4.95);  Cachet  spray  mist  £3.25  (£9.40); 
Factor  satin  moisturiser  £0.50  (£2.00). 

Chassels  told  C&D  they  had  been 
trading  since  September  1981  and  the 
above  campaign  was  their  third  —  each 
list  includes  different  products.  Another  is 


planned  for  June  and  then  again  at 
Christmas.  "We  do  not  sell  to  wholesale, 
retail  or  the  general  public  but  to 
company  staff  via  postal  listings",  said  a 
spokesperson.  There  is  "national 
coverage"  but  no  advertising.  The 
company  claims  to  "buy  surplus  lines 
from  home  and  abroad". 

A  mail-order  system  is  also  being 
operated  by  Beauty  Choice  Universal  Ltd 
of  Washington,  Tyne  &  Wear.  In  addition 
to  their  own  "exclusive"  range  of  Vanda 
Beauty  Counsellor  toiletries,  a  recent  list 
offered  lines  from  Arden,  Factor,  Revlon, 
Rubinstein,  Hansen,  Shulton  and  Goya. 
Again,  rrps  were  heavily  discounted.  ■ 


Grocery  drive 

Beecham  Proprietary  Medicines  are 
launching  a  major  sales  drive  in  the 
independent  grocery  trade  according  to  a 
report  in  the  latest  issue  of  The  Grocer 
(March  13).  The  report  says  that  a  special 
sales  team  is  calling  on  outlets  to  promote 
the  sales  of  medicines.  The  campaign  will 
emphasise  Soluble  Phensic  and  Setlers. 
For  those  participating  in  the  promotion 


there  will  be  a  special  offer  voucher 
redeemable  at  the  local  cash  &  carry 
against  repeat  purchase  orders,  n 

New  contraceptive 
sponge  on  TV 

A  disposable  contraceptive  sponge 
containing  a  spermicide  may  be  available 
for  counter  sale  this  year. 

The  sponge,  developed  by  Dr  Bruce 
Vorhauer,  an  American,  was  shown  this 
week  on  the  TVS  programme  "The  Real 
World".  The  programme  presenter  said 
an  application  [presumably  for  a  product 
licence]  was  before  the  DHSS  and  that  a 
factory  in  Scotland  was  being  set  up  to 
manufacture  5  million  annually. 

The  spermicidal  sponge  or  "pillow", 
as  the  designer  prefers  to  call  it,  is 
currently  being  tested  against  the 
diaphragm  in  a  randomised  comparative 
trial  at  the  Margaret  Pyke  Centre  in 
London.  No  results  are  yet  available  but 
the  researchers  think  it  may  turn  out  to  be 
as  effective  as  the  diaphragm.  The  sponge 
is  made  of  polyurethane  foam  and 
contains  the  spermicide  nonoxynol.  It  is 
designed  to  fit  in  place  over  the  cervix 
where  it  can  be  left  for  48  hours.  ■ 

Drug  surveillance 
scheme  'effective' 

A  drug  monitoring  scheme  recently 
launched  by  the  Drug  Surveillance 
Research  Unit  at  Southampton  University 
(C&D  February  6,  p243)  has  been  proved 
effective  in  a  pilot  study. 

The  scheme,  using  "green  forms"  is 
known  as  prescription  event  monitoring, 
and  examines  drugs  already  on  the 
market.  Doctors  are  asked  to  report 
"events"  occurring  during  the  treatment 
without  making  any  judgment  on  the 
causes. 

The  drugs  used  to  test  PEM  were 
Opren  and  Lederfen,  and  neither 
prescribers  nor  manufacturers  were 
warned  in  advance.  Of  16,000  forms  sent 
out,  46  per  cent  have  been  returned. 
Photosensitivity  and  onycholysis  occurred 
with  an  overall  incidence  of  4  and  1 .5  per 
cent  respectively  with  Opren,  and  no  cases 
were  reported  with  Lederfen.  There  were 
more  cases  of  cystitis  and  dysuria  with 
Opren,  possibly  related  to  the  acidic 
nature  of  the  metabolites  or  unchanged 
drug  excreted  in  urine. 

There  are  no  surprises  from  the  test, 
and  the  known  adverse  reactions  appear 
as  "events"  with  an  incidence  similar  to 
that  encountered  in  other  studies.  The 
proportions  of  the  main  groups  of  events 
are  similar  with  both  drugs,  and  this 
consistency  suggests  that  PEM  is  a  reliable 
method,  says  the  Unit.  ■ 
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"With  all  this  extra  PR  the  Society's  becoming  quite  a  tourist  attraction!" 

'Better  professional  image'  call 
at  UK  CPA  first  anniversary 


Five  more  food 

sweeteners 

recommended 

The  Food  Additives  and  Contaminants 
Committee  has  recommended  that  five 
new  food  sweeteners  should  be  permitted. 

Two  of  these  —  aspartame  and 
acesulfame  potassium  —  are  classified  as 
"intense"  sweeteners  as  weight  for  weight 
they  are  many  times  sweeter  than  sucrose. 
It  is  these  types  that  are  used  in 
"slimming"  foods  and  as  table-top 
sweeteners,  although  they  also  have  many 
other  uses  in  food  manufacturing.  The 
Committee  also  recommends  that 
saccharin  plus  its  sodium  and  calcium 
salts  should  continue  to  be  permitted  as  an 
intense  sweetener. 

The  three  new  "bulk"  sweeteners 
recommended  are  hydrogenated  glucose 
syrup,  isomalt  and  xylitol.  The  Committee 
also  thinks  that,  in  future,  regulations 
controlling  both  bulk  and  intense 
sweeteners  should  be  brought  together 
and  that  control  should  be  by  permitted 
list.  The  definition  of  sweetener  should  be 
changed  to  control  all  sweeteners  other 
than  natural  foods,  it  recommends,  with 
sorbitol  and  mannitol  (currently  allowed 
under  other  regulations)  added  to  the  list 
of  permitted  bulk  sweeteners. 

Although  the  labelling  requirements 
for  both  bulk  and  intense  sweeteners 
should  be  the  same,  the  Committee  feels 
that  sweeteners  sold  directly  to  the 
consumer  should  be  subject  to  the  food 
labelling  regulations.  They  recommend 
that  the  term  "artificial  sweetener" 
should  be  restricted  to  intense  ones. 


Safety  reviewed 

Safety  evaluations  were  carried  out  by  the 
Committee  on  Toxicity  of  Chemicals  in 
Food,  Consumer  Products  and  the 
Environment  (COT).  They  classified  the 
sweeteners  evaluated  into  two  groups  — 
acceptable  for  use  in  food  and 
provisionally  acceptable  as  long  as  further 
information  was  provided  within  a 
specified  time  for  review.  Aspartame  and 
acesulfame  were  classified  in  the  first 
group;  all  the  bulk  sweeteners  and 
saccharin  were  in  the  second. 

COT  also  recommended  that 
cyclamate  could  be  permitted  again  in 
certain  food  items  if  its  use  was  monitored 
but  this  conclusion  was  rejected  by  the 
Food  Additives  Committee. 

Another  recommendation  is  that 
sweeteners  should  not  be  permitted  in 
foods  manufactured  specifically  for 
babies  and  young  children. 

Comments  on  the  report  (£3.90  from 
HMSO)  should  arrive  by  May  10  at  the 
Standards  Division,  Ministry  of 
Agriculture  Fisheries  and  Food,  Room 
556,  Great  Westminster  House, 
Horseferry  Road,  London  SW1P  2AE.  ■ 


Professionalism  costs  money,  especially  in 
relation  to  patient  contact,  and  it  should 
be  spent  in  a  conscious  effort  to  support  a 
radical  change  in  pharmacy's  professional 
image.  Where  the  improvement  is  visible  it 
rapidly  communicates  itself  to  the  patient, 
Mr  N.  Baumber,  a  retail  pharmacist  from 
Grantham,  told  a  meeting  of  the  United 
Kingdom  Clinical  Pharmacy  Association 
in  Leicester  last  weekend. 

Mr  Baumber,  speaking  on 
"Professionalism  and  patient  contact," 
suggested  a  number  of  ways  in  which  the 
pharmacist's  image  could  be  improved 
along  with  his  role  as  a  more  potent  force 
in  primary  health  care.  He  examined  some 
of  the  ways  in  which  the  pharmacist  could 
be  seen  as  a  professional  by  the  public. 
"For  more  than  30  years  we  have  had 
policies  of  shop  design  which  have 
isolated  the  pharmacist  in  his  often 
inadequately  designed  cell,  and  I  am  sure 
this  has  had  its  effect  on  the  prisoner." 

In  health  care  pharmacists  were 
isolated  from  patient  feedback,  case 
histories  and  hospital  policies  that  could 
form  an  invaluable  basis  for  better  patient 
counselling,  said  Mr  Baumber,  who 
looked  forward  to  the  day  when  drug 
companies  extended  their  mailing  lists  to 
include  pharmacy  in  the  distribution  of 
educational  material.  It  was  a  matter  of 
concern,  he  told  the  meeting,  that  if 
pharmacists  got  much  further  behind  with 
their  educational  maintenance 
programme  they  may  cease  to  be 
protectors  of  the  public  and  start  to 
become  a  danger. 

In  summing  up:  "We  cannot  expect 
'being  there',  and  by  that  I  mean 
supervision,  to  be  our  salvation  as  a 
profession  while  we  are  politically 
impotent  and  conveniently  passive.  We 
must  relate  to  technological  change  and 
wait  for  others  to  catch  us  up.  The  PSNC, 
for  instance,  cannot  lead  demand  and 
negotiate  with  the  DHSS  for  a  computer 
for  every  contractor,  but  if  every 
contractor  has  a  computer  then  that  will 
be  reflected  in  remuneration." 


Among  the  other  speakers,  Mr  J. 
Burden,  area  pharmaceutical  officer  for 
Leicester,  spoke  on  value  judgment  in 
pharmacy  and  asked  whether  people 
making  judgments  are  using  expertise  they 
can  rightly  claim.  He  suggested  that  issues 
tend  to  be  fudged  and  professional  titles 
are  brought  into  an  area  where  they  have 
no  right  to  be,  in  order  to  influence 
decisions.  Mr  Burden  asked  whether 
judgment  was  based  on  evidence  or  to 
compensate  for  the  lack  of  it. 

Mr  D.  A.  Dean,  an  expert  in 
pharmaceutical  packaging  and  past 
president  of  the  Institute  of  Packaging, 
made  the  case  for  professionalism  in  the 
presentation  of  medicines.  Mr  M. 
Barnwell,  a  former  NHS  administrator 
and  now  lecturing  in  management  at 
Leicester  Polytechnic,  gave  the  results  of 
research  he  had  conducted  into  the 
potential  conflict  between  managerial  and 
professional  responsibilities  of 
pharmacists  in  the  NHS.  He  had  assumed 
that  the  more  senior  pharmaceutical 
officers  would  "ditch"  their  professional 
values  and  give  more  emphasis  to  the 
managerial  side  of  their  jobs.  This  proved 
a  fallacy,  with  APhOs  showing  the  highest 
score  on  the  test  indicating  how 
professional  people  were. 

The  meeting  marked  the  first  year 
since  the  inauguration  of  the  UKCPA, 
and  membership  stands  at  nearly  300  — 
the  largest  of  any  clinical  pharmacy  group 
outside  the  US.  An  anonymous  donation 
was  given  for  the  purchase  of  a  badge  of 
office  for  the  chairman  and  SK&F 
vaccines  group  have  funded  an  award  for 
work  in  the  field  of  preventive  medicine. 
This  has  been  awarded  to  Dr  R.  Walker, 
Newcastle  General,  for  a  study  into  "The 
role  of  the  pharmacist  in  preventative 
medicine  in  childhood."  ■ 


■  Misuse  of  Drugs  (Licence  Fees) 
(Amendment)  Regulations  (Northern 
Ireland)  1982  (SR  1982  no  52)  come  in  to 
force  on  April  1 .  Available  from  HMSO, 
80  Chichester  Street,  Belfast  BT1 4LE. 
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PEOPLE      TOPICAL  REFLECTIONS 


Pharmacist  boosts 
Society's  PR  team 

Mrs  Jacqueline 
Durrant,  MPS, 
has  been  appoint- 
ed assistant  public 
relations  officer  to 
the  Pharmaceutic- 
al Society  of  Great 
Britain.  She  will 
concentrate  on  re- 
search on  pharma- 
ceutical matters 

and  report  to  the  Society's  director  of 
public  relations.  Born  in  Calcutta,  India, 
Mrs  Durrant  studied  at  Bradford 
University  in  1970,  and  after  a  pre- 
registration  year  at  Westminster  Hospital 
registered  in  1971.  Following  a  further 
year  in  hospital  she  entered  general 
practice  pharmacy  and  for  nine  years  was 
manager  of  various  retail  outlets,  chiefly 
in  the  north  of  England.  In  1978  she  took 
up  a  retail  appointment  in  Bermuda, 
where  she  spent  three  years  managing  a 
large  pharmacy/general  store.  Taking  a 
close  interest  in  the  newly-created 
Bermuda  Pharmaceutical  Association  and 
the  interpretation  and  implementation  of 
its  rules  and  regulations,  she  became  a 
member  of  the  examination  committee 
which  sets  questions  for  the  qualifying 
examinations  now  required  before 
candidates  can  be  registered  to  practise 
pharmacy  in  Bermuda.  After  leaving 
Bermuda  last  year,  Mrs  Durrant  spent  six 
months  travelling  in  the  Caribbean,  the 
USA  and  Canada  before  returning  to  the 
UK.  Recently  married,  she  was  engaged  in 
general  practice  pharmacy  in  London 
prior  to  her  appointment  with  PSGB. 

Mr  John  McPhie,  | 

an  executive  dir- 
ector of  Robinsons  I 
of  Chestfield  for] 
the  past  17!/2  years, 
retires  on  March  [ 
31.  Mr  McPhie  has  I 
worked  in  the  sur- 
gical dressings  and  \ 
associated  indus- 
tries for  44  years, 
becoming  widely 
known  in  the  UK  and  Europe.  In  his 
career  with  Robinsons  he  has  held  the 
offices  of  chairman  of  the  Surgical 
Dressings  Manufacturer's  Associaton,  the 
Association  of  Sanitary  Protection 
Manufacturers,  and  the  Disposable 
Baby  Napkin  Manufacturers' 
Association.  He  is  also  a  member  of  the 
board  of  governors  of  the  European 
Disposables  and  Nonwovens  Association. 
An  honorary  fellow  of  the  Institute  of 
Marketing,  and  a  past  national  chairman, 


By  Xrayser 


More  letters 


Oh  dear,  I  do  seem  to  have  upset  some  of 
our  colleagues,  with  two  out  of  three 
"Letters"  drawing  attention  to  shortfalls 
in  my  knowledge.  The  worst  of  it  is  I  can't 
deny  that  I  have  made  statements  which 
subsequent  knowledge  shows  to  have  been 
not  wholly  informed  —  but  I  reckon  that 
in  the  main  most  of  you  know  what  I'm 
getting  at. 

If  you  didn't  read  last  week's 
correspondence,  please,  please,  turn  back 
to  the  epistle  from  Ronald  C.  Skirt,  MPS, 
FBOA,  who,  in  the  most  delicious 
example  of  inconsistency  it  has  ever  been 
my  pleasure  to  clap  eyes  on,  accuses  me  of 
inconsistency.  You  may  recall  some  time 
ago  when  feeling  sore  at  a  hard-sell 
attempt  by  an  optician  (yes  it  was  a 
company)  I  commented  that  it  was  not 
surprising  that  serious  attempts  —  in  the 
House  of  Lords  no  less  —  to  break  the 
optical  monopoly  were  being  made. 

I  don't  think  it  is  mud  slinging  to  try  to 
discuss  cause  and  effect.  Mr  Skirt  does 
though:  if  first  we  had  been  able  to  ask  his 
opinion  of  why  opticians  were  being 
targetted,  I  would  never  have  offered  my 
humble  words,  which  pale  to  drudge  work 
when  compared  to  his  splendid  imagery.  I 
must  quote:  "The  mud-slinging  against 
we  opticians  has  been  engendered  by 
company  firms  with  their  fancy  premises, 
in  prime  situations,  complete  with  fancy 
receptionists  sat  on  their  bottoms  all  day 
looking  efficient  and  taking  home  fancy 
wages  (sorry  salaries).  Their  sky  high 
prices  (my  italics)  bear  no  relation  to  their 
work".  Which  says  it  all!  But  fear  not,  I 
shall  never  join  such  mud-slinging. 

Open  sesame 

Just  say  the  word  and  the  treasure  trove 
door  rolls  open  and  you  help  yourself. 
Doesn't  seem  to  have  worked  that  way  for 
me  since  I  opened  my  doors  last  month. 
Like  the  proprietor  of  the  North  London 
pharmacy  in  "Open  Shop"  I  have  seen  a 


drop  in  my  turnover  as  the  reality  of  what 
unemployment  means  comes  home.  My 
shop  turnover  for  January  is  down  by  an 
appalling  22  per  cent  in  money  value; 
December  was  down,  though  only  just, 
while  November  saw  the  first  of  my  pain. 
Though  I  would  rather  hide  from  the 
truth,  the  monthly  VAT  returns  are 
invaluable  for  making  comparisons. 

But  again  like  our  London  friend  I 
have  seen  a  remarkable  growth  in  the 
number  of  two-,  three-  and  even  six- 
month  supplies  being  ordered  on 
prescriptions  and,  too,  a  first  question 
from  the  patient  "Have  you  got  them  all? 
I  don't  want  to  come  back  again."  And 
when  I  look  at  their  incomprehension  of 
what  they  are  asking,  I  feel  like  swearing 
at  the  situations  we  have  let  ourselves  get 
into.  Why  can't  our  leaders  put  down 
their  foots  (a  sort  of  labour'd  singular 
plural!)  on  our  behalf? 

Architect  or  bricky? 

If  ever  we  wanted  official  recognition  of 
our  responsibility  the  sad  Migril  case  has 
given  it.  Yet  I  think  it  has  to  be  seen  as  one 
of  the  most  positive  aids  in  future  efforts 
to  achieve  a  proper  respect  for  our 
profession. 

We  may,  individually,  tremble  a  little, 
but  like  the  architect,  we  must  accept 
responsibility  for  our  building,  whereas 
the  carpenter  or  bricklayer  is  required 
only  to  do  what  the  plans  tell  him. 

The  knowledge  that  we  have  such  a 
responsibility  is  not  lost  on  our  GPs 
locally,  for  I  have  noticed  a  welcome 
courtesy  over  the  past  few  years  when  I 
have  had  to  confirm  or  suggest  an 
amended  dose  —  which  shows  our  role 
can  be  accepted  for  what  it  is,  instead  of 
being  seen  as  that  of  a  pedant,  secretly 
pleased  at  having  caught  the  doctor  out.  I 
even  get  through  the  receptionist  barrier 
now.  That's  progress  for  you!  ■ 


he  is  also  Middle  Warden  of  the 
Worshipful  Company  of  Marketors.  His 
most  recent  job  was  the  planning  and 
launch  of  Robinson's  Paddi  Cosifits 
disposable  nappies,  now  the  company's 
largest  selling  line. 

■  A  Belgian  pharmacist  is  looking  for  a 
holiday  residence  with  an  English 
colleague  for  his  son,  aged  18,  to  brush  up 
his  English  before  entering  university. 
London  area  preferred,  during  August. 
All  expenses  for  account  of  the  father. 
Contact  Pharmacien  P.  Tans,  c/o  APB 
1 1 ,  rue  Archimede,  B-1040  Brussels. 


Deaths 


Bryson:  On  Wednesday,  March  10, 
Mr  Arthur  George  Bryson  MPSNI,  JP, 
Main  Street,  Lisnaskea,  co  Fermanagh. 
Mr  Bryson  registered  in  1946  and  was  in 
business  at  Main  Street,  Lisnaskea  where 
he  was  a  well-known  and  highly-respected 
member  of  the  community.  He  is  survived 
by  his  wife  Patricia,  daughters  Suzanne 
and  Joan,  and  son  Robert. 
Dickens:  On  March  2,  Mr  Charles 
Richmond  Dickens,  FPS,  of  Curlew 
Close,  Mayals,  Swansea. 
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BP  Conference:  provisional 
programme  for  Edinburgh 

Afternoon:  Science  sessions;  Pharmacy 
practice  research  session;  Science  Group 
business  meeting;  optional  excursions. 
Evening:  Conference  banquet,  guest 
speaker,  The  Hon  Lord  Ross;  beer 
tasting;  curling;  conference  club;  disco. 
Wednesday,  September  15 
Morning:  Science  sessions  /  poster 
session;  Professional  session  III, 
"Pharmaceutical  innovations  in  patient 
care",  Mr  D.  Coleman,  general  practice 
pharmacist,  deputy  chairman,  PSNC; 
Exhibition  continues;  optional 
excursions. 

Afternoon  Poster  session;  Science 
discussion  forums;  History  of  pharmacy 
session;  optional  excursions. 
Evening:  "Edinburgh  at  Home"  and 
entertainment  with  Scottish  fare  buffet. 
Thursday,  September  16 
Morning:  Symposium,  "Gut  reaction  to 
tablets  and  capsules",  Dr  C.  G.  Wilson, 
dept  of  physiology  and  pharmacology, 
Queen's  Medical  Centre,  Nottingham,  Dr 
D.  C.  Taylor,  formulation  research 
section,  ICI  Ltd,  and  Dr  H.  Bechgaard, 
manager,  controlled  release  division,  A/S 
Alfred  Benzon,  Copenhagen;  Exhibition 
continues;  optional  excursions. 
Afternoon  Conference  lecture,  Exhibition 
finishes;  Closing  session;  optional 
excursions. 

Evening:  Conference  Ball. 
Friday,  September  17 

Post-conference  excursions:  Mediaeval 
Scotland  (morning  only);  Golf  at 
Gleneagles  or  St  Andrews  (all  day);  Burns 
country  (all  day);  West  Highlands  (3 
days).  ■ 


The  1 19th  meeting  of  the  British 
Pharmaceutical  Conference  will  be  held  at 
the  University  of  Edinburgh  from 
September  13-16,  1982.  The  following  is  a 
summary  of  the  provisional  Conference 
programme: — 
Sunday  September  12 
Evening:  Conference  service,  St  Giles 
Cathedral;  "Welcome  to  Edinburgh", 
entertainment,  dancing,  buffet. 
Monday  September  13 
Morning:  Opening  Ceremony,  McEwan 
Hall,  addresses  by  The  Rt  Hon  George 
Younger  (Secretary  of  State  for  Scotland) 
and  the  president,  PSGB;  Scientific 
address  by  Professor  A.  T.  Florence 
(chairman,  Conference  Science 
Committee);  Exhibition  opens. 
Afternoon:  "Martindale  and 
development  in  therapeutics",  Mr  J.  E.  F. 
Reynolds,  Editor,  Martindale;  Science 
sessions;  Professional  session  I,  "The  role 
of  the  pharmacy  in  the  promotion  of  the 
safe  use  of  medicines",  Mr  T.  Astill, 
director,  NPA  and  Mr  J.  lies,  general 
practice  pharmacist  and  member  of 
Council;  optional  excursions. 
Evening:  Academic/Civic  reception; 
Conference  club. 
Tuesday,  September  14 
Morning:  Science  sessions;  Professional 
session  II,  "New  pharmaceutical 
contributions  for  the  treatment  of  specific 
diseases";  Dr  R.  Brittain,  Glaxo 
Research,  Dr  D.  S.  Freestone,  head  of 
department  of  chemotherapy,  Wellcome 
Foundation  Ltd;  Exhibition  continues; 
optional  excursions. 


Changes  to  C&D 
1982  Directory 

The  following  changes  have  been  notified 
since  the  1982  edition  of  Chemist  & 
Druggist  Directory  closed  for  press: 
Allen  &  Hanburys  Ltd.  New  address: 
Horsenden  House,  Oldfield  Lane  North, 
Greenford,  Middx  UB6  OHB. 
01-422  4225. 

Amovon  Ltd.  New  address:  Tree  Tops, 
208  Seabridge  Lane,  Newcastle,  Staffs 
ST5  3LS.  0782  632302. 
D.A.  Arthur  Surgical  Supplies  Ltd.  New 

address:  65  Duke  Street,  Leith,  Edinburgh 
6.031-554  7155. 

Ayerst  Laboratories  Ltd.  New  address: 
South  Way,  Andover,  Hants  SP10  5LT. 
0264  58711. 

Carnation  Foods  Co  Ltd.  New  telephone 
number:  Marlow  (062  84)  6021. 
L.D.  Collins  &  Co  Ltd.  New  address: 
Sunray  House,  9  Plantagenet  Road,  New 
Barnet,  Herts  EN5  5JG.  01-440  1470. 
Coloplast  Ltd.  New  address:  Bridge 
House,  Orchard  Lane,  Huntingdon, 
Cambs  PE18  6QT.  0480  55451. 
Duncan  Flockhart  &  Co  Ltd.  New 


address:  700  Oldfield  Lane  North, 
Greenford,  Middx  UB6  0HD. 
01-422  2331. 

Duphar  Laboratories  Ltd.  New  telephone 

number:  042  18  6171. 

Fennings  Pharmaceuticals  Ltd.  New 

telephone  number:  Horsham  (0403) 
53427. 

Herbert  Ferryman  Ltd.  New  address: 
Galen  House,  1  Oakley  Road,  Shirley, 
Southampton  S09  7 AT.  0703  788011. 
Geller  Business  Equipment  Ltd.  New 

address:  Automation  House,  The 
Runway,  Station  Approach,  South 
Ruislip,  Middx  HA4  6TQ.  01-841  6161. 
KabiVitrum  Ltd.  New  address: 
KabiVitrum  House,  Riverside  Way, 
Uxbridge,  Middx  UB8  2YF.  Uxbridge 
51144. 

Max  Factor  Ltd.  New  address:  PO  Box  7, 

Wallisdown  Road,  Bournemouth 

BH11  8PL.0202  524141. 

Naturelle  Ltd.  New  address:  Thornford 

Road,  Headley,  Newbury,  Berks 

RG15  8AG.0635  23256. 

Newtons  Laboratories.  New  telephone 

number:  01-870  4248. 

Replica.  New  address:  Unit  B,  Marconi 

Courtyard,  Brunei  Road,  Earlstree 


Industrial  Estate,  Corby,  Northants. 
053  66  65492. 

Servier  Laboratories  Ltd.  New  address: 
Fulmer  Hall,  Windmill  Road,  Fulmer, 
near  Slough,  Bucks  SL3  6HH.  Fulmer 
2744. 

SmithKline  Animal  Health  Ltd.  New 

address:  Cavendish  Road,  Stevenage, 
Herts  SGI  2E J.  0438  67881. 
Sunbeam  Electric  Ltd.  New  address: 
Nerston,  East  Kilbride,  Glasgow 
G74  4PR.035  52  20255. 
Trichological  Prescriptions.  New 
telephone  number:  01-584  6303. 
Worldwide  Toiletries  Ltd.  New  address: 
Teuter  Cross  Mills,  Elm  Street, 
Skelmanthorpe,  near  Huddersfield,  Yorks 
HD8  9RR.  0484  862030. 
Wyeth  Laboratories  Ltd.  New  telephone 
number:  0628  64377. 


Poisons  Rules 
changes  from  April 

From  April  1  listed  sellers  of  Part  II 
poisons  must  sell  all  poisons  in  the  closed 
containers  in  which  they  are  received.  The 
previous  exemptions  for  ammonia, 
hydrochloric  acid,  nitric  acid,  potassium 
quadroxalate  and  sulphuric  acid  will  no 
longer  exist. 

This  change  is  specified  in  the  Poisons 
Rules  1982  (S.I.  1982  No  218,  HMSO 
£3.05)  which  amend  the  Poisons  Rules 
1978  and  bring  into  effect  proposals 
issued  by  the  Home  Office  earlier  this  year 
(C&D,  January  2,  p  5).  Cosmetic  products 
are  exempted  from  the  Act  and  its 
associated  List  and  Rules,  as  are 
methomyl  and  nicotine  in  certain 
circumstances.  Some  other  poisons  are 
exempted  from  labelling  and  packaging 
requirements. 

Shopkeepers  need  no  longer  keep 
certain  poisons  in  containers 
distinguishable  by  touch  from  containers 
of  non-poisonous  substances  stored  on 
the  same  premises,  and  the  requirement 
for  certain  poisons  to  be  coloured  is 
removed.  All  poisons  are  covered  by  the 
requirements  for  labelling  and  separation 
from  food  during  transport. 

The  Poisons  List  Order  1982  (S.I.  1982 
No  217,  HMSO  £0.70)  makes 
amendments  to  the  Poisons  List,  also 
from  April  1.  These  include  the  addition 
of  dinoterb,  thiofanox,  dialifos  and 
quinalphos  to  Part  II,  and  the  restriction 
of  the  entry  for  cyanides  in  Part  I  to  read 
"Hydrogen  cyanide;  metal  cyanides, 
other  than  ferrocyanides  and 
ferricyanides."  ■ 
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Pharmacists  can 
now  recommend  a 

clinically  proven 
cold  treatment 


Benylin 


DAY  AND  NIGHT  *f  ^y  tssr***.^ 


"'«»««» 


Cold  Treatment  -^^  ^ 


Effective  relief  of  cold  symptoms  requires  a  treatment 
that  really  works.  A  recent  clinical  trial1  demonstrated 
the  effectiveness  of  BENYLIN  Day  &  Night  Cold 
Treatment . 

fA  randomised  double-blind  trial  in  General  Practice 
comparing  the  efficacy  of  BENYLIN  Day  &  Night  Cold  Treatment 
and  Paracetamol  in  the  treatment  of  the  common  cold. 

Middleton  RSW  Brit.  J.  Clin.  Pract.  Vol  35  (9)  297/300  Sept.  '81 


PARKE-DAVIS 

part  of  the  Warner-Lambert  Group 

good  products  for  you  and  your  customers 

Benyhn  Day  and  Night  Cold  Treatment  is  available  in         Indications  Contra  indications  warnings  etc  Legal  Category  P 

display  outers  containing  24  retail  packs  For  the  relief  of  the  symptoms  associated  win  Hypersensitivity  toany  ot  the  constituents  Paracetamol  cancause  h 

List  price  to  pharm  per  retail  pack    55p  colds  and  influenza  skin  rashes  dizziness  and  palpitations  Caution  should  be  □   ,    .  "-'csnce  Moioer 

Price  to  public  per  retail  pack         g5p  .  e.ercsed  in  patienfs  yMh  hyperthyroidism  hypertension,  p0„"pool  Gwen.  £p7o»H 

V*T  ",5%'  four  iabtels  should  be  taken  da.iy- three  yeifo.  *fc "« °"  a  a"<?"*' 0,SO'°!'S  Telephone  1049  5512468 

CompoUlion  labfels  during  the  day  and  one  blue  tablet  at  n.go,  f'"f  °« » Nyjll Told  Treatment  Should not  be  used  du-.no         p  No 

Each  yellow  idaytime)  labiel  contains  Take  only  one  tablet  at  a  time  and  only  at  the  times  treatment  w.lh  M  A  o  I  s  or  lor  two  weeks  alter  completion  ol 

Paracetamol  Ph  Eur  500mg         ol  day  indicated  on  the  pack  therapy  Do  not  e.ceed  the  slated  dose  -  An  overdose  is 

Phenylpropanolamine  hydrochloride  B  P    25mg  Oo  nor  lake  the  <vghi-i<me  tablets  during  the  day  dangerous  medical  attention  should  be  sought  immedietely 

Each  blue  might  ttmel  tablet  contains  .  „  May  cause  drowsiness  If  allecfed  do  not  drive  or  operate 

Paracetamol  Ph  Eur  500mo        CHIdren  •  Dosage  machinery  Not  10  be  used  in  pregnancy  Avoid  alcoholic  drink 

Orphenhydramine  hydrochloride  BP         25mg          Not  recommended  ror  children  under  12  years  It  symptoms  oers.sl  consult  your  ddctor 


'Trade  Mark  R82196 


PRESCRIPTION  SPECIALITIES 


New  progestogen  may  mean 
safer  oral  contraceptive 


Organon  are  introducing  an  oral 
contraceptive  which  may  have  a  reduced 
risk  of  vascular  disease. 

The  contraceptive,  called  Marvelon,  is  a 
combination  of  30^tg  ethinyloestradiol 
with  150/^g  of  a  new  progestogen  — 
desogestrel.  This  is  the  first  new 
progestogen  to  be  developed  for  use  in  the 
combined  "pill"  since  levonorgestrel  was 
introduced.  Its  potential  advantages  lie  in 
its  lack  of  androgenicity,  say  Organon. 

Existing  combined  oral  contraceptives 
cause  a  change  in  the  blood  lipid  profile 
which  is  thought  to  be  unfavourable  — 
they  decrease  the  levels  of  high  density 
lipoprotein  (HDL).  The  amount  of 
cholesterol  associated  with  the  HDL  is 
referred  to  as  HDL-cholesterol  and  low 
levels  of  HDL-cholesterol  are  linked  with 
an  increased  risk  of  atherosclerosis.  This 
is  thought  to  be  because  HDL  is  involved 
in  removing  cholesterol  from  the  arterial 
wall.  Low  density  lipoproteins  (LDL)  are 
not  thought  to  have  this  protective 
function  and  high  levels  of  LDL- 
cholesterol  have  been  linked  with 


COUNTERPOINTS 


Tubigrip  hand 
bandage 
from  Seton 

New  from  Seton  is  the  Tubigrip  hand 
bandage,  designed  to  fit  closely  over  the 
hand  for  prevention  and  treatment  of 
hypertrophic  scarring  associated  with 
thermal  injury.  It  is  also  useful  in  effective 
pressure  therapy  for  lymphoedema  of  the 
hand. 

Available  in  five  sizes,  the  hand 

Oral  B  now  with 
replacement  spool 

Cooper  Health  Products  have  recently 
introduced  a  new  range  of  Oral-B  dental 
floss.  The  main  feature  of  the  range  is  that 
each  pack  contains  a  replacement  spool 
holding  an  additional  50  yards  of  floss. 
For  £0.89  the  consumer  now  gets  100 


atherosclerotic  vascular  disease. 

Oestrogens  cause  an  increase  in  HDL 
and  a  decrease  in  LDL  but  androgens 
have  the  opposite  effect.  As  the 
progestogens  used  in  oral  contraceptives 
are  also  androgenic,  the  overall  effect  is  a 
decreased  HDL/LDL  ratio.  Because 
desogestrel  is  lacking  in  androgenicity 
there  is  nothing  to  prevent  an  oestrogen- 
mediated  HDL  rise  when  it  is  given  in 
combination  with  ethinyloestradiol. 
Marvelon  therefore  causes  an  increase  in 
the  HDL/LDL  ratio  and  an  increase  in 
the  HDL-cholesterol/total  cholesterol 
level. 

As  it  will  take  years  for  any  clinical 
advantages  to  be  proven,  like  other 
contraceptives,  Marvelon  is  not  indicated 
for  older  women,  especially  those  who 
smoke.  But  Organon  say  it  should  have  a 
reduced  cardiovascular  risk  in  long-term 
therapy.  The  lack  of  androgenicity  also 
means  that  some  of  the  side  effects 
associated  with  combined  oral 
contraceptives  do  not  apply  —  there  is  no 
acne,  hirsuitism  or  weight  gain,  they  say. 


bandage  is  knitted  from  a  flesh-coloured 
viscose  and  lycra  yarn,  and  completes 
Seton's  existing  range  of  Tubigrip  ready- 
to-wear  pressure  garments.  It  has  a  long 
cuff,  and  is  manufactured  seamless  to 
offer  even  pressure  distribution  over  the 
finger  web.  The  bandage  is  supplied  in 
cartons  of  six  (£18  trade).  Seton  Products 
Ltd,  Tubiton  House,  Medlock  Street, 
Oldham  OL1  3HS.  ■ 

yards  of  dental  floss  making  it  "the  best 
value  for  money  purchase  on  the 
market". 

Available  in  three  varieties  —  Oral-B, 
litewaxed,  unwaxed  and  mint  —  each  type 
is  packed  in  its  own  counter  display  unit, 
4in  wide.  The  company  estimates  that 
dental  floss  sales  are  now  in  excess  of 
£2. 5m  a  year  at  retail  prices.  Cooper 
Health  Products,  Gatehouse  Road, 
Aylesbury,  Bucks.  ■ 


Reliability  has  been  excellent,  so  far, 
with  no  pregnancies  due  to  tablet  failure 
in  over  22,000  cycles  of  use.  Organon  also 
claim  it  is  superior  in  cycle  control  to 
existing  contraceptives  with  a  very  low 
incidence  of  breakthrough  bleeding. 

Marvelon  will  not  be  introduced  until 
the  middle  of  next  month  and  a 
monograph  will  appear  in  a  future  issue.  ■ 


Dye  change 


Yutopar  tablets  distributed  after  April  will 
be  tartrazine-free.  This  applies  to  all 
tablets  from  lot  34132G7  onwards.  The 
tartrazine  is  being  replaced  with  an  iron 
oxide  dye,  but  there  should  not  be  any 
colour  change.  Duphar  Laboratories  Ltd, 
GatersHill,  West  End,  Southampton  S03 
3JD.U 


Minims  addition 


On  March  29,  Smith  &  Nephew  are 
introducing  a  gentamicin  sulphate 
preparation  into  their  Minims  range.  The 
drops  contain  the  equivalent  of  0.3  per 
cent  base  and  the  trade  price  is  £3.96  for  a 
box  of  20.  Smith  &  Nephew 
Pharmaceuticals  Ltd,  Bampton  Road, 
Romford,  Essex  RM3  8SL.  ■ 


M  etanium  packs 


Bengue  &  Co  are  replacing  the  35g 
Metanium  pack  with  a  25g  tube  (£0.81). 
The  design  of  the  new  pack  will  emphasise 
the  use  in  treating  nappy  rash.  All  orders 
received  for  the  35g  pack  will  now  be  filled 
with  the  new  size.  Returns  of  the  35g  pack 
will  not  be  accepted.  Bengue  &  Co  Ltd,  St 
Ives  House,  Maidenhead,  Berks.  ■ 

Healthitone  launch 


Dietary  Specialities  Ltd  have  added  to 
their  range  another  product,  Healthitone, 
which  they  describe  as  a  "one  capsule  per 
day  nutritional  insurance  policy."  It  is 
just  going  into  the  shops.  The  product 
contains  12  vitamins,  12  minerals  and  16 
other  nutritional  factors,  and  is  available 
in  strip  packs  of  30  capsules  (£2.19  + 
VAT).  Dietary  Specialities  Ltd,  London 
House,  42  Upper  Richmond  Road  West, 
London  SW14  8DD.  ■ 

Emprazil  tablets 
discontinued 

Due  to  manufacturing  problems 
Wellcome  have  decided  to  discontinue 
Emprazil  tablets.  Wellcome  Foundation 
Ltd,  Temple  Hill,  Dart  ford,  Kent.  ■ 
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Playtex  confirm  withdrawal 
from  tampon  market 


Playtex  have  confirmed  the  withdrawal 
from  the  tampon  market  after  months  of 
speculation.  Mr  Tom  Mason,  managing 
director  of  Playtex  in  the  UK  told  C&D 
that  the  company  was  no  longer 
supporting  the  brand.  This  move  would 
create  only  a  minimum  of  aggravation  to 
the  trade  he  claimed  as  stocks  were 
already  low  in  retail  outlets. 

Launched  in  the  UK  in  1980  the 
tampon  differed  from  Tampax  and  Lil- 
lets  having  a  plastic  applicator  and  coming 
in  both  deodorised  and  non-deodorised 
versions.  Coinciding  with  the  toxic  shock 
syndrome  scare  the  tampon  was  inevitably 
compared  to  Proctor  and  Gamble's  Rely 
tampon,  one  that  was  eventually 
withdrawn  from  the  US  market. 

Says  Mr  Mason:  "Toxic  shock  had  an 


effect  that  was  entirely  negative.  It  was 
not  good  for  the  industry  in  general  and 
even  worse  for  the  new  kid  on  the  block." 
He  does  not  accept  that  it  was  the  new 
features  of  the  tampon  which  led  to  it 
being  unacceptable  in  this  country.  "We 
didn't  get  enough  exposure  to  be  able  to 
reach  that  conclusion.  Women  are  not 
more  conservative  in  this  country,  you 
only  have  to  look  at  the  fashions  to  realise 
that." 

In  France  the  Playtex  tampon  is  brand 
leader  and  in  Italy,  where  it  has  just  been 
launched,  it  is  said  to  be  doing  very  well. 
As  for  Britain  the  company  says  it  will 
keep  its  options  open  as  far  as  the  sanpro 
market  is  concerned.  Playtex 
International,  36  Chertsey  Road, 
Woking,  Surrey.  ■ 


Panty  Pads  offer 

A  consumer  offer  on  Panty  Pads  is 
currently  available  offering  the  consumer 
free  towels  and  £1  cash  in  hand  or  £1 .25  in 
coupons.  Packs  until  the  end  of  April  will 
contain  12  towels  for  the  price  of  ten.  The 
additional  offer  requires  sending  four 
pack  fronts  from  any  absorbency  of 
Panty  Pads,  two  of  which  must  be  flashed 
"Cash  in  hand."  Lilia  White  Ltd,  Alum 
Rock  Road,  Birmingham  B83DZ.  ■ 

Ritz  skin  care 

Two  skin  care  regimens  have  been 
introduced  by  Charles  of  the  Ritz.  Age- 
zone  controller  is  a  treatment  formulated 
"not  only  to  reduce  today's  facial  lines 
but  also  to  help  prevent  tomorrow's  lines 
from  forming  in  the  age-zones." 


Coming  in  a  dispenser  that  dispenses 
the  creamy  lotion  a  drop  at  a  time,  Age 
zone  controller  (£6)  if  used  regularly  "will 
enhance  the  action  of  the  day  and  night 
moisture  balances." 

Auraseva  intensive  treatment  (£36)  is 
the  other  introduction  which  is  claimed  by 
the  company  to  help  older  skin  regenerate 
itself  naturally.  The  treatment  procedure  is 
available  in  three  weekly  doses.  Charles  of 
the  Ritz,  51  Charles  Street,  London  Wl.  ■ 

3M  fast  colour  film 

3M  have  decided  not  to  sell  their  "world's 
fastest"  colour  reversal  640-T  film  under 
that  name  through  chemists  or  dealers.  A 
report  of  the  launch  {C&D,  February  6, 
p243)  suggested  that  the  film,  intended  for 
professional  use,  might  eventually  have 
wider  distribution.  3M  United  Kingdom 
Ltd,  PO  Box  1,  Bracknell,  Berks  RG12 
UU.m 


Clairol  consumer 
and  trade 
promotions 

Clairol  are  to  run  two  promotions  for  the 
trade  and  consumer  respectively.  A 
Clairol  Face  and  Body  Care  beauty  book 
with  256  pages  (£6.95  including  post  and 
packing  instead  of  £9.95)  is  now  available 
to  consumers.  The  book  covers  aspects  of 
hair,  skin,  general  health  and  beauty  care, 


and  has  Dr  Miriam  Stoppard  as  general 
editor. 

For  the  trade  there  is  a  choice  of 
promotions  when  12  products  are  ordered 
which  include  skin  machine,  Skinvention 
and  a  minimum  of  three  beauty  massages. 
The  promotion  closes  on  April  16. 
Display  material  has  been  produced  to 
promote  the  lines.  Clairol  Appliances, 
The  A  venue,  Egham,  Surrey.  ■ 

Almay  cleansing  bar 
free  in  May 

During  May,  Nicholas  Laboratories  are 
giving  a  free  Almay  total  care  rich 
moisture  cleansing  bar  (RRP  £1 .25)  with 
any  purchase  of  two  other  Almay 
products.  Nicholas  Laboratories  Ltd,  225 
Bath  Road,  Slough,  Berks  SLl  4 A  U.  ■ 


English  Gi&ins 

....  take  advantage  of  our  facilities  and 
resources  to  manufacture  and  pack  liquid  products 
to  your  specifications. 

Using  the  very  latest  machinery  we  are  in  a 
strong  position  to  manufacture  medicinal 
liquids,  creams  and  pastes  and  pack  them  in  a 


wide  range  of  containers. 

If  you  are  launching  a  new  liquid  product 
or  if  you  are  looking  for  a  reliable  contract 
manufacturer  for  an  existing  one,  why  not  take 
advantage  of  our  liquid  assets  by  'phoning  our 
contract  division. 

English  Grains  Limited. 
Park  Road,  Overseal, 
Burton-on-Trent,  DEI 2  6BR. 
Telephone:  (0283)  221616.  Telex:  341345 


English  Gruns 

The  name  speaks  volumes. 


Chemist  &  Druggist  20  March  1982 


487 


COUNTERPOINTS 


Motorist  discounts  offered  in 
Cossack  on-pack  promotion 


Reckitt  and  Colman  toiletries  division  are 
launching  a  special  offer  to  motorists  next 
month.  An  on-pack  offer  on  cans  of 
Cossack  hairspray  gives  substantial 
reduction  in  the  cost  of  membership  of  the 
Car  Recovery  Service  Club. 

Full  membership,  normally  £34,  is  cut 
by  £10  and  the  two  car  category,  normally 
£43.95,  by  £13.95.  A  third  category, 
special  membership  for  limited  mileage 
motorists,  is  available  at  £9  instead  of 
£9.95.  Unlimited  free  recovery  mileage  is 
one  of  the  features  of  the  full  membership 
scheme.  The  special  category  covers  up  to 
30  miles  free,  with  a  charge  for  extra 
mileage.  The  offer  application  form 
appears  on  the  back  of  the  labels  on  all 
three  sizes. 

The  Car  Recovery  Service  Club  claims 
to  offer  the  most  comprehensive  service  of 
its  kind  in  this  country  and  will  come  to 

April  savings  on 
Philishave 

Philips  are  to  run  a  money-back  "Shave  & 
Save"  offer  on  Philishave  in  April.  Any 
customer  buying  one  of  the  three-headed 
Philishave  range  will  be  entitled  to  receive 
£5  back  from  Philips.  Those  buying  a 
two-headed  Philishave  (including  battery 
shavers)  will  be  entitled  to  £3  back.  In 
order  to  receive  a  voucher,  customers  will 
be  asked  to  send  in  proof-of-purchase 
together  with  a  special  coupon,  available 
at  point-of-sale. 

A  national  Press  campaign 
announcing  the  promotion  will  run 
throughout  April  and  will  include  the 
redemption  coupon.  For  the  retailer  a 
range  of  POS  material  will  be  available. 
Philips  Small  Appliances,  Drury  Lane, 
Hastings,  East  Sussex.  ■ 

Teenage  Press  'push' 
for  Moncler  Derma 

A  consumer  Press  campaign  for  Moncler 
Derma  is  scheduled  to  run  until  December 
appearing  in  all  the  major  teenage 
magazines.  The  campaign  continues  the 
theme  of  the  television  commercial  which 
linked  the  routine  of  cleaning  teeth  as  a 
preventative,  to  the  necessity  of  a  problem 
skin  care  routine.  The  sign-off  line  of  the 
advertisement  reads,  "We  get  to  the  spots 
before  they  start  getting  to  you." 

Demand  for  Moncler  Derma  more 
than  quadrupled  throughout  the  television 


the  motorist's  aid  at  any  time  of  the  day 
or  night,  anywhere.  CRSC  will  deal  with  a 
problem  even  if  it  occurs  in  the  member's 
garage,  something  no  other  organisation 
will  do.  If  the  fault  cannot  be  dealt  with 
on  the  spot,  CRSC  will  transport  the 
member,  car  and  possibly  caravan  or  boat 
to  any  destination  in  the  country.  Only  on 
the  special  membership  category  is  there  a 
mileage  limit. 

Reckitt  &  Colman  say  the  promotion 
breaks  new  ground  in  two  respects.  It  is 
the  first  time  that  a  recovery  service  has 
used  retail  outlets  and  a  non-motoring 
product  for  promotion  purposes,  and  this 
kind  of  service  has  never  before  been  the 
subject  of  an  on-pack  offer.  The  closing 
date  is  May  31 ,  1983.  Reckitt  &  Colman 
Products  Ltd,  Dansom  Lane,  HullHU8 
7DS.  ■ 


campaign  say  Roche  and  in  response  tney 
have  extended  the  schedule.  It  is  expected 
that  the  Press  campaign  will  continue  the 
up-swing  in  sales.  Roche  Products  Ltd, 
Broadwater  Road,  Welwyn  Garden  City, 
Herts.  ■ 


Opilca  coupons 


Packs  of  Opilca  depilatory  cream  (50ml, 
£0.96)  are  to  contain  lOp  off  coupons, 
valid  until  December  31,  which  can  be 
redeemed  against  future  purchases  of  the 
75ml  size.  (£1.12).  Distributors: 
Schwarzkopf  Ltd,  Penn  Road, 
Calif ornian  Trading  Estate,  Aylesbury, 
Bucks,  m 


Blistik  on  cards 


DDD  Ltd  have  re-packaged  Blistik  lip 
moisturiser  (£0.43)  on  a  card  mounting. 
Blistik  can  also  be  used  as  a  sunscreen, 
says  the  company.  DDD  Ltd,  94 
Rickmansworth  Road,  Watford,  Herts 
WD1  7 J  J.  m 


Roc  'essentials'  now 
available  in  a  kit 

A  Travel  essentials  kit  comprising 
cleanser,  tonic,  eye  make-up  remover 
lotion  (all  60ml),  and  naturel  tinted  sport 
cream  (10ml)  is  now  available  from  Roc 
(£6.50).  The  lotions  are  in  unbreakable 
bottles  and  are  available  for  dry  or 
combination  skins.  A  counter 


merchandiser  displaying  twelve  kits,  six 
for  each  skin  type,  is  available.  Each  kit  is 
colour-coded  for  easier  self-selection. 


At  the  same  time  Roc  are  adding  three 
Spring  shades  to  its  nail  enamel  range  —  a 
fiery  red  (no  21),  a  fuschia  pink  (no  22) 
and  a  pearlised  plum  pink  (no  23),  all  of 
which  match  the  existing  lipstick  and 
lipcolouring  sticks.  Laboratories  Roc 
(UK)  Ltd,  13  Grosvenor  Crescent, 
London  S  WIX  7EE.  ■ 

Eye  shadow  from 
Rubinstein . . . 

A  new  collection  of  powder  eyeshadows, 
to  be  worn  alone  or  in  combination  has 
been  introduced  by  Helena  Rubinstein. 
Presented  in  a  slim  deep  red  compact,  the 
eyeshadow  (£3.95)  is  available  in  12 
shades. 

. . .  and  Spring 
colours 

To  complement  Spring  Rubinstein  have 
created  Les  Volcaniques:  "a  collection  of 
make-up  colours  brimming  with  vitality 
and  inspired  by  the  elements  —  water, 
earth  and  fire."  New  shades  of  lipstick 
(£2.95)  and  nail  lacquer  (£2.25)  are 
Vesuvio  and  terracotta  with  eyeshadow 
duos  in  volcanic  aqua  /  deep  sea  and 
burning  copper  /  volcano  (£4.45),  gold 
dust  pressed  powder  (£4.75),  pink  beige 
liquid  silk  foundation  (35ml,  £4.95;  40ml, 
£5.75)  and  a  black  kohl  pencil  (£2. 15). 
Helena  Rubinstein,  Central  Avenue,  West 
Molesey,  Surrey  KT8  ORB.  ■ 
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Ravina  launch 
Celeste  hair 
care  accessories 


Ravina,  manufacturers  of  hair 
decorations  believe  they  are  set  to  put  the 
cat  among  the  pigeons  with  the 
introduction  of  their  Celeste  hair  care 
accessory  range. 

No  firm  figures  are  available  but  the 
company  believes  the  market  is  in  excess 
of  £25  million  at  RSP,  of  which 
Laughtons  take  a  "substantial  share". 

Roy  Duckers,  marketing  director, 
gave  the  following  reasons  for  Ravina 
entering  this  market: 

"Ravina  have  for  the  last  few  years 
enjoyed  considerable  success  with  their 
range  of  Celeste  hair  decorations  and  the 
company  probably  has  70-80  per  cent 
distribution  through  retail  outlets.  It  was 
felt  that  with  Laughton's  acquisition  of 
the  Newey  /  Devon  company  divisions 
there  was  a  gap  in  the  market  place  for 
another  manufacturer  and  the  decision 
was  taken  to  extend  the  Celeste  range  into 
accessories.  We  feel  that  we  are  offering  a 
truly  independent  alternative  to  the  three 
brands  on  sale  by  Laughtons." 

Ravina  was  started  some  12  years  ago 
as  a  one  man  company  by  its  present 
managing  director,  Norman  Davis.  He 
originally  entered  the  hair  care  market  16 
years  ago  and  branched  into  hair 
decorations  when  there  was  no  real 
specialists  in  the  field.  His  entry  into  the 
market  with  pre-packaged  display  stands 
and  blister  cards  with  an  attractive  POS 
unit  started  a  revolution  which  continues 
to  this  day.  Originally,  most  of  the 
products  were  imported,  but  the  company 
now  manufactures  90  per  cent  of  its  own 
products  and  exports  about  a  third.  The 
recent  acquisition  of  a  French  company, 
Guinet  Freres,  (C&D  December  2,  pi  1 19), 
now  enables  them  to  cover  the  whole 
spectrum  of  hair  decorations  from  the 
inexpensive  Avantis  range  to  quality 
hand-made  items. 

For  the  future  there  are  no  plans  for 
consumer  advertising  campaigns.  Results 
of  a  survey  undertaken  by  Ravina  with  a 
London  advertising  agency  indicated  that 
there  is  virtually  no  consumer  brand 
loyalty.  It  is  very  much  an  impulse  market 
they  believe  and  will  therefore  concentrate 
on  presenting  the  best  possible  POS 
display. 

The  new  hair  accessory  range  carries 
the  ANA  bar  coding  and  it  is  the 
company's  intention  to  extend  this  to  the 
hair  decoration  products.  Ravina  Ltd,  3 
Barton  Road,  Water  Eaton  Industrial 
Estate,  Bletchley,  Milton  Keynes.  ■ 


The  Macdonald's  cotton  wool  dump  bin 
comes  in  orange  and  white  livery  and  will 
easily  accommodate  a  variety  of  packs  as 
shown.  The  units  are  available  from 
Wellcome  pharmacy  representatives.  The 
Wellcome  Foundation  Ltd,  Temple  Hill, 
Dartford,  Kent  DAI  5AH 


'Benefits  of  the  sea' 
in  Rubinstein  range 

With  beauty  routines  no  longer  confined 
to  caring  for  the  face  alone,  Helena 
Rubinstein  have  created  Body  Life  —  a 
body  treatment  programme  which 
"brings  the  benefits  of  the  sea  into  the 
comfort,  convenience  and  privacy  of  the 
bathroom". 

Containing  Bodyplex,  formulated 
from  marine  extracts,  the  body  treatment 
range  consists  of  four  preparations  — 
body  buffer,  figure  firming  gel,  relaxing 
bath  and  body  smooth  —  "each  designed 
to  perform  a  separate  and  vital  function 
to  help  improve  the  well  being  and 
appearance  of  the  body".  Though  each 
Body  Life  product  may  be  used  on  its 
own,  optimum  results  are  achieved  by 
observing  the  complete  treatment 
programme. 

First,  the  body  is  prepared  by 
exfoliating  the  skin  with  the  body  buffer 
(200ml,  £9.95).  Next,  the  figure  firming 
gel  (200ml,  £13.95)  reinforced  by  relaxing 
bath  (250g,  £8.95).  Finally,  the  entire 
regimen  is  completed  with  the  application 
of  body  smooth  (200ml,  £7.95),  a 
moisturizing  lotion.  The  Body  Life 
collection  comes  in  sculptured  lightweight 
see-through  jars  tinted  delicate  mauve, 
available  from  April.  Helena  Rubinstein, 
Central  Avenue,  West  Molesey,  Surrey.  ■ 


Hair  range  extended 


Chemtoys  have  extended  their  range  of 
hair  accessories  and  the  display  material 
available.  In  the  Goldilocks  range  there 
are  3  units  available,  28,  32  and  48  facings 
(trade  price  £70-£125  depending  on 
variations)  and  for  Golden  Girl,  units  with 
18,  24  and  36  facings  (£75-£150  again 
depending  on  variations).  A  stand  holding 
778  pieces  —  a  mixture  of  both  ranges  — 
is  also  available  (£300  depending  on 
variations). 

The  company  says  that  trends  in  hair 
ornaments  are  towards  animals,  figurines 
and  shell  designs  and  they  report  that  the 
Spring  colours  are  going  very  well.  There 
are  over  400  designs  available  within  the 
two  ranges.  Chemtoys  Ltd,  18  Eustace 
Street,  Dublin  2.  ■ 

Olive  manicure 
packs  standardised 

Olive  (Chemist  Sundries)  have  launched  a 
manicure  skin-packed  multi-card 
presentation. 

The  cards  give  the  retailer  the  option 
of  displaying  the  complete  card  as 
supplied,  or  each  single  card  by  tearing 
the  perforations. 

This  new  packaging,  the  company 
believes,  has  the  benefit  of  upgrading  the 
presentation  of  the  product  to  the 
consumer  and  also  standardising  the  size 
of  the  multi-display  cards  and  the 
individual  cards  for  the  entire  range. 

From  the  point  of  view  of  the 
wholesaler,  Olive  manicure  requisites  can 
now  be  supplied  in  flat  form  for  easy 
transportation  and  storage,  instead  of  the 
outer  boxes  used  at  present.  Because  of 
the  standardisation  of  the  manicure  cards, 
Olive  have  been  able  to  produce  the  new 
presentation  to  sell  at  the  same  prices  as 
the  existing  1982  multi-card  prices.  This 
dispenses  with  the  price  differential, 
which  until  now  has  existed  between  their 
multi-card  and  single-card  presentations. 
Olive  (Chemist  Sundries)  Ltd,  Olive 
House,  70  Orpington  Road,  London  N21 
3PN.M 


Portia  update 


The  Portia  range  of  bath  accessories  has 
been  re-designed  in  navy,  bottle  green  and 
beige.  Where  appropriate,  contrasting 
binding  is  used.  The  Portia  logo  and 
graphics  are  incorporated  in  the  header 
card.  Further  innovations  will  be  added  to 
the  range  during  April.  Solport  Brothers 
Ltd,  Portia  House,  Goring  Street,  Goring 
by  Sea,  Worthing,  West  Sussex,  m 
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Eylure  launch  competitions 
on  two  product  ranges 


Eylure  are  running  competitions  on  two 
of  their  products  —  Tabac  Original  and 
the  Bonne  Bell  10-0-6  range. 

First  prize  in  the  Tabac  competition  is 
a  21  day  holiday  for  four  in  Florida  with 
the  chance  for  one  of  the  party  to  learn  to 
fly.  Second  prize  is  a  flight  for  two  aboard 
Concorde  and  third  prize  a  day  at  the 
Farnborough  Air  Show  again  for  two 
people. 

Any  Tabac  Original  purchase 
guarantees  entry  and  the  company  expects 
great  interest  to  be  shown  in  the  five  new 
minature  sizes  they  are  introducing  to 
support  the  competition  —  30ml 
aftershave  (£2.45),  50ml  shampoo  (£0.99), 
50g  deodorant  spray  (£1.25),  50g  talc 
(£0.99)  and  50g  shaving  foam  (£1.25).  The 
competition  will  run  for  four  months 
commencing  April  (closing  date  July  31) 
and  will  be  supported  by  merchandisers, 
display  material  and  other  promotional 
material. 

For  Bonne  Bell,  Eylure  are  launching  a 


"Looking  good"  competition  in  which 
the  winner  will  be  able  to  choose  an 
Autumn  fashion  wardrobe  to  the  tune  of 
£1,006.  Merchandisers  will  again  be 
supplied  to  support  the  competition 
holding  the  competition  leaflets.  Fifty 
runners-up  will  receive  10-0-6  sports  bags. 
Eylure  Ltd,  Grange  Industrial  Estate, 
Llanfrechfa  Way,  Cwmbran,  Gwent.  ■ 


Goya  and  Clairol 
unite  at  POS 

Goya  and  Bristol-Myers  are  running  a 
joint  promotion  in  which  a  free  bottle  of 
Goya  Body  &  Bath  afterbath  lotion  will  be 
available  with  every  pack  of  Clairol  Nice 
N'  Easy  purchased. 

Showcards  featuring  the  sample 
afterbath  lotion  will  be  available  for  POS 
together  with  shelf  strips  and  leaflets. 

The  consumer  has  to  complete  and 
send  in  the  coupon  enclosed  in  the  Clairol 
pack  together  with  the  packet  top  and  will 
receive  a  trial  size  bottle  of  Kachina 
afterbath  lotion,  one  of  the  fragrances  in 
the  Goya  Body  &  Bath  range.  Goya 
International  Ltd,  Badminton  Court, 
Amersham,  Bucks  HP7  ODE.  ■ 


Turbo  car  to  be  won 
as  Kenny  'signs  up' 

A  consumer  competition  with  first  prize 
of  a  £17,000  Lotus  Turbo  is  currently 
being  run  by  Faberge  on  the  men's 
fragrance  of  the  same  name,  Turbo.  The 
consumer  has  to  buy  any  Turbo  product 
with  the  special  sticker,  answer  questions 
on  vehicles  and  speeds  and  fill  in  a  tie- 
breaker. Closing  date  for  the  competition 
is  June  30.  Twenty  Nikon  EM  35mm  SLR 
cameras  and  100  consolation  prizes  of 


Turbo  fur-fabric  seat  covers  are  available 
for  the  runners-up. 

Liverpool  and  Scotland  footballer 
Kenny  Dalglish  is  to  join  Henry  Cooper 
and  Kevin  Keegan  in  promoting  Brut  33. 
Kenny  will  appear  in  a  national  television 
advertising  campaign  in  May  and  will  be 
featured  on  the  new  Brut  POS  material  in 
Scotland.  Personal  store  visits  are  also 
planned.  Faberge Inc,  Ridgeway,  Iver, 
Bucks  SL0  9JG.  ■ 

Listermint  holiday 
savings 

Warner-Lambert  are  offering  savings  of 
up  to  £100  on  the  price  of  a  holiday  for 
two,  in  their  latest  consumer  promotion 
for  Listermint  mouthwash.  By  collecting 
tokens  worth  £10  each  which  appear  on 
Listermint  necktags,  customers  can  obtain 
discounts  of  £20,  £40,  £60,  £80  or  £100  on 
holidays  with  a  variety  of  specified  tour 
operators.  Necktags  on  the  500ml  bottles 
(£1 .39)  carry  a  double  token,  and  250ml 
bottles  (£0.79)  a  single  one. 

The  company  has  also  produced  a 
pocket-size  holiday  checklist  card  to 
remind  travellers  what  to  do  before 
leaving,  and  listing  the  essential  items- 
(including  Listermint)  which  they  should 
take  with  them.  The  cards  are  free,  and 
have  been  distributed  to  travel  agents 
throughout  the  country.  Warner-Lambert 
Health  Care  Division,  Southampton 
Road,  Eastleigh,  Hants,  m 


Slimgard  addition  and 
All  Fresh  promotion 

Beecham  Proprietary  Medicines  are 
introducing  Slimgard  Crunch  Bars,  for 
weight-watchers  who  prefer  to  have  a 
meal  replacement  that  can  be  eaten  as  part 
of  a  calorie  controlled  diet.  The  bars  come 
in  packs  of  five  (£1 .95),  each  containing 
rolled  oats,  hazelnuts,  bran,  wheatgerm, 
honey,  as  well  as  added  vitamins  and 
minerals,  adding  up  to  only  150  calories. 
The  company  believes  the  brand  will  be 
used  primarily  to  replace  one  meal  a  day. 

All  Fresh,  will  be  available  in  a  new 
display  for  a  Summer  "added  value" 
offer.  A  tray  with  headboards  holds  12 
cartons  of  All  Fresh  moist  clean-up 
squares.  Each  carton  offers  two  "free" 
sachets  at  the  same  retail  price  as  the 
standard  10  sachet  carton  (£0.60). 

The  display  highlights  the  portability 
of  the  sachets  and  their  ideal  useage  when 
travelling.  Beecham  Proprietary 
Medicines,  Beecham  House,  Great  West 
Road,  Brentford,  Middlesex.  ■ 

New  pack  for  Aero 
dry  shampoo 

Strenol  Products  have  re-packaged  Aero 
dry  shampoo  in  a  "more  modern 
presentation"  to  coincide  with  a 
substantial  new  advertising  campaign. 
Aero  (£0.55)  will  be  promoted  in  the 
women's  Press  from  now  until  July,  with 
half-page  colour  advertisements 
appearing  in  magazines  such  as 
Cosmopolitan,  Company  and  Over  21. 
Distributors:  Farillon  Ltd,  Bryant 
Avenue,  Romford,  Essex  RM3  OP  J.  ■ 
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This  offer  will  send 
the  competition 

packing! 


MINI  PADS 


reel 


Very  good  news  for  your  customers,  but  very  bad  news  for  our  competitors. 
It's  enough  to  send  them  packing  -  but  they'll  be  too  late 

because  we've  packed  our  special  offer  stock  already. 
So  order  Fastidia  "5  Free  Mini  Pads"  packs  now,  but  hurry 
-  offer  only  available  while  stocks  last! 


■ 


gfock  ihe  brands  ifaafmean  two* 

fw/77  Ulla  White   Dr.  white's 


busfnesa 


UHa  White  Dr.  whites 

L1V  ^  Itk  PantyPads 

V\\  /££  Stick-on  Lilia 

m//A  [u-sf 


A  Smith+Nephew  Company. 


Soon  there  11  be  nothin; 
but  fresh  air  onT  Y 


Don't  pass  over  Cooper  Freshaire 
as  just  another  aerosol  air  freshener. 

It's  the  only  aerosol  air  freshener  to 
be  promoted  on  television. 

The  exciting  new  commercial 
breaks  in  May  in  Midlands,  Lancashire, 
Yorkshire  and  Tyne  Tees  with  a  national 
equivalent  expenditure  of  £750,000. 

And  there's  press  advertising  too, 
incorporating  7p  off  coupons. 

A  2 1  week  campaign  building  on 
the  very  high  awareness  amongst  house- 
wives for  Cooper  (58%) . 

And  with  the  aerosol  air  freshener 
market  growing  at  7%*  volume  per  annum 
your  customers  are  sure  to  be  asking  for 
Cooper  Freshaire. 

So  stock  up  now  with  the  full 
range;  Floral  Bouquet,  Spring  Lavender, 
and  Woodland  Pine,  because  Cooper 
Freshaire  means  profit.  And  that's  not 
something  to  be  sniffed  at. 


Cooper 


THE  GOODIES  THAT  KILL  THE  BADDIES. 


Temana  Bees  Ltd.,  Sealand,  Chester  CHI  6BA.  Tel:  Saughall  (0244)  880501.  f 

'Independent  retail  audit. 
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Slimmers  prefer  a 
meal  to  a  drink 

Dietvite  natural  crunch  formula  (£3.99)  is 
being  launched  by  Beecham  as  an 
alternative  to  the  Dietvite  slimmers  drink 
■'"troduced  last  year.  Recent  research 
indicates  that  some  slimmers  prefer  a 
replacement  meal  that  they  can  eat,  and 
therefore  Beecham  developed  this  seven 
day  plan. 

The  diet  replaces  two  meals  a  day, 
usually  breakfast  and  lunch,  allowing  the 
enjoyment  of  a  nutritious  and  balanced 
evening  meal  using  the  remaining  calories, 
but  keeping  within  800-1200  per  day. 
Breakfast  crunch  —  a  mixture  of  rolled 
oats,  wheatgerm,  raisins,  honey  and 
almonds,  with  added  vitamins  and 
minerals  —  is  the  first  meal.  Mixed  with 
ordinary  milk  it  has  250  calories  per 
serving  (with  skimmed  milk  only  230).  A 
crunch  bar  of  1 50  calories  is  the  lunch 
time  menu  and  is  best  enjoyed  with  a  cup 
of  black  tea  or  coffee.  Bran  biscs  are 
included  in  the  formula  to  supply  extra 
dietary  fibre  and  to  help  relieve  between- 
meal  hunger  pangs. 

Beecham  will  be  supporting  the  launch 
within  the  £400,000  advertising  spend  on 
the  total  Dietvite  range,  which  will  be 
featured  in  national  Press,  women's 
magazines  and  slimming  publications. 
Considerable  attention  has  been  paid  to 
the  packaging  of  the  product,  the 
company  says,  as  this  is  a  key  aspect  in 
attracting  consumers'  attention.  The  pack 
fits  in  with  the  rest  of  the  range,  clearly 
shows  the  contents,  and  is  compatible 
with  all  the  display  material  —  the  key  to 
better  sales.  Beecham  Proprietary 
Medicines,  Beecham  House,  Great  West 
Road,  Brentford,  Middlesex  TW8  9BD.  ■ 

Dispersing  cream 


A  cream  which  is  said  to  gradually 
disperse  brown  pigmentation  marks  — 
such  as  age  spots,  freckles  and 
contraceptive  pill  marks  —  has  been 
introduced  by  Penmeneth  (UK)  Ltd. 
Made  to  Fade  (£3.25)  comes  in  a 
merchandiser  holding  12  jars.  UK 
distributors  are  Co/son  &  Kay  Ltd, 
Shentonfield  Road,  Manchester  M22.  ■ 

Facial  cleanser 


Clarins  have  produced  a  new  facial 
cleansing  cream  to  be  known  as  Doux 
Nettoyant  Moussant  —  gentle  foaming 
cleanser  (200ml  tube  £5.95).  Designed  to 
be  used  with  water,  but  with  a  mineral- 
soothing  agent  to  counteract  the  skin- 
drying  effect  of  calcium  in  tap  water,  the 


cream  is  said  to  be  safe  enough  for  even 
the  most  delicate  skin. 

The  company  claim  is  also  has  skin- 
treatment  properties,  helping  to  replenish 
the  skin's  natural  oils.  A  special 
merchandiser  is  currently  available,  free 
with  a  purchase  of  18  units.  Clarins  (UK) 
Ltd,  150  High  Street,  Stratford,  London 
El 5  2NE.  m 


Grips  and  clips 


Addis  Ltd  have  introduced  a  range  of  hair 
decorations  called  Dressers.  A  collection 
of  hair  grips  (6,  £0.25;  12,  £0.45)  is 
available  in  a  choice  of  colours  and  styles 
—  including  dragonflies,  marquetry, 
tartan,  glitter,  diamente  and  tortoiseshell, 
also  polypropylene  lobelle  clips  (£0.45)  in 
18  different  shades,  and  hand-painted  side 
combs.  The  combs  (£0.75)  come  in  two 
different  shapes  and  three  colour 
combinations.  Addis  Ltd,  Brushworks, 
Hertford.  ■ 

Larger  size  lotion 


Albion  Soap  Co  have  introduced  Simple 
hand  and  body  lotion  in  a  130ml  pack 
(£1 .06)  to  replace  their  recently  withdrawn 
handcare  lotion.  The  product  is  packaged 
in  line  with  the  rest  of  the  range.  Albion 
Soap  Co  Ltd,  113  Station  Road, 
Hampton,  Middlesex  TW12  2DY.  ■ 


■  J.  Pickles  &  Sons  have  taken  over  the 
distribution  of  Clense  optical  cleanser,  an 
aerosol  spectacle  cleaner,  manufactured 
by  Spraydex.  Pickles  representatives  will 
be  carrying  the  line  as  car  stock  from 
March  15.7.  Pickles  &  Sons  Ltd,  Pickles 
House,  Knaresborough,  North  Yorks.  ■ 


First  blended  wine 
kit  from  CWE 


Two  new  home  winemaking  products 
from  Continental  Wine  Experts  Ltd, 
CWE  Classic  and  CWE  Cellar  21,  will  be 
available  nationally  from  April  1 . 

The  new  products  are  blends  of 
concentrated  grape  juice  and  glucose 
syrup,  the  first  time  that  CWE  has 
marketed  a  home  wine  compound 
containing  sugar.  They  point  out  that  in 
recent  years  the  cost  of  grape  juice  has 
risen  rapidly,  and  this  has  led  to  the 
introduction  of  home  winemaking 
compounds  containing  a  high  proportion 
of  liquid  sugar,  with  a  corresponding 
reduction  in  grape  juice.  CWE  are  now 
confident  that  they  have  developed  a 
blend  able  to  produce  a  good  quality 
home  wine  at  a  sensible  price. 

CWE  Classic  (1kg  can  —  £1 .79)  is  a 
fast  fermenting  blend  available  in  four 
wine  types  —  rich  red,  sweet  white, 
medium  dry  white  and  rose  —  it  is  a 
"traditional"  product  in  that  the 
winemaker  is  expected  to  have  available 
sugar  for  fermentation,  campden  tablets 
and  finings. 

CWE  Cellar  21  (£2.75)  concentrate  is 
for  those  who  require  all  the  ingredients 
and  seek  quick  results.  The  product  is 
cartoned  with  CWE  Formula  67  wine 
yeast  compound,  finings,  campden  tablets 
and  potassium  sorbate.  All  the  sugar 
required  is  contained  in  the  compound. 
CWE  Cellar  21 ,  available  in  the  same 
winetypes  as  CWE  Classic,  marks  the 
company's  entry  into  the  wine  kit  market. 
CWE  Ltd,  The  Winery,  Cawston, 
Norwich  NRlO.m 
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Hair  Today. 


hair  care 


CLINICAL  RESEARCH 


Progress  towards  a  rectal 
form  of  insulin 


by  Dr  G.B.  West,  principal  lecturer,  department  of  paramedical 
sciences,  North  East  London  Polytechnic 

recent  years,  the  use  of  surfactants  as 
adjuvants  for  rectal  administration  has 


There  are  a  number  of  problems 
associated  with  current  insulin  therapy. 
These  include  the  inconvenience  of  the 
injection  dosage  forms  and  the 
antigenicity  of  parenterally  administered 
foreign  polypeptide.  Polypeptides  like 
insulin  as  well  as  mucopolysaccharides 
like  heparin  are  normally  degraded  in,  or 
poorly  absorbed  from,  the  gastro- 
intestinal tract  after  oral  administration, 
and  certain  amino-glycoside  antibiotics 
also  require  to  be  administered 
parenterally  for  effective  systemic  action. 
The  lack  of  alternative,  non-parenteral 
dosage  forms  for  all  these  drugs  has, 
therefore,  limited  their  use  to  clinical 
situations. 

To  alleviate  these  problems, 
considerable  effort  has  been  directed  to 
the  development  of  new  dosage  forms 
suitable  for  oral  or  rectal  absorption.  In 


been  reported.  For  example,  Touitou1  in 
1978  developed  a  hydrophilic  vehicle  from 
which  systemic  effects  of  insulin  were 
obtained  in  rats  after  rectal 
administration.  The  vehicle  consisted  of  a 
mixture  of  the  non-ionic  surface-active 
agent  Cetomacrogol  1000  (polyethylene 
glycol  1000  monocetyl  ether)  and 
polyethylene  glycol  400.  By  altering  the 
proportions  of  each,  the  authors  were  able 
to  use  dosage  forms  ranging  from  solid 
suppositories  to  semi-solid  micro-enemas. 
Time-dependence  patterns  of 
hypoglycaemic  effects  in  rats,  similar  to 
those  found  after  intraperitoneal 
injection,  were  obtained  and  contrasted 
with  the  lack  of  hypoglycaemia  when 
other  rats  were  dosed  with  insulin  rectally 
in  classic  polyethylene  glycol  bases. 


The  use  of  Cetomacrogol  base  may 
open  up  the  way  to  developing  alternative 
routes  of  administering  insulin.  But 
toxicity  studies  remain  to  be  carried  out 
fully,  as  the  surfactant  may  in  the  long  run 
be  damaging  to  the  rectal  mucosa. 

Later  in  the  same  year  Schichiri2  used 
insulin  suppositories  in  dogs  to  obtain 
adequate  absorption  and  hence 
hypoglycaemic  effects.  Insulin  was 
suspended  in  an  oily  base  (corn  oil)  and  a 
non-ionic  surfactant  (polyoxy-ethylene-9- 
lauryl  ether)  and  results  showed  that 
absorption  was  even  more  rapid  than  after 
intra-muscular  injection.  In  addition  (and 
perhaps  of  even  greater  importance), 
absorption  of  insulin  occurred  from  the 
suppository  at  a  faster  rate  in  dogs 
rendered  diabetic  by  pancreatectomy  than 
in  control  dogs.  However,  as  with  the 
Cetomacrogol  study,  the  results  of 
extensive  toxicological  studies  have  not 
been  reported. 

In  rabbits,  too,  absorption  of  insulin 
from  the  rectum  has  been  achieved  by 
using  corn  oil  suppositories,  suitably 
incorporating  sodium  lauryl  sulphate  (a 
surfactant)3.  In  this  study,  however,  high 
doses  of  insulin  were  required  and  some 

Continued  on  p501 


Oraldene 

Aworthwhile 
recommendation 
for  her~and  foryou 


As  oral  hygiene  becomes  more 
important,  so  does  your 
recommendation  for  Oraldene. 
Containing  0.1%  hexetidine, 
an  effective  anti-  bacterial  agent 
against  mouth  and 
throat  infections, 
it's  a  worthwhile 
recommendation 
for  her-and  foryou. 
An  established, 
well-accepted  and 
profitable  brand. 


WARNER 

part  of  the  Warner-Lambert  Group 

good  products  for  you 
and  your  customers 


Active  Ingredient:  Hexeticfine. 

William  R  Warner  &  Co  Ltff*^ 

Usk  Road.  Pontypool,  Gwent  NP4  0YH 

Further  information  and  data  sheet  available  on  request. 


Oraldene 
for  oral  hygiene 


Trade  mark  R81057 
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Gone  Tomorrow 

Lady  Jayne  merchandising  units  are  quite  simply  the  fastest  way  to  sell  hair  care  accessories. 

They  come  fully  stocked  and  ready  to  sell. 

Lady  Jayne  -  Brand  leaders  in  hair  care  accessories. 


FOR  SIMPLY  BEAUTIFUL  HAIR 

Laughton  &  Sons  Ltd,  Warstock  Road,  Birmingham  B14  4RT.  Telephone:  021-474  5201. 


hair  care 


Uni 


APRIL  '82 


Available  5th 

Alberto  Balsam  Conditioner 

%  off  normal 
Manufacturers  trade 

1 0Occ  34.6% 

Andrex  Toilet  Tissue 

2-roll 

1 4.8% 

Brylcreem 

i ^uimi  ivieuiurn 
210ml  Large 

1  *!■<>  TO 

1 5.6% 

Cosifits 

New  economy  packs 

22% 

Euthymol  Toothpaste 

70ml 

1 7.2% 

Gillette  Blue  II 
Disposable  Razors 

'6for5' 

1 8.6% 

Gillette  Slalom 

Swivel  Disposable  Razors 

'6  for  5' 

1 8.6% 

Lil-lets 

'22 for 20'  Regular 
Super 
Super  Plus 

18% 
1 7.6% 
1 7.4% 

Matey  /  Miss  Matey 


% 


Macleans  Toothpaste  Giant 

Twin  Pack 


1  25ml  +  FREE  TOOTHBRUSH, 

DISCLOSURE  TABLETS  and 

MIRROR  STICKER  49.3% 


The  above  savings  include  normal  members  monthly  profit  share. 

UniChem  -  the  independent  wH 


for  the  independent  Che 


lem 


IEYMAKERS 

3th  April  1 982 


Radox  Shower  Fresh 


.  2.0°/° 

£%Wa    21  0ml  for  price  of  1  75ml 


%  off  normal 
Manufacturers  trade  price 

21 .3% 


Revlon  Flex  Shampoo 


200ml 


17% 


evlon  Flex  Conditioner 


200ml 


1 7.8% 


Right  Guard 
Deodorant,  Antiperspirant, 
Double  Protection 


25%  EXTRA  VALUE  PACKS  of 


1 6.4% 


Savlon  Liquid 


250ml/500ml 


14% 


Slender  Powders 


4's 


1 7.5% 


Soft  &  Gentle  Aerosol 


150cc 


33.4% 


Steradent  Fresh  Toothpaste 
Sucron 


50ml/100ml 


1 1 .6% 


Medium 

Economy 

Family 


1 5.2% 
1 5.4% 
1 5.3% 


Sunsilk  Hairspray 


180G 


29.2% 


Sunsilk  Shampoo 


130ml 


34.2% 


esaler 


Send  off  this  coupon. 

I  am  an  independent  retail  pharmacist  and  would  welcome 
more  information  about  UniChem. 

Name  ■   


Address 


Date 


Send  to:  UniChem,  Crown  House,  Morden,  Surrey, 

SM4  5EF  CD  4.82 


•  IMP'  , 

*  Give  your  customers 
real  support  and  they'll  support  you. 


Progress  towards  a 
rectal  insulin 

Continued  from  p496 
damage  to  the  rectal  mucosa  occurred. 
Optimal  absorption  was  reported  when 
the  pH  value  of  the  suppository  base  was 
near  to  neutrality  and  well  away  from  the 
iso-electric  point  of  insulin. 

For  some  time  it  has  been  known  that 
the  rectum  can  absorb  large  proteins  such 
as  chymotrypsin,  and  recent  studies4  in 
rats  and  mice  have  shown  that  even 
gamma-globulin  (molecular  weight  about 
150,000)  can  in  part  be  absorbed  from  the 
rectum.  This  was  achieved  by  using 
125I-labelled  horse  gamma-globulin  and 
measuring  circulating  radioactivity.  Some 
2  per  cent  of  the  dose  reached  the  blood 
and  retained  its  immunological  function, 
reacting  with  anti-FAB  antibody  as  well  as 
inducing  IgE-antibody  responses.  So  a 
polypeptide  of  much  lower  molecular 
weight  like  insulin  (4800)  might  be 
expected  to  penetrate  the  rectal  mucosal 
wall,  at  least  to  some  extent  when  used 
with  an  adjuvant. 

Last  year,  Nishihata  et  al5  used  non- 
surfactant  adjuvants  to  obtain  enhanced 
rectal  absorption  of  insulin  in  rats.  Insulin 
was  incorporated  into  phosphate  buffer 
micro-enemas  with  either  sodium 
salicylate,  sodium  5-methoxysalicylate, 
sodium  3-methoxysalicylate  or  sodium 


homovanillate.  Whereas  control  enemas 
containing  only  insulin  were  ineffective, 
those  with  the  adjuvants  significantly 
lowered  the  blood  sugar.  Even  more 
important  was  the  result  that  histological 
examination  of  rectal  tissue  of  rats 
chronically  treated  with  the  adjuvants  was 
not  distinguishable  from  tissue  of  control 
rats  whereas  that  treated  with  sodium 
lauryl  sulphate  showed  damage. 

These  authors  commented  that  rectal 
dosage  forms  of  insulin  containing 
adjuvants  like  5-methoxysalicylate  appear 
promising  and  may  offer  some  advantages 
in  human  therapy.  So  it  is  clear  that 
salicylate  and  its  derivatives  enhance 
rectal  adsorption  of  insulin  by  a  different 
mechanism  from  that  used  by  surfactants 
and  without  producing  the  lasting  changes 
in  rectal  cell  membranes  found  with  some 
surfactants  like  sodium  lauryl  sulphate. 

Effect  of  dextran 

Recently,  a  similar  enhancing  effect  of 
sodium  salicylate  on  the  rectal  absorption 
of  insulin  and  of  dextran  (a  glucose 
polymer  with  molecular  weight  1 10,000) 
has  been  obtained.  This  study6 
concentrated  on  dextran  as  its 
pharmacological  action  was  easier  to 
follow  in  rats,  increases  in  hind  paw 
volume  being  recorded  on  a  volume 
differential  meter. 

The  rectal  doses  both  of  salicylate  and 
of  dextran  were  critical  to  obtain 


enhancement  which  was  only  possible  to 
measure  after  a  non-effective 
intraperitoneal  dose  of  dextran  was  also 
administered.  The  small  quantity  of 
dextran  absorbed  from  the  rectum  in  the 
presence  of  salicylate  enabled  the 
threshold  concentration  in  the  blood  after 
intraperitoneal  injection  to  be  well 
exceeded  and  the  paw  volume 
significantly  increased.  The  action  of 
salicylate  was  selective  as  it  had  no  effect 
on  histamine  or  5-hydroxytryptamine 
administered  rectally  or  directly  into  the 
paw. 

So,  by  using  subthreshold 
intraperitoneal  doses  of  dextran  in  rats, 
enhanced  absorption  of  rectal  dextran  by 
sodium  salicylate  was  identified. 
Furthermore,  copper  salicylate  in  much 
smaller  doses  carried  out  the  same 
function  as  the  sodium  salt.  Efforts  to 
analyse  the  effectiveness  of  the  salicylate 
ion  in  this  respect  are  in  progress.  The 
encouraging  result  is  that  chronic 
treatment  of  rats  with  rectal  salicylate 
showed  no  signs  of  mucosal  irritation. 
However,  it  has  not  yet  been  possible  to 
show  enhanced  absorption  of  dextran  by 
salicylate  using  the  oral  route.  ■ 


1.  Touitou  E.  et  al  J.  Pharm  Pharmac  30 662-663  (1978). 

2.  Schichiri  M.  et  al  J.  Pharm  Pharmac  JO  806-808  (1978). 

3.  Ichikawa  K.  et  al  J.  Pharm  Pharmac  32  314-318  ( 1980). 

4.  Nagatomi  H.  et  al  Int  Archs  Allergy  appl  Immun  63  340-343 
(1980). 

5.  Nishihata  I.  et  al  J.  Pharm  Pharmac 33  334-335  (1981). 

6.  West  G.B.  Int  Archs  Allergy  appl  Immun  (1982).  In  Press 


The  Buf  skin  care 
family  puts 

on  a  beautiful 
new  face... 


buf 
body 

scrub 

The  stimulating  way 
to  bathe  or  shower 


[ 


We've  given  our  familiar  Buf  range 
of  skin  care  products  a  beautiful 
new  face  with  a  co-ordinated 
range  of  striking  new  packaging. 

The  popular  Buf-Puf  cleansing  sponge, 
Buf-Ped  foot  sponge  and  the  long  handled 
Buf  Body  Scrub  now  come  in  a  distinctive 
striped  orange  livery  that  will  catch  your 
customers  attention  and  produce  even 
better  sales. 

We're  boosting  this  point-of-sale  impact  with 
strong  advertising  support  in  women's 
magazines.  It's  an  unbeatable  combination! 

To  help  you  reap  the  full  benefit,  we're 
introducing  our  new  packaging  with  this  special 
bonus  offer  on  all  Buf  products,  including 
Buf  Acne  Lotion. 


SPECIAL  buf  BONUS  OFFER 
for  the  price  of  ^2 
offer  applies  until  28th  May  1982 


AVAILABLE  FROM 

RICHARDS  &  APPLEBY  LTD. 

Gerrards  Place,  East  Gillibrands,  Skelmersdale, 
Lancashire,  WN8  9SF.  (Telephone:  0695  201 1 1) 


The  simple  way  to  skinca 
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Other  cameras  may 
promise  the  earth. 


As  the  picture  above 
shows,  backlighting  can  still 
pose  problems  for  ordinary 
cameras. 

But  eyes  right  and  you  can  see  how 
our  new  Sun  Cameras  literally  turn  bad 
light  into  good  pictures. 

They  add  a  piece  of  the  sun  to 
every  shot 

We  call  it 'proportional  fill'  lighting. 


In  effect,  extra  electronic  light  that 
softens  shadows  and  mixes  with  the 
natural  light  in  the  scene. 

Combined  with  automatic 
exposure  control,  it  gives  brilliant  instant 
pictures,  indoors  or  out,  without  fail. 

None  of  this  would  have  been  poss- 
ible, however,  without  the  invention  of  a 
new  colour  print  film  of  quite  incredible 
high-speed. 


We  promise  the  sun 


Taken  with  the  new  Polaroid  Sun  Camera. 


At  600  ASA,  it's  the  world's  fastest. 
And  each  pack  of  it  contains  the  only 
battery  our  Sun  System  needs. 

By  now,  the  implications  of  infallible 
photography  are  doubdess  beginning  to 
dawn  on  you. 

Nor  will  they  be  lost  on  the  general 
public  if  James  Gamer  of 'The  Rockford 
Files'  and  'Maverick'  has  his  way. 

He'll  be  showing  off  his  tan  (appro- 


priately) and  our  cameras  in  a 
national  TV  campaign  starting 
April. 

By  the  time  it  ends  in  late  July,  you 
should  be  enjoying  the  hottest 
summer  yet  for 
Polaroid  sales. 

The  new  Sun 
Cameras  from 
Polaroid. 


WARNER  LAMBERT 

announce  the  new 


HEALTH 


DIVISION 


Committed  to  new  standards  of 

Pharmacy  service 


Abidec  Euthymol 

Anusol  Efferdent 

Agarol/Alophen  Gelusil 

Benylin  Cough  Liquids  Listerine 

Benylin  Day  &  Night  Listermint 

Caladryl  Metatone 


Oraldene 
Poly  Colourants 
Poly  Foam  Perms 
Schick 

Style  Home  Perm 
Veganin 


The  Warner  Lambert  Health  Care  Division  will 
be  based  at  Eastleigh,  Hampshire.  By  combining  our 
product  and  field  resources  we  can  promise  these  new 
benefits  to  the  Pharmacy: 

5ji  Better  service  in  depth  from  our  enlarged 
organisation  -  product  deliveries,  promotional 
material,  information  to  meet  all  your  needs. 


5{C  Stronger  selling  strategies  for  our  products  to  help 
Pharmacies  compete  more  effectively  in  every 
High  Street. 

5}C  More  frequent  Pharmacy  calls  by  our  salesmen. 

5$C  Quicker  development  of  new  products  designed  for 
the  pharmacy  and  its  customers. 

Look  out  for  your  salesman  from  the  Warner 
Lambert  Health  Care  Division  or  ring  us  to  make  sure  he 
calls  on  you  soon.  Please  direct  all  orders  to: 
Order  Control  Department  Warner  Lambert  Usk  Road, 
Pontypool,  Gwent  NP4  OYH.  Telephone:  049-55  2468. 
Telex:  498647. 


WARI\ER 
LAMBERT 


OPEN  SHOP 


A  backwards  glance  at 
1981  and  all  that 


By  a  proprietor  pharmacist  in  East  Anglia 


While  sunning  myself  on  distant  shores, 
admiring  the  view  and  enjoying  a  well- 
earned  winter's  holiday,  I  thought  that 
this  would  be  a  good  time  to  cast  my 
jaundiced  eye  back  over  some  of  the 
events  of  1981 .  I  know!  I  can  already  hear 
you  groaning  and  impatiently  turning  to 
the  next  page  —  you  are  sick  and  tired  of 
so-called  informed  criticism  of  the  events 
of  yesteryear  (comment  which  still  has  no 
effect  on  the  will  of  the  silent  majority  to 
become  more  active  and  actually  do 
something  about  it).  I  agree  with  you,  but 
my  thoughts  are  personal  as  well  as  late, 
and  since  they  are  also  annonymous  will, 
maybe,  bear  a  little  more  relevence  to 
yourself. 

.  .  Unichem's  sad  saga' 

The  sad  saga  of  Unichem's  attempt  to 
monopolise  the  wholesale  distribution  of 
medicines  continued.  This  particular  saga, 
to  me,  was  one  of  the  saddest  events  of  the 
year  with  the  contractors  appearing  to  be, 
for  once,  an  impotent  Solomon  torn 
between  the  opposing  forces  of  Unichem 
and  Macarthys  (among  others).  I  no 
longer  care  who  is  right,  who  is  wrong, 
who  is  selfish,  who  is  righteous.  It  is  not 
just  our  dirty  linen  that  is  being  washed  in 
public  but  out  professional  souls  as  well. 
We  are  witnessing  the  disintegration  of 
part  of  the  profession  of  pharmacy  while 
our  true  predators  —  the  DHSS,  drug 
stores  and  some  members  of  the  medical 
profession  —  stand  back  licking  their  lips 
over  the  prospect  of  the  carrion  feast  to 
follow  from  this  undignified  battle.  The 
patient  —  as  always  the  ultimate  loser  — 
will,  I  regret,  neither  realise  nor 
understand  his  loss  until  it  is  too  late. 

Panel  beaters 

At  last  the  members  of  the  review  panel 
were  agreed.  Hosanna  praise  be  ...  I 
apologise  for  my  irreverence,  but 
Government  prevarication  makes  me 
wonder  to  whom  our  responsible  leaders 
are  responsible?  He  with  the  biggest  clout 
I  presume!  But  at  least  the  panel  has  been 
set  up;  let  us  hope  it  reports  with  good 
speed.  It  is,  however,  our  present  contract 
which  is  the  real  problem.  Tinkering  with 
it,  as  in  the  recent  proposals  from  the 
PSNC,  merely  prolongs  the  agony, 
closing  one  loophole  while  opening  two 


more  equally  as  large.  What  we  need  are 
constructive  proposals  for  a  new  contract 
which  is  both  fair  to  the  patient, 
pharmacist  and,  if  we  are  to  achieve  any 
progress,  to  the  treasury  as  well. 

Late  arrival  of  CPP 

What  has  been  good  about  1981?  Not 
much  you  might  say.  We  were  all 
privileged  to  witness  the  birth  of  the 
College  of  Pharmacy  Practice.  I  trust  it  is 
not  too  little  too  late,  but  a  viable 
extension  to  the  professional  training  of 
the  pharmacist  and  an  active  forum  for 
enhancing  the  influence  and  standing  of 
the  profession  when  other  existing  bodies 
have  often  been  weighed  in  the  balance 
and  found  wanting.  I  wish  the  College  and 
its  members  every  success  for  the  future. 

That  off  my  chest,  back  to  business.  I, 
for  one,  was  not  sorry  to  see  the  cracks 
appearing  in  the  fragrancy  franchise 
system.  I  have  never  felt  that  expensive 
"French"  perfumes  will  ever  be  mass 
market  products  and  have  always  resented 
having  to  hold  heavy,  across  the  range, 
stocks  of  products  in  order  to  enjoy  the 
privilege  of  making  80  per  cent  of  my 
annual  sales  in  the  two  weeks  prior  to 
Christmas.  The  cowboys  will  soon  be 
tamed,  when  an  orderly  state  of  wholesale 
supply  to  the  market  should  emerge  for 
the  benefit  of  us  all.  Perfumery  is  an  area 
where  the  independent  can  gain  over  his 
multiple  and  departmental  store  rivals  and 
when  I  have  no  longer  to  act  as  a 
warehouse  for  the  manufacturer  then  I 
will  develop  my  perfumery  department 
enthusiastically,  and  for  my  own  benefit.  I 
look  forward  to  future  developments  with 
much  interest. 

I  have  had  the  floor  stand  for 
Maybelline,  with  its  blister  packaging,  for 
six  months  now  and  I  have  nothing  but 
praise  for  Plough  and  this  marketing 
trend.  The  products  have  sold  extremely 
well  with  no  damages,  few  complaints  and 
an  efficient  stock  re-order  system.  The 
range  is  kept  compact,  to  the  confines  of 
the  stand,  and  my  stockholding  is 
contained  within  bounds  accordingly. 

I  am  fed  up  with  the  Max  Factors  and 
Yardleys  of  the  cosmetic  industry  whose 
ranges  remind  me  of  the  fabled  medusa  — 
cut  out  one  range  and  two  grow  in  its 
place.  The  stands  are  out  of  date  before 
they  are  on  the  floor,  they  never  hold  the 
total  range  and  the  products  themselves 


become  untidy,  dirty  and  unsaleable 
within  a  very  short  time  of  allowing  the 
heathen  mobs  of  the  general  public  loose 
upon  them.  It  is  almost  a  full  time  job  for 
one  girl  to  keep  all  our  cosmetic  stands  in 
some  semblance  of  decency.  My 
exhortations,  via  reps,  have  so  far  been 
cries  in  the  wilderness,  but  blister 
packaging  must  come  or  the  popular 
cosmetic  market  shares  will  alter.  I  like 
them,  the  public  like  them  and  Sainsburys 
certainly  like  them. 

The  great  debate  on  microcomputers 
continued  apace  with  the  field  becoming 
ever  more  crowded  and  confusing.  I  admit 
to  using  a  typewriter  in  the  dispensary 
where,  to  me,  it  has  always  been  an 
essential  piece  of  dispensing  equipment. 
But  a  computer?  I  am  no  programming 
genius  nor  have  I  the  time  to  become  one, 
so  the  system  I  buy  must  perform  without 
me  and  also  produce  a  return  which  will 
please  the  bank  manager. 

'I  resolve  .  .  ?' 

I  have  no  doubt  that  ultimately  the  whole 
of  my  business  will  be  computerised,  but 
so  far  the  balance  between  plaything, 
prestige  and  cost-effectiveness  has  left  me 
like  humpty  dumpty,  sitting  on  the  wall.  I 
feel  the  market  is  not  yet  at  the  stage 
where  I  can  jump  off  that  wall.  However, 
I  have  made  one  New  Year's  resolution 
and  that  is  to  attend  a  NPA  seminar  on 
computers,  after  which  I  should  be  in  a 
better  position  to  know  where  I  will 
land.B 
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INDICATIONS:  Symptomatic 
relief  of  nasal  and  sinus  congestion. 
DOSAGE:  To  be  taken  three  times 
daily. 

Adults  and  children  over  12  years: 
one  tablet  or  10ml  elixir 
Children  6-12  years:  7.5ml  elixir 
Children  1-6  years:  5ml  elixir 
Infants  3-12  months:  2.5ml  elixir 


CONTRA  INDICATIONS,  WARNINGS  ETC.  Contra-indicated 
in  patients  intolerant  to  pseudoephedrine;  and  in  patients 
taking  monoamine  oxidase  inhibitors  or  within  two  weeks  of 
stopping  such  treatment.  Although  pseudoephedrine  has 
virtually  no  pressor  effect  in  normotensive  patients,  SUDAFED 
should  be  used  with  caution  in  patients  with  cardio-vascular 
disorders.  Caution  should  be  exercised  in  patients  taking  other 
sympathomimetic  agents  or  in  cases  of  severe  hepatic  or 
renal  dysfunction. 


PRESENTATION:  SUDAFED  Tablets  each  contain  60mg 
Pseudoephedrine  Hydrochloride  BP.  SUDAFED  Elixir  contains 
30mg  Pseudoephedrine  Hydrochloride  BP  in  each  5ml. 
TRADE  PRICE:  SUDAFED  Tablets  (PL3/5061 )     £0.54  for  12; 

SUDAFED  Elixir  (PL3/5062)  £0.68  for  100ml 


Further  information  is  available  on  request. 
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A  DECONGESTANT... 

more  effective  than  a  spray 

A  DECONGESTANT... 

more  accurate  than  a  spray 

A  DECONGESTANT... 

more  reliable  than  a  spray 


When  your  customers  need  relief  from  the 
miseries  of  nasal  congestion,  they  may  often 
resort  to  nasal  sprays,  drops  or  inhalants. 
But  now  there's  a  new  OTC  alternative  - 
SUDAFED. 

You  can  counterprescribe  SUDAFED  Tablets 
or  Elixir  with  confidence.  Why? 

Proven  Effectiveness 

SUDAFED's  formulation  is  simple  -  its  only  active 
ingredient  is  pseudoephedrine.  But  its  effectiveness  is 
beyond  doubt  -  that's  why  its  prescription  sales  have 
risen  50%  in  the  last  year.  SUDAFED  is  convenient 
too.  It  has  a  simple  3  times  daily  dosage,  takes  effect 
within  30  minutes  and  provides  sustained  relief  -  for 
up  to  six  hours. 


More  Reliable 


Greater  Accuracy 


Topical  preparations,  by  their  very  nature,  have  a 
limited  penetration  into  the  upper  respiratory  tract. 
However,  SUDAFED's  systemic  action  ensures 
decongestant  activity  right  where  it's  needed  -  the 
engorged  tissues  and  blood  vessels  beyond  external 
reach. 

As  an  oral  decongestant,  SUDAFED  also  offers  more 
accurate  dosage  control  than  do  topical  preparations. 


SUDAFED  provides  a  more  reliable  answer  to 
congestion.  Pseudoephedrine  has  very  few  side-effects, 
and  there  is  no  antihistamine  to  produce  possible 
drowsiness. 

SUDAFED  also  avoids  the  problems  of  rebound 
congestion  and  irritation  of  sensitive  nasal  mucosa, 
often  associated  with  topical  treatments,  and  which 
tend  to  cause  further  discomfort  rather  than  bring  relief. 


Simple  Sense 


Does  it  make  sense  to  introduce  another  OTC 
decongestant?  Perhaps  not,  but  then  SUDAFED  is 
not  just  another  OTC  decongestant. 
Besides  the  benefits  we've  already  indicated: 
SUDAFED  features  the  Wellcome  name  and 
distinctive  unicorn,  already  displayed  on  a  whole  range 
of  successful  OTC  medicines  with  over  a  decade  of 
progress  behind  them. 

SUDAFED  offers  the  security  of  a  pharmacy-only 
product  -  and  the  benefits  of  Wellcome  support  and 
attractive  bonus  terms. 

And  of  course  the  SUDAFED  packs  are  simply 
convenient  to  counterprescribe. 


SUDAFED  -  Elixir  100ml  and  12-Tablet  packs  -  two  new  OTC  presentations  designed 

for  the  needs  of  the  retail  pharmacist. 

SUDAFED*  -  simple  but  effective 


Pseudoephedrine  Hydrochloride  BP 


"Trade  Mark 


Wellcome  Consumer  Division,  The  Wellcome  Foundation  Ltd.,  Crewe,  Cheshire.  Wellcome 


LETTERS 


Pharmacists  and 
veterinary  sales 

I  read  with  interest  C&D's  comment  on 
the  role  for  pharmacists  in  agricultural 
and  veterinary  pharmacy  in  the  edition  of 
March  6,  from  which  I  note  you  report 
BDAM  as  interpreting  the  proposals  of 
the  Veterinary  Products  Committee  as 
meaning  that  all  PML  outlets  will  have  to 
become  registered  pharmacies  within  five 
years. 

Below  are  set  out  the  two  main 
proposals  from  the  Veterinary  Products 
Committee:- 

"(a)  the  Merchants'  List  should 
continue  for  a  transitional  period  of  up  to 
five  years  during  which  time  organisations 
selling  List  products  should  make 
arrangements  to  employ  a  pharmacist  to 
exercise  overall  management  control  of 
sales; 

(b)  after  the  transitional  period  the 
Merchants'  List  concept  should  continue 
so  that  existing  outlets  would  be 
maintained  but  that  pharmacists  should 
exercise  direct  supervision  of  sales  in  the 
same  way  as  in  a  registered  pharmacy.  " 
(NB:  my  italics.) 


Merchants  will  continue 


From  this,  it  would  appear  to  be 
abundantly  clear  that  the  Merchants'  List 
is  to  continue,  with  the  added  ultimate 
requirement  of  supervision.  If  the 
Veterinary  Products  Committee  had 
meant  that  merchants'  outlets  should  be 
registered  pharmacies,  the  objectives 
could  have  been  achieved  by  making  PML 
products  P  and  this  is  not  the  proposal.  It 
would  appear  that  you  have 
misinterpreted  BDAM's  views  or  they 
have  totally  misunderstood  the  proposals 
of  the  Veterinary  Products  Committee. 

The  significant  difference  between 
registration  as  a  pharmacy  and  requiring 
products  to  be  sold  under  the  supervision 
of  a  pharmacist  is  that  a  merchant  will  not 
be  required  to  have  a  pharmacist  present 
throughout  the  day  and,  therefore,  one 
pharmacist  would  be  able  to  cover  several 
outlets,  being  present  at  the  times  when 
most  PML  sales  are  made  and  being  able 
to  deal  with  any  orders  which  had 
previously  been  taken. 

The  proposals  do  present  a  major 
opportunity  for  the  profession  and  for  the 
merchants'  trade  to  preserve  the 
distribution  of  PML  products.  It  is 
heartening  to  see  that  all  concerned  do 
envisage  a  much  greater  role  for 
pharmacists  and  the  debate  is 
concentrating  simply  on  the  extent  of  their 
involvement. 

Incidentally,  C&D  March  6  (p  390) 


quotes  me  as  saying  that  dispensing  only 
pharmacies  are  probably  in  breach  of  their 
contract.  This  is  obviously  a  nonsense.  I 
was  referring  to  the  Statement  Upon 
Matters  of  Professional  Conduct. 
W.  B.  Rhodes 
Assistant  Secretary 

Pharmaceutical  Society  of  Great  Britain 
London  SE1 

Concerning  interpretation,  the  BDAM 
submission  on  the  consultation  paper 
alleged  that  the  VPC  did  not  know  the 
difference  between  "supervision"  and 
"control"  under  the  PSGB  code.  The 
wording  in  (b)  leads  BDAM  to  state  (in 
capital  letters):  "So  all  PML  outlets  have 
to  become  registered  pharmacies  after  five 
years".  We  apologise  for  the  error 
concerning  dispensing-only 
pharmacies. — Editor. 


NPA  membership 


I  was  very  surprised  to  read  the  letter  last 
week  from  Mr  Sims  of  Poole  (C&D 
March  13,  464),  about  the  breadth  and 
variety  of  NPA  membership.  I  think  we 
must  have  been  at  different  meetings! 

I  did  not  say  that  the  NPA  is  not  an 
employers'  association;  it  is  and  always 
has  been.  I  did  not  say  that  the  NPA  is  not 
an  association  of  independent 
pharmacies;  it  is,  but  not  exclusively  so.  I 
did  not  say  that  "there  are  no  grounds  for 
refusing  anyone  who  owns  a  pharmacy". 

And  I  did  say,  in  answer  to  a  specific 
question,  that  since  VTOs  such  as  the 
Numark  group  were  designed  specifically 
for  smaller  retail  businesses  they  would 
not  satisfy  the  needs  of  larger  NPA 
members  who  would  not  therefore  join. 
T.  P.  Astill,  Director 
National  Pharmaceutical  Association 
St  Albans,  Herts. 


New  contract 


Not  sufficient  credit  has  been  given  to 
PSNC  for  the  very  real  effort  made  to 
accent  the  service  element  of  the  contract 
at  the  expense  of  the  commerically- 
orientated  on-cost.  Nevertheless  I  believe 
the  decision  taken  by  the  representatives 
at  the  conference  of  Local  Pharmaceutical 
Committees  to  be  right,  and  for  the  time 
being  we  are  stuck  with  the  "old 
contract." 

Now  we  must  reconsider  the  problems. 
Surely  it  is  not  beyond  the  powers  of  a 
computer  to  iron  out  the  "big  dipper"  — 
caused  by  the  inconsistencies  of  the 
interaction  of  discounts,  on-cost  and  fee, 
and  put  the  graph  right.  Might  it  not  be 
better,  in  considering  our  professional 
value,  and  the  advice  we  give  —  the  time 


taken  beyond  our  dispensing  activity  —  to 
concentrate  on  the  second-pharmacist 
allowance  and  aim  to  get  full  recognition 
of  this  aspect? 

Professionalism  and  adequate  on-cost 
are  not  incompatible. 
Enid  Lucas-Smith, 
Langley,  Bucks. 


Cosmetics  plea 


Retail  pharmacists'  memories  are  not  that 
short  in  remembering  the  type  of  outlets 
that  Old  Spice  products  ended  up  in. 

The  truth  of  the  matter  is  that  we  have 
very  little  influence  on  cosmetic  and 
perfume  companies.  We  are  still  not 
treated  as  customers  whatever  they  would 
like  to  think.  Letters  of  complaint  are 
rarely  answered  promptly  and  queries  to 
accounts  departments  often  take  longer  or 
are  totally  ignored. 

What  we  really  need  is  more 
information.  What  products  do  sell?  How 
much  stock  to  keep?  What  stock 
turnover?  What  return  on  capital 
investment?  Perhaps  an  arm  of  the  NPA 
could  help?  Is  there  anyone  else  in  my 
position  or  am  I  alone  in  my  views? 
J.  A.  Brewlaw 
London  W2 

See  Graham  Walker's  review,  p510  — 
Editor 


Optical  ignorance 


Further  to  recent  correspondence  on 
opticians'  charges  initiated  in  your 
columns,  I  was  saddened  to  note  that 
Xrayser's  views  are  similar  to  those 
expressed  by  the  uninformed  popular 
Press. 

A  long  history  of  inadequate  National 
Health  Service  fees  has  contributed 
greatly  to  the  ease  with  which  debasing 
commercial  pressures  have  taken  control 
over  both  the  optical  and  pharmaceutical 
professions,  relegating  our  roles  to  that  of 
shopkeeper  by  concentrating  attention 
onto  the  retailing  side,  while  clinical  and 
professional  skills  remain  largely 
unrecognised.  Xrayser  confirms  by  his 
own  comments  the  typically  appalling 
degrees  of  ignorance  displayed  by  the 
general  public  as  to  the  functions  of 
opticians  (the  important  distinction 
between  ophthalmic  and  dispensing 
opticians,  for  example,  is  I  fear  not 
appreciated  by  your  columnist). 

The  sad  fact  is  that  the  pharmaceutical 
and  optical  professions  are  not  seen  by  the 
public  as  primarily  health  care  professions 
but  as  retailers  (of  spectacle  frames, 
toothbrushes  and  washing-up  liquid). 

As  an  ophthalmic  optician  and 
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WESTMINSTER  REPORT 


When  our  subscriber  contacted  the  doctor 
to  check  what  strength  of  Trandate  was 
required  and  to  query  "aldosterone 
tablets" he  was  rather  suprised  to  find 
that  the  doctor  meant  to  prescribe  Trental 
400mg  and  Aldactone  WOrng 

pharmacist  who  have  worked  together  for 
over  two  years,  we  have  both  come  to 
recognise  the  true  value  of  each  others 
profession  and  how  unappreciated  their 
knowledge  and  skills  generally  are. 

Both  professions  have  a  valuable  role 
to  play  in  society;  if  we  cannot  understand 
each  others  functions  how  can  we  hope 
that  the  general  public  will  do  any  better? 
M.  R.  Killpartrick,  BSc  (Hons),  FBCO 
Keith  St  John  Preston,  MPS,  DipM 
Titmus  Eurocon  Ltd 
Portsmouth 


Stamp  club 


The  Medi-theme  Collectors'  Club  has 
been  formed  recently  to  promote 
communication  between  stamp  collectors 
who  specialise  in  medical  themes.  We 
number  among  our  members  pharmacists 
and  doctors  in  many  parts  of  Great 
Britain  who  would  welcome 
correspondents  and  exchange  partners. 

I  will  be  glad  to  send  any  reader  who  is 
interested  a  list  of  contacts  on  receipt  of  a 
sae.  Tom  Wilson,  1 62  Canterbury  Road, 
Kennington,  Ashford,  Kent  TN24  9QD. 


Number  poser 


The  "Prescription  Poser"  (above)  took  us 
quite  a  long  time  to  solve,  because  the 
script  originally  did  not  have  a  line  across, 
so  we  were  only  looking  for  one  item. 

The  S205  after  clips,  refers  to  a 
Surgicare  colostomy  bag  accessory,  but 
the  first  word  is  clearly  "Simpla  D." 
Also,  we  could  not  understand  the 
"unisex"  symbol,  but  eventually  realised 
that  PLR  was  a  product  licence  of  right. 
The  answer  was  obvious  on  studying  the 
Simpla  catalogue,  the  prescriber  had 
copied  the  "DOR"  deodorant  label  as 
accurately  as  he  could. 
D.M.  Hibbard, 
Great  Barr,  Birmingham 


Diabetic  syringes: 
no  to  disposables 

The  estimated  annual  cost  of  providing 
disposable  (single-use)  hypodermic 
equipment  on  prescription  for  all  diabetic 
patients  in  England  is  over  £3  '/2  m  for 
needles  and  nearly  £6m  for  syringes,  Mr 
Geoffrey  Finsberg  said  in  a  Commons 
written  answer. 

"Such  single-use  needles  and  syringes 
offer  little  advantage,  other  than 
convenience,  over  the  re-usable  kind 
supplied  on  prescription  and  I  do  not 
think  that  we  should  be  justified  in 
diverting  from  other  NHS  priorities  the 
additional  expenditure  which  would  be 
entailed  in  making  them  generally 
available,"  he  said.  ■ 

RPM  review? 

Mr  Moate  asked  the  Secretary  of  Trade  if 
he  is  satisfied  that  it  remains  in  the  public 
interest  to  keep  resale  price  maintenance 
on  proprietary  medicines,  and  if  he  has 
any  means  of  monitoring  price  levels  of 
those  items  where  price  maintenance  is 
protected  by  law. 

Dr  Vaughan,  in  a  written  reply,  said 
that  under  the  Resale  Prices  Act  1976 
questions  on  RPH  are  a  matter  for  the 
Restrictive  Practices  Court.  In  1970  the 
court  decided  it  would  be  in  the  public 
interest  for  certain  medicines  to  be 
expempted  from  the  general  prohibition 
on  RPM.  The  Department  of  Trade  does 
not  monitor  the  price  of  exempted  goods. 
The  Director  General  of  Fair  Trading,  a 
trade  association  or  supplier  may  seek  a 
review  of  the  court's  decision,  but  the 
court  may  only  grant  leave  if  there  is 
prima  facie  evidence  of  a  material  change 
in  the  relevant  circumstance.  ■ 

NHS  efficiency 

Mr  Normal  Fowler,  Social  Services 
Secretary,  has  announced  the 
introduction  of  two  measures  designed  to 
utilise  the  private  sector  as  a  means  of 
improving  NHS  efficiency.  Firms  of 
chartered  accountants  are  to  be  appointed 
to  audit  the  accounts  of  eight  selected 
District  Health  Authorities,  a  job 
currently  done  by  the  audit  directorate  of 
the  DHSS. 

Advertisements  requesting 
submissions  for  tender  were  placed  in  the 
professional  Press  following  a  suggestion 
from  the  Institute  of  Chartered 
Accountants  that  the  use  of  private  firms 
would  improve  auditing  in  the  DHSS,  and 
so  allow  the  service  to  obtain  better  value 


from  its  existing  resources.  The 
appointments  will  be  for  a  period  of  three 
to  five  years,  starting  with  the  accounts 
for  the  year  ending  March  3 1 ,  1 983 .  The 
DHAs  involved  are:  East  Cumbria,  South 
Cumbria,  West  Cumbria,  Hammersmith 
&  Fulham,  Hounslow  &  Spelthorne, 
Ealing,  Cornwall  &  Isles  of  Scilly  and  the 
Isle  of  Wight. 

The  second  initiative  involves  the 
setting-up  of  an  inquiry  team  (including 
members  from  the  private  sector)  to 
consider  measures  to  ensure  surplus  and 
underused  NHS  land  and  property  are 
identified  and,  where  necessary,  disposed 
of  in  order  to  free  resources  for  the  rest  of 
the  service.  The  NHS  has  an  estate  of 
some  5 1 ,000  acres,  4,000  of  which  have 
already  been  earmarked  for  disposal  — 
although  no  action  will  be  taken  until  all 
the  surplus  land  is  thought  to  have  been 
identified. 

The  chairman  of  the  inquiry  team  is  to 
be  Mr  C.  Davies  (Directorate  of  Works 
Operations  DHSS).  The  members  are:  Mr 
Paul  Draper  (Imperial  Foods  Ltd),  Mr 
B.D.  Herbert  (East  Anglian  RHA),  Mr 
D.B.  Leggatt  (Surrey  AHA),  Mr  Idris 
Pearce  (Richard  Ellis  —  chartered 
surveyors),  Mr  M.H.  Smith  (Gateshead 
AHA)  and  Mr  W. A.  Healy  (Regional 
Liaison  Division  DHSS).  ■ 

Sterile  production 

Detailed  arrangements  for  the  registration 
of  sterile  products  manufacturers  have 
been  agreed  with  trade  associations,  Mr 
Kenneth  Clarke,  Minister  for  Health,  told 
Mr  Terry  Davis.  Application  forms  for 
registration  will  be  issued  shortly  and  the 
first  list  of  approved  manufacturers  will 
be  published  later  this  year  by  the  Supply 
Council. 

□  The  DHSS  has  visited  three  UK 
manufacturers  of  sterile  dressings  — 
Smith  &  Nephew,  Robert  Bailey  &  Sons 
and  Robinsons  of  Chesterfield  —  to 
examine  their  procedures,  Mr  Clarke  told 
Mr  Bob  Cryer.  The  results  of  tests  have 
provided  "adequate  assurance"  of  the 
sterility  of  first-aid  dressings  from  these 
manufacturers,  he  said. 

Private  contractors 

There  is  considerable  scope  for  savings 
from  the  use  of  private  contractors  within 
the  NHS,  Mr  Geoffrey  Finsberg  said  in  a 
recent  statement.  The  Government 
proposes  to  give  guidance  to  the  new 
district  health  authorities  to  assist  them  in 
looking  at  the  option  of  using  private 
contracts  in  the  provision  of  support 
services,  and  to  encourage  them  to  take  up 
the  opportunities.  ■ 
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Survival,  on  a  *  swings 
and  roundabouts'  basis 

Graham  Walker,  BPharm,  MPS,  FBIM,  a  proprietor 
pharmacist  in  Spalding,  Lines,  who  specialises  in  agency 
perfumery  and  cosmetics,  presents  his  annual  stock-take 
of  brand  performance. 


For  me,  1981  could  well  be  described  as 
the  year  of  the  Boot,  simply  because  my 
local  Boots  branch  increased  its  selling 
area  from  about  1 ,000  sq  ft  to  around 
6,000  sq  ft  —  and  it's  only  100  yards  away 
from  my  pharmacy.  I  ought  to  point  out 
that  the  pharmacy  I  operate  is  only  750  sq 
ft,  so  this  review  of  1981  cannot  fail  to  be 
influenced  by  the  effect  that  the  new  store 
had  upon  my  retail  business  in  our  market 
town  of  18,000  souls. 

As  far  as  cosmetics  and  fragrance  are 
concerned,  I  have  had  to  contract  some 
ranges  dramatically  while  at  the  same  time 
introducing  professional  marketing  into 
the  remaining  ranges.  The  net  result  at  the 
end  of  the  day  has  been  that  we  managed 
to  hold  our  own  on  a  "swings  and 
roundabouts"  basis. 


The  bad  news 


It  might  be  helpful  if  I  now  go  into  a  little 
detail  about  the  performance  of  the 
various  brands  following  the  Boots 
expansion  at  the  beginning  of  1981 . 
Lentheric  Morny:  Almost  ground  to  a 
halt.  I'm  pleased  I  didn't  buy  any 
Christmas  stock  because  we  only  nearly 
managed  to  clear  our  Summer  stocks  —  a 
pity,  because  we  used  to  have  a  very 
healthy  account. 

Houbigant:  Eventually  did  die  the  death.  I 
sold  the  balance  off  at  half  price  in  my 
January  sale.  I  got  the  impression  that 
Boots  might  have  carried  more 
promotions  than  I  was  offered. 
Rimmel:  Just  stopped  selling.  We  closed 
the  account,  returned  the  stock  and 
nobody  seemed  to  notice.  But  to  be  fair, 
Rimmel  were  most  courteous  and  helpful 
in  accepting  the  returned  stock. 
Faberge:  First  the  good  news,  Turbo  and 
the  small  size  Touch  of  Class  took  off;  the 
bad  news  was  that  Brut  33  had  to  be  sold 
off  at  half  price  in  the  sale.  If  I  had  been 
sensible  I  would  probably  have  done  the 
same  with  Old  Spice. 


The  good  news 


The  common  feature  about  all  the  above 
unsuccessful  brands  is  that  they  fit  into 
the  lower  to  middle  sector  of  the  market 
and  they  could  all  fit  comfortably  into 


Woolworths'  stock  assortment.  So,  while 
sad  to  see  them  go,  I  don't  really  believe 
that  the  independent  in  the  High  Street 
can  succeed  as  a  generalist  —  he  must  be  a 
specialist  to  survive!  Our  successes  have 
come  from  those  brands  where  we  have 
specialised  our  marketing,  merchandising 
and  personnel.  So  let's  move  on  to  the 
good  news. 

Max  Factor:  We  did  a  test  marketing 
operation  for  Robin  Vincent  whereby  we 
handled  all  the  traditional  Factor 
merchandise  plus  the  new  products  — 
Colorfast,  Living  Proof  and  Missoni 
fragrance.  They  supported  the  project 
with  a  consultant  and  I  supplied  the 
counter  and  wall  space.  It  would  be  unfair 
for  me  to  say  too  much  at  this  stage,  but  a 
few  words  would  not  be  out  of  place. 
First,  Colorfast  was  probably  the  best- 
managed  launch  of  a  new  colour  range 
that  I  have  seen  in  the  past  ten  years. 
Secondly,  Living  Proof  will  not  reach  its 
full  potential  until  it  has  a  complementary 
make-up  range.  Finally,  Missoni 
fragrance  could  be  terrific  long  term  if  the 
company  can  find  ways  and  means  of 
motivating  girls  to  sell  the  product 
positively.  My  conclusion  to  date  is  that 
Factor  have  just  about  got  it  right  this 
time,  but  an  awful  lot  of  sacred  cows  are 
going  to  have  to  be  slaughtered  if  they  are 
to  assemble  a  credible  range  which  will 
produce  an  adequate  rate  of  stock-turn. 
Revlon:  Has  been  having  one  of  its  quieter 
years  during  which  it  has  attempted  to 
reduce  the  number  of  promotions  and 
develop  more  profitable  basic  business. 
As  far  as  we  are  concerned  the  new  policy 
has  proved  successful  —  we  even  had  a 
good  Christmas  with  Charlie  (I  never 
cease  to  be  amazed  at  the  popularity  of 
this  fragrance  at  Christmas  time).  We  also 
saw  a  revival  of  Intimate,  Jontue  and 
Moondrops  while  Ivoire  continued  to 
develop  after  its  launch  in  1980.  But  now 
we  have  a  new  era  for  Revlon  with  Tedd 
Thomas  moving  from  New  York  to  take 
over  from  Charles  Scanlon. 

I  have  never  hidden  the  fact  that  I  have 
acted  as  consultant  to  the  managing 
director  of  Revlon  (UK)  and  I  must  use 
this  opportunity  to  answer  the  critical 
comments  published  recently  in  a 
marketing  magazine.  Perhaps  Charles 
Scanlon  as  a  managing  director  was  not 


always  easy  to  live  with,  but  those  who 
have  had  close  contact  with  him  over  the 
years  could  not  fail  to  respect  the 
bubbling  dynamism  which  he  injected  into 
the  company  during  the  1970s.  While 
some  may  have  been  unhappy  about  his 
management  style,  few  could  fail  to 
recognise  his  achievements.  Outside  his 
office  he  was  highly  stimulating  company 
and  I  don't  believe  we  have  heard  the  last 
of  him  yet.  However,  I  am  sure  we  all 
hope  that  Tedd  Thomas  will  have  more 
luck  in  his  relationships  with  the  retail 
trade  than  did  his  predecessor.  But,  in  a 
multinational  company  operating  from 
Paris  and  New  York,  it  is  difficult  to 
know  how  much  blame  to  lay  at  the  door 
of  the  London  management  team. 


Hopeful  signs 


From  the  information  I  have  been  able  to 
glean  from  Brook  Street  it  would  seem 
that  our  new  man  from  New  York  is 
heavily  marketing-orientated  with  a  total 
bias  towards  "sell-thru"  as  opposed  to 
"sell-in".  I  am  sure  all  Revlon  stockists 
will  join  me  in  hoping  that  we  have  seen 
the  end  of  such  irksome  practices  as 
forward-dated  invoices  and  quarter-end 
stock  loading.  I  hope  during  the  year  to 
have  the  opportunity  of  returning  to  this 
subject  with  a  more  objective  assessment 
of  the  "new"  Revlon. 
Elizabeth  Arden:  Has  been  steady  as  ever 
but  seems  to  be  ready  for  a  complete 
overhaul.  I  really  can't  understand  why 
they  launched  the  new  skincare  ranges  in 
elegant  white  packaging  but  left  the 
original  skincare  and  make-up  in  those 
jaded  pink  boxes.  The  brand  could  also 
benefit  from  revamping  Blue  Grass  and 
Memoire  Cherie,  dropping  Cabriole 
completely  and  incorporating  Chloe  and 
Lagerfeld  into  the  Arden  range.  The 
products  are  great  in  terms  of  consumer 
loyalty,  but  with  an  ageing  customer 
profile  a  new  approach  seems  to  be  called 
for.  The  time  is  probably  ripe  for  an 
aggressive  gift-with-purchase  promotion 
programme. 

Estee  Lauder:  This  company's 
performance  with  me  can  only  be 
described  as  fabulous.  After  all  a  61  per 
cent  increase  in  1 98 1 ,  followed  by  a  30  per 
cent  increase  to  date  in  1982,  is  nothing 
short  of  miraculous  bearing  in  mind  that 
we  had  the  same  stock,  staff  and  fixtures 
as  the  previous  year.  What  we  did  have 
new  was  a  marketing  programme  in  line 
with  the  department  stores.  Unfortunately 
the  management  of  a  Lauder  account  is 
such  a  sophisticated  exercise  that  I  cannot 
really  use  this  space  to  describe  it.  If  only 
some  of  the  other  companies  would  adopt 
the  same  degree  of  professional  marketing 
then  I  sincerely  believe  that  independent 
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pharmacy  could  begin  to  show  Boots  the 
way  home. 

French  fragrance:  Had  a  disappointing 
year,  largely  due  to  price  I  believe.  The 
one  bright  exception  was  Cacharel  (but  is 
that  really  French?).  I  think  we  should  all 
now  examine  our  inventories  of  French 
fragrances  and  ruthlessly  eliminate  those 
fragrances  and  sizes  that  don't  sell.  Just 
stand  your  ground,  tell  the  rep  that  if  he 
doesn't  give  you  100  per  cent  credit  for  the 
redundant  lines  then  you  will  not  give  him 
any  further  orders.  Don't  be  intimidated 
by  the  threats  to  open  new  accounts  — 
we're  in  a  buyers'  market  now. 
Men 's products:  I  haven't  enough  space 
to  cover  the  market  in  detail  but  a  few 
short  notes  might  be  of  interest.  Naturally 
Aramis  dominated  our  business  but  I  was 
astonished  by  the  immediate  success  of 
our  new  range  of  Paco  Rabanne,  which 
jumped  into  second  place  followed  by 
Givenchy  Gentleman.  But  the  time  is 
coming  when  I  shall  have  to  clear  out 
ranges  like  Monsieur  Lanvin  and 
Equipage. 


Where  from  here? 


In  my  view  1982  is  going  to  be  even 
tougher  for  cosmetics  and  fragrance  than 
1981.  The  business  is  there  to  be  done  but 
we've  got  to  go  out  and  get  it. 
Professionalism  is  the  name  of  the  game 
and  we  must  use  all  the  available 
marketing  techniques  such  as  gift-with- 
purchase,  purchase-with-purchase, 
customer  registers,  direct  mail-outs, 
refresher  seminars  for  our  staff,  financial 
and  physical  stock  control,  in-store 
training,  uniformed  commissioned  staff, 
etc. 

But  if  we  are  going  to  survive  we  must 
be  totally  professional  in  our  approach. 
The  independent  has  the  substantial 
advantage  of  flexibility  over  big  brother 
Boots  and  there  has  never  been  a  time  in 
our  history  when  it  has  been  more  vital 
that  we  take  advantage  of  everything  that 
is  going  for  us.  Don't,  however,  be 
seduced  by  the  easy  buck  to  be  made  from 
the  swagmen  —  instead  join  me  in 
pestering  the  major  companies  to  give  us 
the  marketing  programmes  we  need  and 
deserve.  ■ 


Doctors  given  'vote 
of  confidence' 

Half  of  the  respondents  to  a  survey  on 
GPs  just  published  in  Woman 's  Own  felt 
the  main  job  of  a  doctor  to  be 
"prevention  of  illness  rather  than  the 
treatment  of  it".  Readers  were  invited  to 
fill  out  and  return  a  detailed  questionnaire 
and,  says  the  report,  the  overall  picture 
that  emerges  "is  one  of  appreciation  for 
the  service  doctors  provide". 

Most  of  the  respondents  were  married 
women  —  one  quarter  were  aged  between 
17  and  25  and  half  between  26  and  50  — 
and  more  than  half  the  respondents  had 
children,  one-third  of  these  being  under 
five. 

Visits  to  surgeries  were  made  in  the 
main  for  "preventive  care".  Ten  per  cent 
were  seeking  advice  on  contraception  and 
for  care  during  pregnancy  or  the 
menopause;  7  per  cent  attended  for  blood 
pressure  or  post-operative  checks. 

The  report  found  that  fewer  of  the 
respondents  than  expected  felt  the  doctor 
did  not  listen  to  them,  merely  fobbing 
them  off  with  a  prescription.  More  than 
half  believed  the  doctor  really  listened  and 
35  per  cent  said  he  listened  sometimes; 
almost  half  said  the  doctor  always 
answered  questions  satisfactorily  and  44 
per  cent  only  sometimes  with  47  per  cent 
stipulating  that  the  doctor  never  fobbed 
the  patient  off. 

As  to  the  effectiveness  of  the 
treatment  the  report  concludes  that  this  is 
not  as  much  as  some  of  the  respondents 
would  have  liked.  Over  half  said  they  felt 
better  after  seeing  the  doctor  with  22  per 
cent  feeling  a  little  better  and  a  fifth 
feeling  much  the  same. 

When  asked  about  dislikes,  58  per  cent 
had  something  to  say  ranging  from 
"abrupt  and  offhand"  to  "patronising 
and  arrogant".  By  far  the  most  common 


complaint  was  to  do  with  lack  of  time. 
Eight  per  cent  felt  the  doctor  was 
overworked,  a  further  4  per  cent  that  he 
was  always  in  a  hurry  and  3  per  cent  that 
he  handed  out  drugs  and  pills  too  readily. 
In  comparison  more  than  80  per  cent 
praised  the  doctor  for  his  "friendliness, 
sympathy,  accessibility,  understanding, 
time  to  talk  and  explaining  well". 

The  snags  of  the  NHS  system  were 
found  to  be  appointments,  waiting  rooms 
and  receptionists.  A  quarter  of 
respondents  said  they  have  to  wait  for 
more  than  three  days  for  non-urgent 
appointments.  Concerning  receptionists, 
more  than  half  were  more  than  helpful 
but  20  per  cent  were  regarded  as 
obstructive  and  14  per  cent  as  indiscreet. 
Those  working  for  just  one  doctor  were 
considered  more  likely  to  be  helpful.  Dr 
John  Haslet,  secretary  of  the  Royal 
College  of  General  Practitioners  is  quoted 
as  saying  that  these  complaints  have  been 
borne  out  by  other  studies.  "We  clearly 
need  to  offer  them  more  support  and 
training." 

Further,  71  per  cent  of  mothers  with 
children  under  five  complained  there  was 
inadequate  entertainment  available  for 
their  children  whilst  waiting  and  nearly 
one-third  of  waiting  rooms  were 
considered  to  have  too  few  chairs  and  to 
be  uncomfortable  and  unattractive. 

Overall  most  respondents  felt  the 
doctor  cared  for  them  and  their  families 
(52  per  cent)  and  twice  as  many  are 
grateful  for  the  care  he  gives  (62  per  cent) 
rather  than  feel  he's  paid  for  it  and  that  it 
is  to  be  expected  (30  per  cent).  A  large 
number  (60  per  cent)  believe  he  has  a 
difficult  job  and  works  hard  (71  per  cent). 

Karl  Sabbagh,  director  of  the  MSD 
Foundation  sums  up  the  report  saying  it  is 
an  "encouraging  vote  of  confidence"  for 
British  doctors  although  in  future 
training,  two  areas  —  communication  and 
prescribing  —  will  be  improved,  based  on 
these  findings.  ■ 
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COMPUTERS  IN  PHARMACY 


Humberside  AHA  extend  use  of 
portable  data  terminals 


The  Humberside  Area  Health  Authority  is 
to  extend  the  use  of  MSI  portable  data 
terminals,  currently  in  use  at  Hull  Royal 
Infirmary,  to  other  hospitals  in  the  group. 
A  pilot  scheme  has  been  started  evaluating 
PDTs  with  light  pens  able  to  scan  bar 
codes  on  ward  order  cards. 

Humberside  AHA  made  "exhaustive 
comparisons"  between  the  HRI  and  other 
similar  800  bed  general  hospitals  over  the 
last  three  years.  The  percentage  increase 
in  the  drug  bill  at  HRI  has  been  markedly 
less  than  at  the  other  hospitals  where 
other  variables  are  practically  equal  — 
before  the  introduction  of  the  terminals 
the  figures  were  comparable. 

Mr  Ronald  Ross,  Area  Pharmaceutical 
Officer,  commented:  "Although  the  case 
for  the  terminals  is  not  totally  proven, 
their  use  has  overcome  the  classic 
difficulties  of  gaining  accurate,  up-to-date 
information  on  drug  usage  very  quickly 
after  the  issue  has  been  made,  without 
antagonising  the  medical  staff." 

As  drugs  are  dispensed,  the 
pharmacist  keys  in  a  three  digit  code 
identifying  the  ward  or  clinic  requesting 
the  drugs  and  a  four  digit  code  (appearing 
on  each  drug  label)  identifying  the 
product  and  size;  and  finally  the  quantity. 

Each  terminal,  has  the  capacity  to 
store  about  three  or  four  days'  worth  of 
transactions.  Normally,  the  data  is 
transferred  to  a  disc  file  on  the  computer 
each  afternoon.  The  information 
collected  by  the  terminals  is  stored, 
currently  on  a  small  Olivetti  6060 
computer  and  can  be  printed  out  in  a 
variety  of  different  listings.  The  computer 
is  to  be  enlarged  when  the  PDTs  are 
introduced  to  other  hospitals. 


New  labelling-only 
dispensary  system 

Sigmaster  II  is  a  pharmacy  computer 
labelling  system  that  will  be  entering  the 
arena  on  May  16.  Based  on  a  Commodore 
Pet  4032  with  a  modified  Epson  printer, 
and  costing  around  £1,490,  the  system  is 
designed  primarily  for  dispensary 
labelling,  and  has  no  stock  control 
functions.  Servicing  and  distribution  will 
be  handled  by  Currys  Microsystems  Ltd, 
and  the  software  is  from  Medpharm 
Systems  Ltd. 

Only  one  size  of  label  is  needed  to 
cover  a  whole  range  of  container  sizes  as 
two  print  sizes  are  available,  and  up  to 
nine  duplicates  can  be  produced 


The  print-out  records  all  drug  issues 
by  ward  or  clinic,  drug  code,  quantity  and 
date  of  issue.  The  drugs  are  automatically 
sorted,  by  therapeutic  purpose,  into  ten 
main  groups,  eg  antibiotics  or 
cardiovascular  products  etc.  This 
information  is  further  analysed  to 
produce  a  listing  of  ward  or  clinic  costs. 

Mr  Ross  says  a  greater  cost- 
consciousness  has  been  achieved.  "Each 
sister  on  the  ward  or  consultant  can  see 
the  costs  of  treatment  at  a  glance. 

"Our  prime  interest  is  in  comparing 
each  ward's  drug  usage  from  week  to 
week.  Any  unusual  trends  are  identified 
quickly  and  the  pharmacy  can  find  out  the 
reason  for  the  change.  This  is  where  most 
of  the  savings  are  made.  If  a  certain  drug 
appears  not  to  be  in  use  on  the  ward  then 
we  are  able  to  encourage  its  return  to  the 
pharmacy  before  the  shelf-life  expires." 

The  scheme  enables  much  more  of  the 
staff  pharmacists'  time  to  be  spent  in  an 
advisory  capacity  with  the  nursing  and 
medical  staff. 

The  HRI  has  been  using  the  terminals 
for  four  years,  but  it  remain  the  only 
hospital  pharmacy  in  the  country  to  be 
doing  so.  All  the  programming  for  the 
terminals  and  the  computer  was  done  at 
HRI  as  MSI  specialise  in  providing  the 
equipment  and  did  not  offer  a  software 
service. 

However,  MSI  have  recently 
appointed  the  Manchester-based  firm, 
NSC  Micro  Developments  who  offer  "a 
total  customer  service."  NSC  have  set  up 
a  software  and  programming  support 
centre  and  are  developing  systems  for  a 
number  of  key  applications,  such  as 
pharmacies.  ■ 


automatically  to  help  prepacking  or  to 
label  multiple-unit  packs.  Up  to  500  drug 
names  can  be  stored  in  the  memory,  and 
can  be  amended  as  necessary,  and  a 
combination  of  43  traditional  Latin 
abbreviations  can  be  used  to  give  dosage 
instructions.  Ninety  characters  in  three 
lines  of  text  are  available  for  instructions, 
and  a  manual  override  can  give  four  lines 
for  non-standard  instruction. 

The  availability  of  prompt  servicing 
and  after-sales  service  from  Currys  is 
emphasised  as  an  advantage,  and  further 
software  is  in  the  pipeline.  An  example  is  a 
drug  interactions  program  which  is  being 
put  together  in  collaboration  with  Dr  I. 
Stockley  (who  compiles  the  interaction 
charts  distributed  by  Boehringer 
Ingelheim).  ■ 


System  simplifies 
book-keeping 

A  computerised  Simplex  accounting 
system  has  been  developed  by  Micro- 
Simplex  Ltd  in  a  joint  venture  between  the 
publishers  of  the  Simplex  accounting 
books  and  a  leading  producer  of  micro- 
computer programmes. 

The  package  gives  a  retailer  a  complete 
accounting  system  plus  the  actual 
computer  for  a  leasing  arrangement 
costing  under  £15  per  week.  It  consists  of 
a  Commodore  Pet  computer  with  visual 
display  screen  and  keyboard,  the  program 
play  unit,  a  print  out  unit  giving  a 


permanent  record,  the  Simplex 
accounting  programme,  all  associated 
cables,  etc.  It  also  includes  the  hour  or  so 
training  needed  to  become  proficient.  The 
package  is  worth  over  £3,000,  say  Micro- 
Simplex  Ltd.  It  accounts  for  both  input 
and  output  VAT  and  produces  all  the 
figures  needed  for  the  VAT  return. 

Other  options  include  stock  control, 
invoice  and  statement  production,  more 
advanced  accounting  and  the  holding  of 
customer  mailing  lists.  Micro-Simplex 
Ltd,  Harrison  Building,  Green  Lane, 
Wilmslow,  Cheshire,  SK9  1LH.  ■ 


To  celebrate  the  installation  of  their  200th 
Scriptwriter,  Unichem's  non-executive 
director  Mr  Bill  Rucker  presents 
pharmacist,  Rodney  Dowrick  of  Torquay 
with  a  bottle  of  champagne 
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Major  cash-&-carry 
for  central  London 

A  cash-and-carry  warehouse  offering  a 
regular  delivery  service  to  pharmacies  is  to 
open  in  central  London  on  April  28.  The 
warehouse,  trading  under  the  name  of  T 
Group  Cash-and-Carry,  has  a  sales  area 
of  45,000  sq  ft  and  is  located  on  the  White 
City  Industrial  Estate. 

Managing  director,  Mr  D.  S.  Tamana, 
told  C&D  that  it  was  the  only  cash-and- 
carry  of  its  size  in  central  London,  and 
would  be  open  14  hours  a  day,  seven  days 
a  week.  He  plans  to  employ  four  staff 
who  will  operate  a  twice  daily  ring  around 
of  customers,  and  will  deliver  anywhere 


Fight  for  US  insulin 
market 


Eli  Lilly's  domination  of  the  US  insulin 
market  is  being  challenged  by  a  marketing 
deal  between  E.  R.  Squibb  and  the  Danish 
company,  Novo.  A  new  company,  Squibb 
/  Novo  has  been  set  up  which  will  conduct 
US  marketing  activities  for  a  full  range  of 
insulins  produced  by  Novo. 

The  company  will  be  equally  owned 
and  funded  and  will  begin  operations  on 
May  1 .  Novo  are  reported  to  be  within 
months  of  commissioning  a  factory 
which,  it  is  believed,  will  be  able  to 
manufacture  genetically-engineered 
human  insulin.  ■ 

Woolworth  to  close 
25  more  stores 

F.  W.  Woolworth  pic  have  experienced  a 
slight  decline  in  profits  for  the  year  ending 
January  31,  with  a  pre-tax  figure  of 
£38. 261m  as  against  £39. 216m  of  the 
previous  year.  Sales  (excluding  VAT)  rose 
to  £  1 ,0 1 5 . 74m  from  £95 1 .  6m ,  the 
accounts  also  showing  a  surplus  on 
property  disposals  of  £16. 504m 
(£2. 845m). 

Commenting  on  the  results,  the  board 
says  that  while  margins  remained 
competitive  and  general  expenses  were 
kept  under  firm  control,  this  was  not 
possible  where  charges  from  the 
nationalised  industries  and  central  and 
local  government,  such  as  rent  and  rates, 
were  involved. 

As  the  result  of  a  policy  review  on 
retailing  profitability  the  company  plan  to 
sell  a  further  25  stores,  some  in  prime 
sites,  which  —  while  remaining  profitable 
—  are  not  felt  to  represent  a  satisfactory 
return  on  investment. 

It  is  stressed  that  this  decision  does  not 


within  a  ten  mile  radius  (exceptions  will  be 
made  for  big  customers). 

The  premises  are  in  the  process  of 
acquiring  a  wholesale  dealers  licence,  but 
will  initially  only  stock  "bread  and 
butter"  OTC  pharmaceutical  lines. 
Prescription  Only  items  will  not  be  taken 
into  stock  until  June,  but  an  extensive 
inventory  is  planned. 

Apart  from  pharmaceuticals  and 
toiletries,  photographic  and  baby  goods 
will  be  stocked,  along  with  groceries, 
tobacco,  drink  and  confectionery  lines. 
However,  Mr  Tamana  said  they  were 
biased  towards  the  chemist  trade.  T 
Group  Cash  and  Carry,  White  City 
Industrial  Park,  38  Wood  Lane,  London 
W12.  Telephone  01-373  7672.  ■ 


relate  directly  to  the  1981  results,  but  is 
part  of  long  term  strategy  to  re-deploy 
assets  so  as  to  generate  better  profits  for 
the  group  as  a  whole.  It  is  recognised  that 
certain  of  these  sales  will  leave  towns 
without  a  branch  of  Woolworths,  but 
there  are  as  yet  no  plans  to  consider  new 
sites. 

The  stores  involved,  which  will 
continue  trading  until  agreements  for  sale 
can  be  reached,  are:  Liverpool  Church  St, 
Manchester  Piccadilly,  Dublin  Grafton  St, 
Blackpool  Royal  Market,  Burnley  St  James 
St,  Wigan  Standishgate,  Edinburgh 
Princes  St,  Blackburn  Church  St,  Leeds 
Briggate,  Derby  The  Spot,  Nottingham 
Listergate,  Lewisham  High  St,  Richmond 
Lower  George  St,  Wood  Green  High 
Road,  Bromley  High  St,  Kingsland  High 
St,  Holloway  Road,  Tottenham  High 
Road,  Guildford  High  St,  Wembley  High 
Road,  Upper  Edmonton  Fore  St,  Ilford 
High  Road,  Watford  High  St,  Oxford 
Cornmarket  St,  and  Brentwood  High  St.  ■ 

Energy  concessions 
inadequate? 

Energy  cost  concessions  in  the  Budget  are 
inadequate,  according  to  Dr  Peter  Caudle 
—  deputy  director  general  of  the 
Chemical  Industries  Association. 

Dr  Caudle  comments  that,  while  he 
feels  the  Budget  will  be  generally  helpful, 
his  and  other  energy  intensive  sectors  of 
manufacturing  industry  "will 
undoubtedly  be  pressing  for  much  greater 
changes  to  enable  them  to  benefit 
properly  from  our  national  energy  wealth 
and  compete  on  equal  terms  with 
continental  manufacturers." 

He  claims  that  the  provisions 
regarding  electricity  will  be  of  value  only 
to  those  companies  able  to  curtail  their 
usage  sharply  at  short  notice  and, 
although  he  welcomes  the  government  aid 
for  conversion  to  coal  being  extended  to 


boilers  and  other  equipment  currently 
using  gas,  he  points  out  that  companies 
will  only  benefit  if  cash  flow  permits  their 
own  75  per  cent  of  the  investment.  BS 

New  perfume 
company 

A  new  company,  PPF,  is  to  be  formed  by 
the  merger  of  Proprietary  Perfumes 
(PPL),  Food  Industries  (FIL)  and 
Bertrand  Freres  to  combine 
"international  fragrance  and  flavour 
expertise." 

PPF  begins  operations  on  April  5  and 
will  employ  more  than  1 ,200  people  at  its 
headquarters  in  Ashford  where  PPL  have 
recently  invested  £1  million  in  a  new 
technical  development  building. 

Chairman  of  the  new  board  is  Iain 
Anderson,  with  Gerald  Landers  heading 
the  fragrance  division  and  Serge  Lecchini 
the  food  ingredients  division.  There  will 
be  combined  directorates  for  research  and 
development,  technical  and  commercial 
departments.  ■ 


Billingtons  expand 


F.  A.  Billington  have  acquired  several  new 
units  to  add  to  their  pharmacy  group.  Of 
the  recently  purchased  outlets,  six  are 
from  the  Save  Money  stores  chain,  these 
being  located  in  Corporation  Square, 
Birmingham;  the  Tivoli  shopping  centre, 
Yardley;  Kings  Square,  West  Bromwich; 
Rye  market,  Stourbridge;  Greenchurch 
centre,  Sutton  Coldfield,  and  the  Eastgate 
shopping  centre,  Gloucester. 

The  company  has  also  purchased  three 
Chemisave  units  in  Old  Square,  Walsall; 
the  Bull  Ring,  Birmingham  and  Eastgate 
shopping  centre,  Gloucester.  They 
continue  to  seek  further  retail  outlets  in 
the  Midlands.  ■ 

Opposition  for  EEC 
wine  regulation 

The  proposed  EEC  wine  regulation  — 
which  suggests  that  a  large  proportion  of 
the  wine  "lake"  be  re-distilled  to  form 
industrial  alcohol  —  has  met  with  strong 
opposition  from  Mr  Patrick  Jenkin, 
Secretary  for  Industry,  and  Mr  Alick 
Buchanan-Smith,  Minister  of  Agriculture. 

At  a  recent  meeting  with  a  delegation 
from  the  Chemical  Industries  Association, 
the  Ministers  expressed  strong  support  for 
the  Association  view  that  the  proposal 
would  result  in  disruption  of  the 
established  industrial  alcohol  market  in 
the  EEC. 

The  Association  has  now  received  an 
assurance  that  the  Government  will 
support  the  principle  of  "non- 
disturbance"  in  this  area,  a  concept 
designed  to  ensure  that  no  measure  taken 
by  the  Commission  should  significantly 
distort  an  existing  market.  B 
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Briefly 


■  Viscose  Group  Ltd,  sponge 
manufacturers,  have  changed  their  name 
to  Spontex  Ltd. 

■  Abatron  Ltd  have  changed  their  address 
to:  Chapel  Street,  Potton,  Sandy,  Beds 
SG19  2PT.  Telephone  0767  261333. 

■  Harmony  Foods  are  now  trading  from 
Unit  D,  Western  Trading  Estate,  Park 
Royal  Road,  London  NW10  (telephone 
01-961  5544). 

■  Boots  the  Chemists  have  started  work 
on  fitting  out  a  new  store  at  Market 
Street,  Ely,  Cambridgeshire.  The  store  is 
expected  to  be  completed  in  May. 

■  Spillers  Foods  Ltd  are,  with  effect  from 
March  29,  integrating  the  Spratts  sales 
force  with  that  of  the  main  company.  The 
head  office  functions  will  also  be  merged. 

■  Distributive  Industry  Training  Board 
has  produced  a  booklet  entitled 
"Selecting  an  Electronic  Point  of  Sale 
System"  (£2.25),  designed  to  help  retailers 
make  a  rational  choice  from  the  large 
range  of  equipment  available.  DITB, 
Sales  Department,  MacLaren  House, 
Talbot  Road,  Stretford,  Manchester 
M32  OFP. 

■  Over  the  counter  drug  sales  within  the 
EEC  are  forecast  to  grow  by  122  per  cent 
by  1990  at  the  expense  of  semi-ethical  and 
prescription  drugs,  according  to  a  report 
by  consultants,  Frost  and  Sullivan,  in  a 
recent  issue  of  European  Chemical  News. 
Overall  the  EEC  market  for  OTC  drugs  is 
forecast  to  expand  to  $4.22  billion  in 
1982,  ($3.43  billion  in  1979)  and  $5.2 
billion  in  1985. 


HEALTH  CENTRE 
NEWS 


■  South  East  Thames  RHA:  A  single- 
storey  building  for  use  as  a  pharmacy  is 
planned  at  Farnborough  Hospital. 

■  North  West  RHA:  Permission  is  sought 
for  a  health  centre  on  land  adjacent  to 
Bishop  Bridgeman  School,  Bolton. 

■  Cumbria  AHA:  A  two-storey  health 
centre  is  planned  off  Joss  Lane,  Sedburgh, 
North  Yorks.  Approval  in  principle  has 
been  given  by  the  County  Council. 

■  North  Yorks  AHA:  A  pharmacy  is 
included  in  the  plans  for  the  first  phase  of 
major  extensions  at  Scarborough  General 
Hospital  due  to  start  in  April  next  year  for 
completion  in  1986. 

■  Hampshire  AHA  has  awarded  a  £1.2 
million  contract  for  the  building  of  a  new 
health  centre  at  Petersfield  Road,  Havant, 
and  building  started  in  January  to  be 
ready  for  January  1984. 

■  Work  is  to  start  in  February  on  building 
a  pharmacy  manufacturing  unit  wing  at 
the  Ninewells  Hospital  at  Dundee.  The 
Health  Board  has  awarded  a  contract 
worth  £964,469  for  its  construction. 


Business  news  —  Continued  from  p.  5 13 


Loan  to  increase 
peptide  production 

Cambridge  Research  Biochemicals  has 
received  a  £50,000  loan  from  the  British 
Technology  Group  to  expand 
manufacturing  and  research  facilities.  The 
company,  founded  18  months  ago, 
produces  biologically  active  peptides  for 
hospital  and  pharmaceutical  research,  and 
numbers  ICI,  Roche,  Glaxo  and 
Wellcome  amongst  its  customers. 

The  company  began  manufacturing 
only  two  months  ago.  Previous  demand 
had  been  met  by  imports  from  the  US. 
The  loan  gives  BTG  a  20  per  cent  share  in 
the  company,  but  it  has  an  option  to  buy 
back  after  five  years.  ■ 

Training  for  the 
independent  retailer 

Cassio  College,  Watford,  propose  to  start 
a  training  group  to  serve  the  needs  of 
retailers  and  others.  Steps  are  being  taken 
to  form  a  management  committee.  The 
suggestion  was  made  primarily  in  the 
interests  of  the  smaller  firm,  but  interest 
has  already  been  shown  by  others 
including  branches  of  multiples,  and 
membership  will  be  open  to  all  distributive 
outlets  in  West  Hertfordshire  and 
neighbouring  areas.  It  is  planned  to  hold 
regular  meetings  on  topics  of  current 
importance  to  proprietors  and  managers 
and  to  offer  short  courses  for  their  staffs 
as  demand  indicates. 

Pending  the  formal  establishment  of 
the  group,  a  12  week  course  for 
independents  has  been  introduced  on 
Tuesday  evenings  (7.30-9.30  pm).  The 
subjects  selected  will  show  an  emphasis 
towards  promotion  of  image,  and  sales 
and  financial  controls.  Further 
information  from  Ken  Forrow,  Cassio 
College,  Langley  Road,  Watford,  Herts. 
(Watford 40311).  ■ 

Correspondence 
course  in  perfumery 

The  Perfumery  Education  Centre  is 
offering  a  foundation  correspondence 
course  leading  to  a  Diploma  in  Perfumery 
to  be  awarded  by  the  International 
Federation  of  Essential  Oils  and  Aroma 
Trades. 

The  course  lasts  for  one  year  and 
offers  an  in-depth  factual  knowledge  of 
perfumery  from  first  principles.  Ten 
major  topics  are  covered,  accompanied  by 
study  notes  and  the  entire  course  is 
supported  by  a  tutorial  system.  The  fee 
for  the  course  is  £295.  Details  from 
Perfumery  Education  Centre,  PO  Box 
400,  London  SE94SQ.  ■ 


APPOINTMENTS 


■  Konishiroku  UK:  Mr  Masanori  Ishiko  is 
to  become  general  manager  of  the 
company.  Edi  Fitzgerald  becomes 
marketing  and  sales  manager. 

■  Farley  Health  Products  Ltd:  Mr 
Grahame  Smith  is  appointed  general  sales 
manager.  Mr  Smith  has  been  in  sales  with 
Imperial  Group  since  1970,  working  for 
HP  foods,  Ross  foods  and  Golden 
Wonder. 

■  CPC  (UK)  Ltd:  Mr  P.M.  Ware  is 
appointed  deputy  chairman,  and  is 
succeeded  as  managing  director  by  Mr 
R.K.  Moss.  Mr  D.A.  Gregory  and  Mr  W. 
Leon  have  joined  the  board,  while  Mr  F. 
Wood  has  retired. 

■  Sunbeam  Electric  Ltd:  Mr  Glynne 
Stevens  is  appointed  regional  sales 
manager  with  responsibility  for  London 
and  the  South  East.  Mr  Jim  Liddell 
becomes  regional  sales  manager  for 
Scotland.  Both  men  join  the  company 
from  Kenwood. 

■  Health  Service  Commissioners  Office: 

Mr  Gordon  Marsh  has  been  appointed 
deputy  to  the  Health  Service 
Commissioner  with  effect  from  April  1 . 
He  is  at  present  area  administrator  for 
Lambeth,  Southwark  and  Lewisham 
AHA,  and  succeeds  Mr  Geoffrey  Weston. 

■  Janssen  Pharmaceutical  Ltd:  Dr 
Geoffrey  R.  Venning  is  appointed  vice- 
president  of  Janssen  Pharmaceutical  NV, 
and  director  of  research  &  development, 
Janssen  Pharmaceutical  Ltd.  Following 
academic  experience  in  British  medical 
schools  and  the  NHS,  Dr  Venning  joined 

G.  D.  Searle  where  he  became  vice- 
president  of  international  scientific 
affairs. 

■  Joint  Boots  Pharmacists  Association: 

The  organisation's  AGM  has  elected  the 
following  officers:  Mr  M.  I. 
Hemmerdinger,  MPS  (chairman);  Mr  P. 
J.  Windram,  MPS  (vice-chairman);  Mr  D. 

H.  Johnson,  MPS  (secretary);  Mr  A.  H. 
Tobias,  MPS  (treasurer);  Mr  P.  Horrix, 
MPS  (recruitment  officer);  Mr  D.  B. 
Pimlot,  MPS  (publicity  officer);  Mrs  A. 
Hewes,  MPS  (non-management 
pharmacist). 

■  Medical  Sterile  Products  Association: 

The  organisation,  formed  by  companies 
involved  in  the  manufacture  and  sale  of 
single-use  sterile  products  to  maintain 
standards  in  their  industry,  has  elected  the 
following  officers  for  1982.  Chairman  Mr 
T.  T.  Tait  (Sterilin  Ltd);  secretary  Mr  A. 
W.  Barrell  (Travenol  Laboratories  Ltd); 
treasurer  Mr  M.  J.  Ely  (Becton  Dickinson 
(UK)  Ltd);  chairman  technical 
subcommittee  Mr  C.  G.  Grenshaw 
(Portex  Ltd),  chairman  commercial 
subcommittee  Mr  B.  Yeoman  (Aldington 
Laboratories  Ltd). 
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Lower  pound  hits 
commodity  prices 

London,  March  16:  The  lower  interest 
rates  generated  by  the  Chancellor  of  the 
Exchequer's  budget  during  last  week 
made  the  pound  lose  ground  against  the 
US  dollar,  and  that  in  turn  caused 
forward  rates  for  those  crude  drugs  and 
essential  oils  which  are  traded  in  dollars  to 
move  upwards.  Nearly  all  the  changes 
recorded  this  week  were  attributed  to  the 
exchange  rate  rather  than  any  exceptional 
trading  or  shortage. 

Dearer  among  botanicals  were  aloes, 
Canada  and  Peru  balsams,  benzoin, 
cardamoms,  gentian  root,  ipecacuanha, 
liquorice  root  and  several  aromatic  seeds. 
Some  extra  sources  of  ginger  root  are 
quoted  after  a  long  absence.  Brazilian 
menthol  was  unchanged  but  Chinese  was 
dearer  at  origin  than  on  the  spot. 

Among  essential  oils  Ceylon  citronella 
was  sharply  advanced.  Dearer  also  were 
cedarwood,  clove  leaf,  lemongrass, 
arvensis  peppermint,  sandalwood  and 
spearmint. 

Some  bismuth  salts  were  adjusted  up 
and  down.  Elsewhere  in  pharmaceutical 
chemicals  acetarsol,  ether  (in  bottle  pack), 
mersalyl,  and  certain  sulpha  derivatives 
were  dearer. 

Pharmaceutical  chemicals 

Acetarsol:  £23.78  kg  in  50-kg  lots. 

Acetic  acid:  4-ton  lots,  per  metric  ton  delivered  —  glacial  BPC 
£398,  99.5  per  cent  £381 ,  80  per  cent  grade  pure  £345;  technical 
£324. 

Adrenaline:  (per  g)  1  kg  lots  base  £0.35;  acid  tartrate  £0.30. 
Aluminium  chloride:  Pure  crystals  in  50-kg  lots  £1,353  metric 
ton  ex  works. 

Aluminium  hydroxide:  BP  dried  gel  £1 .70  kg  in  200  kg  lots. 
Ammonium  acetate:  BPC  1949  crystals  £0.8635  kg  in  50-kg 
lots;  strong  solution  BPC  1953  £0.243  kg  in  250-kg  lots  ex 
works. 

Ammonium  bicarbonate:  BPC  £234.77  metric  ton,  ex-works, 
in  50-kg  bags. 

Ammonium  tartrate:  Commercial  £3.29  kg  in  50-kg  lots. 
Amylobarbitone:  Less  than  100-kg  £21 .90  kg;  sodium  £24.20. 
Bismuth  salts:  £  per  kg. 


50-kg 

250-kg 

salicylate 

11.74 

subcarbonate 

7.50 

7.38 

subnitrate 

5.73 

5.59 

Borax:  EP  grade,  2-5  ton  lots  per  metric  ton  in  paper  bags, 
delivered  —  granular  £321,  powder  £349,  extra  fine  powder 
£365. 


Boric  acid:  EP  grade  per  metric  ton  in  2-5  ton  lots  —  granular 
£482;  powder  £513. 

Calcium  ascorbate:  £5.77  kg  in  25-kg  pack. 

Calcium  carbonate:  Precipitated  BP  £270  metric  ton  delivered 

UK. 

Calcium  chloride:  BP  granules  anhydrous  96/98%  £1.33  kg  in 

50-kg  lots;  powder  £1 .34;  hexahydrate  crystals  BP  1968  £1.14. 

Calcium  gluconate:  £1 ,960  per  metric  ton. 

Calcium  lactate:  100-kg  lots  £1.37  kg. 

Calcium  pantothenate:  £8.25  kg  in  25-kg  lots. 

Ether:  BP  anaesthetic  2-litre  bottle  £4.42  each  for  lots  of  175 

bottles;  in  130-kg  drum  £1,850  metric  ton.  BP  solvent  in  130-kg 

drum  £1,340  metric  ton. 

Ethisterone:  £280  per  kg. 

Ferric  ammonium  citrate:  One  metric-ton  lots  £1 .42  kg. 

Ferric  citrate:  £5  kg  in  minimum  250-kg  lots. 

Ferrous  fumarate:  BP  £1.25  kg  in  750-kg  lots  minimum. 

Ferrous  gluconate:  £2,495  per  metric  ton. 

Ferrous  sulphate:  Dry  £550  metric  ton. 

Folic  acid:  100-kg  lots  from  £64  kg. 

Formic  acid:  per  metric  ton  delivered  in  4-ton  lots,  98  per  cent 

£400;  85  per  cent  £334. 

Isoniazid:  BP  1973  £4.70  kg  in  300-kg  lots. 

Isoprenaline:  Hydrochloride  £65  kg;  sulphate  £60  per  g  for 

1-kg  lots. 

Kaolin:  BP  natural  £181.25  per  1,000  kg;  light  £189. 10  ex- 
works  in  minimum  10-ton  lots. 
Lactic  acid:  BP  88/90%  £1 .80  kg  in  70-kg  drum. 
Lobeline:  Hydrochloride  BPC  and  sulphate  £1 .49. 


Mercurials:  Per  kg  in  50-kg  lots;  ammoniated  £15.20;  oxide  — 
red  £16.30;  and  yellow  £16.05;  perchloride  £8.85;  subchloride 
£12.10;  iodide£15. 

Mersalyl:  Acid  £78  kg  in  10-kg  lots;  £74.35  kg  in  24-kg  lots. 
Opiates:  (£  per  kg)  in  1  -kg  lots;  subject  to  Misuse  of  Drugs 
Regulations  —  Codeine  alkaloid  £600-£604  as  to  maker; 
hydrochloride  £520;  phosphate  £460.50-£462;  sulphate  £520. 
Diamorphine  alkaloid  £821 ;  hydrochloride  £748. 
Ethylmorphine  hydrochloride  £585.50-£59l .  Morphine 
alkaloid  £667-£668;  hydrochloride  and  sulphate  £544-£545. 
Oxalic  acid:  Recrystallised  £1 .59  kg  for  50-kg  lots. 
Papaveretum:  £390  kg;  5-kg  lots  £355  kg.  Subject  to  Misuse  of 
Drugs  Regulations. 

Pethidine  hydrochloride:  10-kg  lots  £73.40  kg.  Subject  to 
Misuse  of  Drugs  Regulations. 
Phthalylsulphathiazole:  50-kg  lots  £6.68  kg. 
Salicylic  acid:  5-ton  lot  £1.61  kg;  1  ton  £1.63. 
Sodium  acetate:  BP  crystals  £0.86  kg  in  50-kg. 
Sodium  acid  phosphate:  BP  crystals  £1 .36-£l  .49  kg  as  to 
source  for  50-kg  lots. 

Sodium  chloride:  Vacuum  dried  in  10-ton  lots  delivered 

London  4-ply  bags  £52.55  metric  ton. 

Sodium  fluoride:  in  50-kg  lots  £2.43  kg  ex  works. 

Sodium  gluconate:  Technical  £756  metric  ton. 

Sodium  hydroxide:  Pellets  BP  1973  in  50-kg  lots  £0.90-£l  .81  kg 

ex  works. 

Sodium  nitrate:  Recrystallised  £1 .24  kg  for  50-kg  lots. 
Sodium  nitrite:  BPC  1973  £1.29-£1.32  kg  as  to  maker  for  50-kg 
lots  ex  works. 

Sodium  perborate:  (per  1,000  kg)  monohydrate  £723; 
tetrahydrate  £430. 

Sodium  percarbonate:  £567  per  metric  ton. 

Sodium  sulphate:  Fine  crystals  BP  £109  per  metric  ton,  pea 

crystals  £131 .20;  commercial  £43. 10  ex  works. 

Sodium  sulphite:  Crystals  £0.216  kg  (500  kg  minimum). 

Sodium  thiosulphate:  photo  grade  £259.50  per  metric  ton; 

£243.50  ton  in  4-ton  lots. 

Succinylsulphathiazole:  £10.20  kg  in  50-kg  lots;  imported  £7 
(250-kg). 

Sulphacetamide  sodium:  BP  £7.20  kg  for  50-kg. 
Sulphadiazine:  BP  68  £4.80  kg  in  250-kg  lots. 
Sulphadimidine:  £4.50  kg  for  imported  in  '/2-ton  lots. 
Sulphamethizole:  £14.80  kg  in  250-kg  lots. 
Sulphanilamlde:  BPC  '68  £2.50  kg  in  1  -metric  ton  lots. 
Sulphaqulnoxaline:  BP  Vet  £15.29  kg;  sodium  salt  £20.90  in 
500-kg  lots. 

Sulphathiazole:  BP  1973,  £4.50  kg  in  '/i-ton  lots. 
Talc:  BPC  sterilised  £701  metric  ton  in  50-kg;  £434  for 
1 ,000-kg  lots. 

Thiamine:  Hydrochloride  /  mononitrate  £18.87  kg  in  20-kg 

lots  of  British  origin;  500-kg  £17.66;  imported  £16. 

Tocopherol:  DL  alpha  5  kg  £17.05  kg. 

Tocopheryl  acetate:  DL-alpha  per  kg  £14.30  (in  20-kg  lots); 

adsorbate  £13.42  (25-kg);  spray-dried  £1 1 .83. 

Vitamin  A:  (per  kg)  acetate  powder  Vi  miu  perg£17.55(5  kg 

lots);  palmitate  oily  concentrate  1  miu  per  g  £1 7.27  (5-  £);  water 

miscible  £4.84  litre  (6-litre  pack). 

Vitamin  D2:  Type  850  £49.50;  type  80  £5.61  kg  (25-kg  lots). 
Vitamin  K:  £1.1 6  kg. 

Yohimbine  hydrochloride:  £350  per  kg;  £340  kg  in  5-kg  lots. 

Zinc  acetate:  Pure  £1 .43  kg  in  50-kg  lots. 

Zinc  carbonate:  Pharmaceutical  grade  £720  per  metric  ton. 

Zinc  chloride:  Anhydrous  powder  £450  metric  ton,  delivered 

U.K. 

Crude  drugs 

Agar:  Spanish  £7.50  kg  spot. 

Aloes:  Cape  £1 ,475  metric  ton  spot;  £1 ,440,  cif.  Curacao 
£3,300,  cif. 

Balsams:  (kg)  Canada:  Spot  quoted  at  £16.50;  shipment  £16.60 
cif.  Copaiba:  £5.60  spot;  £5.65,  cif.  Peru:  £9.55  spot;  £9.50, 
cif.  Tolu:Spot  £5.30. 
Benzoin:  £137  cwt,  cif. 

Camphor:  Natural  powder  £10.25  kg  spot  nominal;  £9.65,  cif. 

Synthetic  96%  £1 .40  spot;  £1 .25,  cif. 

Cardamoms:  AGN  £7.75  kg,  cif. 

Cascara:  £1 ,155  metric  ton  spot;  £1,285,  cif. 

Cherry  bark:  Spot  £1 ,280  metric  ton;  shipment  £1 ,240,  cif. 

Chillies:  Mombassa  unquoted;  powder  £850  per  metric  ton 

spot. 

Cloves:  Madagascar  £6,000  metric  ton  spot  £5,725,  cif. 

Gentian  roots:  No  spot;  £2,875  metric  ton,  cif. 

Ginger:  Cochin  £800  metric  ton  spot;  £750,  cif.  Jamaican  No. 3 

£2,000,  cif,  nominal.  Nigerian  split  £535,  cif. 

Ipecacuanha:  Costa  Rican  £38  kg,  cif. 

Liquorice:  Root,  no  spot;  £740  metric  ton,  cif.  Block  juice 

£1 ,400  metric  ton  spot;  spray-dried  powder  £1 ,900. 

Menthol:  (kg)  Brazilian  £7.25  spot;  £7,  cif.  Chinese  £6  spot, 

£6.10,  cif. 

Pepper:  (metric  ton)  Sarawak  black  £995  spot,  $1,500,  cif; 
white  £1 ,325  spot;  $2,000,  cif. 

Pimento:  Jamaican  £1,350  metric  ton  spot;  £1,250,  cif. 
Podophyllum:  Indian,  no  spot,  £2,000  ton  cif.  Chinese 
unquoted. 

Seeds:  (metric  ton,  cif).  Anise:  China  star  £1,950.  Celery: 
Indian  £550.  Coriander:  Moroccan  £375.  Cumin:  Indian 
£1,125.  Fennel:  Chinese  £575.  Fenugreek:  Moroccan 
unavailable;  Indian  £375. 

Essential  and  expressed  oils 

Almond:  Sweet  in  4-ton  lots  £1 .65  kg  duty  paid. 
Anise:  (kg)  Spot  £12.75;  £1 1 .75,  cif. 
Cananga:  Indonesia  £18.75  kg  spot  and  cif. 
Cedarwood:  Chinese  £2.70  spot;  £2.55,  cif. 
Cinnamon:  Ceylon  leaf  £3  kg  spot;  £2.75  cif;  bark;  English- 
distilled,  £150. 

Citronella:  Ceylon  £2.70  kg  spot;  £2.40,  cif.  Chinese  £3.70 
spot;  £3.60,  cif. 

Clove:  Indonesian  leaf  £3  kg  spot;  £2.40,  cif.  English  distilled 
bud  £55  spot. 

Ginger:  Chinese  £22.50  kg  spot  nominal;  £22,  cif,  English- 
distilled  (ex  W.  African  root)  £75;  ex  Indian  £47. 


Lemon:  Sicilian  best  grades  about  £16  kg  in  drum  lots;  Other 
sources  from  £13.50. 

Lemongrass:  Cochin  £4.80  spot;  £4.45,  cif. 
Lime:  West  Indian  £13.50  kg  spot. 
Mandarin:  £16.50  kg  spot. 

Olive:  Spanish  £1 ,665  per  metric  ton  in  300-kg  drums  ex-wharf; 

EEC  origin  £1,550. 

Orange:  Florida  spot  £0.75  kg  and  cif. 

Peppermint:  (kg)  Arvensis  —  Brazilian  £7.25  spot  and  cif. 

Chinese  £3.90  spot  £3.86,  cif.  American  piperata  £13. 

Petitgrain:  Paraguay  £9.75  kg  spot;  £9.25,  cif. 

Sandalwood:  Mysore  £60  kg  spot.  East  Indian  £57  spot. 

Sassafras:  Brazilian  £2.25  kg,  spot  and  cif. 

Spearmint:  Chinese  £8.85  kg  spot;  £8.50  kg,  cif.  American 

£11. 50  spot. 

Thyme:  Red  45-50%  £19.80  kg  spot.  50-55%  £22.75. 
Vetivert:  Java  £20  spot  and  cif. 

The  prices  given  are  those  obtained  by  importers  or 
manufacturers  for  bulk  quantities  and  do  not  include  value 
added  tax.  They  represent  the  last  quoted  or  accepted  prices  as 
we  go  to  press. 


COMING  EVENTS 


Weleda  training 
seminars 


Weleda  have  organised  a  series  of  training 
seminars  over  the  Summer,  the  first  taking 
place  in  London  at  the  Cumberland  Hotel 
on  April  14.  The  seminars  start  at  9.30am 
and  the  morning  session  will  be  devoted  to 
the  toiletry  range  marketed  by  the 
company.  There  will  be  two  short  films  in 
the  afternoon,  and  a  talk  on 
homoeopathic  and  anthroposophic 
medicine. 

Other  seminars  are  planned  at  the 
Weleda  offices  in  Ilkeston  on  May  10, 
Birmingham  on  June  28,  Manchester  on 
September  27  and  Glasgow  on  October 
1 1 .  Cost  is  £5 .  Further  details  from  Penny 
Viner,  Weleda  (UK)  Ltd,  Heanor  Road, 
Ilkeston,  Derbyshire  DE7  8DR.  ■ 

Monday,  March  22 

Plymouth  Branch,  Pharmaceutical  Society,  Lecture  theatre, 
medical  centre,  Greenbank,  at  8pm.  Dr  P.J.  Watson  on  "Drug 
abuse  and  misuse." 

Wednesday,  March  24 

Bath  Branch,  Pharmaceutical  Society,  School  of  Pharmacy, 
Bath  University,  at  8pm.  Dr  H.  Neusauer,  consultant 
psychiatrist,  on  "Current  problems  in  biochemical  research  in 
psychiatry." 

Mansfield  Branch,  Pharmaceutical  Society,  Postgraduate 
medical  centre,  Mansfield  and  District  General  Hospital,  West 
Hill  Drive,  Mansfield,  at  7.30pm.  Business  meeting. 
Reading  Branch,  Pharmaceutical  Society,  Boehringer 
Ingelheim  Ltd,  Bracknell,  at  8pm.  Joint  meeting  with  Slough 
Branch,  PSGB. 

Sheffield  Branch,  Pharmaceutical  Society,  Lecture  theatre. 
Faculty  of  Medicine,  University  of  Sheffield,  Beechill  Road,  at 
8pm.  MrG.  Pardoeon  "Prospects  in  space." 
Somerset  Branch,  National  Pharmaceutical  Association,  The 

Centre,  Shepton  Mallet,  at  8pm.  Joint  meeting  with  Somerset 
Branch,  Pharmaceutical  Society.  Speaker  Mr  Tim  Astill, 
director,  NPA. 

Thursday,  March  25 

Bedfordshire  Branch,  Pharmaceutical  Society,  Bird-in-Hand, 
Henlow  Camp  crossroads,  at  8pm.  Film  and  discussion  on 
"Hypertension,  a  number  or  a  disease?"  Speaker  Dr  M.  Petch, 
consultant  cardiologist,  Papworth  Hospital.  Buffet. 
Wirral  Branch,  Pharmaceutical  Society,  Wirral  postgraduate 
medical  centre,  Clatterbridge  Hospital,  at  8pm.  Mr  R.G.M. 
Hind  on  "Public  speaking  techniques." 

Friday,  March  26 

Teeside  Branch,  Pharmaceutical  Society,  Parkmore  Hotel, 
Eaglescliffe.  Members  guest  night. 
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CLASSIFIED 


Appointments 


SELLING  FOR  SETON 

The  Seton  Group,  manufacturers  of  Tubigrip  elasticated  support 
bandage  and  associated  products  sold  into  hospitals  world  wide  have 

a  sales  vacancy  to  fill  due  to  further  expansion. 
The  sales  representative  is  required  to  cover  hospitals  and  other  major 
outlets  in  the  West  Midlands  Regional  Health  Authority  (South). 

Location  on  Area. 
We  look  for  a  skilled  sales  person  of  good  education,  articulate, 
energetic  and  determined,  and  preferably  with  previous  hospital  or 

retail  selling  experience. 
Age  limit  40. 

Salary,  BUPA  and  Pension  benefits,  company  car,  expense  allowance 
and  other  conditions  of  service  are  those  associated  with  a  major  and 
substantially  profitable  group,  whose  reputation  is  paramount  in  the 

health  care  field. 

The  career  postion  is  open  to  men  and  women  and  the  successful 
candidate  will  undergo  intensive  initial  and  ongoing  training 

programme. 
Apply  in  the  first  instance  to 

M.J.  French,  UK  Sales  Manager 
for  an  application  form. 

SETON  PRODUCTS  LTD, 
Tubiton  House,  Medlock  St, 
Oldham  OL1  3HS. 

Tel:  061  632  2222  THE  TUBIGRIP'PEOPLE 


SALES  REPRESENTATIVE 

A  vacany  has  occurred,  due  to 
reorganisation  of  territories,  for  a  sales 
representative  in  a  well  established  and 
highly  respected  sundries  house  to  cover 
MIDLANDS  and  EAST  ANGLIA. 
Generous  remuneration  and  car  provided. 
Please  write  for  application  form  to 

Vernon  Powell  Ltd,  Verona  House, 

54  Selsdon  Road,  South  Croydon,  Surrey. 


RATES 

Post  to 

Classified  Advertisements, 
Chemist  &  Druggist, 
Benn  Publications, 
Sovereign  Way,  Tonbridge, 
Kent  TN9  1RW. 
Telephone  Tonbridge  (0732) 
364422.  Telex  95132. 
Ring  Martyn  Fryer  for  further 
information  on  extension  322. 
Publication  date 
Every  Saturday 
Headings 

All  advertisements  appear 
under  apropriate  headings. 
Copy  date  4pm  Tuesday  prior 
to  publication  date. 
Cancellation  deadline 
5pm  Monday  prior  to 
publication  date. 
Display  /  Semi  Display  £10.00 
per  single  column  centimetre, 
min  30mm.  Column  width 
42mm. 

Whole  Page  £850.00 
(260mm  x  180mm) 
Half  Page  £450.00 
(125mm  x  180mm) 
Quarter  Page  £240.00 
(125mm  x  88mm) 
Box  Numbers  £2.50  extra 
Series  Discounts 
5%  on  3  insertions  or  over. 
10%  on  7  insertions  or  over. 
15%  on  13  insertions  or  over 


Business  for  sale 


DRUG 
STORE 

IN  BIRMINGHAM,  HALL 
GREEN  -  SITUATED  IN  A 
SUBURBAN  PARADE  OF 
RETAIL  SHOPS. 
SURROUNDED  BY  AN 
INTENSELY  DEVELOPED 

RESIDENTIAL  AREA. 
GENUINE  REASON  FOR 
SALE.  IDEAL  FOR 
CONVERSION  TO 
PHARMACY.  OFFERS  OVER 
£10,500  INCLUDES 
GUARANTEED  STOCK 
OVER  £6,000. 
021-778  3743  BEFORE  6PM 


New,  exclusive  baby/child  bed  time  safety 

belt  is  being  launched  shortly. 
Please  write  with  details  of  product,  area 
and  type  of  outlets  covered  to 
B.B.&T.  (Wholesaler), 
141  Lincoln  Ave,  Twickenham, 
Middlesex.  01-808  1161 


Trade  services 


'We're  used  to  being  sent 

PclCKinCT  ■      We  should  be! 

After  all,  we're 
specialists  in  contract  packing  to  the 
pharmaceutical,  health  food,  food  and  toiletries 
industries,  and  once  we've  given  our  expert 
advice,  there  s  nothing  we  like  better  than 
getting  the  job  done 
If  you've  got  a  problem,  give  us  a  ring, 

Laleham  Packers  Ltd.,  Newman  Lane,  Alton,  Hants.  Tel:  (0420) 
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Stock  for  sale 


COSIFITS 
OVER  lOlb 
SIZE 

£12.79  Case  12 


lOO'S  COTTON  BUDS 

£1.65  per  doz 


Lemsip  5's  £8.82  per  24 
Rennie  100's  £6.65  per  doz 
V05  Hairspray  175ml  £4.88  per  doz 
New  Kleenex  Boutique  (Tissues, 
Cotton  Wool,  Face  Pads) 
£7.18  per  24 
Toni  Perm  Tip  £6.62  per  doz 
Toni  Perm  whole  head 
£10.06  per  doz 


All  clear  shampoo  75ml 
£2.40  per  doz 
Imperial  Leather  talc  lOOg 

£2.84  per  doz 
Large  Macleans  Toothpaste 
£2.34  per  doz 
Andrews  Salts  small  £4.47  per  doz 
Anadin  24's  +  2  free  packets  £9.45 
Lux  bath  soap  £10.50  case  72 


Still  the  cheapest 
and  most 
popular  cash  & 
carry  between 
London  and  the 
South  coast 


TRENTONS 
CASH  & 
CARRY 

70  Stafford  Road, 
Croydon,  Surrey. 
Tel:  01-688  1284 


HOURS: 

9am  to  5.30pm 
Mon-Fri. 
Parking:  30  cars 
Trade  only. 
No  personal 
buyers  supplied 


V?\  TRENTONS.  < 




OFFERS  SUBJECT  TO  AVAILABILITY  AND  VAT.  E&OE.  PRICES  GUARANTEED  TO  lnd  APRIL  *81 
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Trade  Marks 


Stock  for  sale 


The  undermentioned  trade  marks  were  assigned  on  19 
January  1982  by  Parcor  of  40  Avenue  George  V,  75008 
Pans,  France  to  Sanofi,  of  40  Avenue  George  V,  75008 
Paris  WITHOUT  THE  GOODWILL  OF  THE  BUSINESS  IN 
WHICH  THEY  WERE  THEN  IN  USE. 
Mark  No  Goods 

TICLID  1075685    Pharmaceutical  and   veterinary  sub- 

stances, all  for  use  in  the  prophylaxis  of  or 
treatment  of  aggrestation  of  blood 
platelets. 


TICLODONE  1075687 


Pharmaceutical,  veterinary  and  sanitary 
preparations  and  substances;  dietetic 
preparations  for  infants  and  invalids; 
medical  and  surgical  plasters,  materials 
for  dressing  wounds;  and  disinfectants 
(other  than  for  laying  and  absorbing  dust). 


iShopfittings 


SHOPKIT.  End  of  Financial  Year  SALE. 
For  the  month  of  March  ONLY  we  are  offering  all 

SHOPKIT  Wall  Bays,  Godola  Bays  and  Shelves  at 
HALF  PRICE. 

Hurry!  No  "half  price"  orders  will  be  accepted  after 
31st  March.  Details  sent  by  "return  of  post"  from:- 

SHOPKIT,  50  Ivatt  Way,  Westwood  Ind  Estate, 
Peterborough  PE3  7PN. 

'Phone  (24  hr  service) 
Peterborough  (0733)  265263. 


SLASH  SHOP 
EQUIPMENT  COSTS 

Competitive  prices  on  shelving,  wall 
fixed  or  freestanding.  SPUR 
READICLIP,  ARNEG.  Plus 
Gondolas.  Baskets,  Dumpers,  Price 
Guns.  Proven  Products.  Prompt 
service.  HP  /  Leasing  available.  Free 
Estimating. 

Home  Counties  Shop  Equipment 
Spur  House, 

Otterspool  Way,  WaHord-By-Pais, 
Watford,  Hertfordshire. 
Telephone:  (0923)  34528 


DISPENSARY 
and  PHARMACY 

Specialists 


Complete  service  N.P.A.  and 

NUMARK  approved. 

Eplan  UNIT  SHOPFITTINGS 

Eustace  International 
E  Plan  Estate,  New  Road 
Newhaven,  Sussex  BN9  0AE 
Telephone:  07912-7711 

(TCW) 


Quality  Continental  System  plus 
total  package  NPA  recommended 
NO  system  matches  UMDASCH  for 
quality.  Prices  pleasantly 
competitive.  See  for 
yourself.. .there's  no  obligation. 

Umdasch  System, 
Apeils  Contracts  Ltd.,  Unit  F, 
Dailroad  Industrial  Estate, 
Dallow  Road,  Luton, 
Beds.  LU1  1FP. 
Ring  Luton  (0582)  30833  NOW! 


apian 

shopfitting  limited 

alpbn  house,  cavalier  road, 
heathfield,  newton  abbot,  devon 
tql2  6tg      tel.  0626  832059 
from  counters  to  total  contracts 
alplan  s  national  coverage  for 

pharmacies 


GERALD  FRASER 

WHOL  ESAL  E  COSMETICS 


IF  YOU  WANT  FRENCH  PERFUME 
IF  YOU  WANT  ENGLISH  PERFUME 
IF  YOU  WANT  DISCOUNT  PRICES 
IF  YOU  WANT  DISCOUNT  COSMETICS 

Give  us  a  call  at: 
402  Cheetham  Hill  Road,  Manchester 
061-740  9811 

Open  9.30-5  weekdays;  10-2  Sundays 


Perfumes 

and 
Cosmetics 

Wide  range  of  branded 

and  non-branded 
cosmetics  and  perfumes. 
Also  exclusive  French 
perfumes.  Wholesale 
only. 

SHURE  ENTERPRISES 

277  Shoreditch  High 
Street,  E1  6PJ 
Tel:  01-247  3122 


Trade  services 


EXPORT/ 
IMPORT 

British  and  Continental 
pharmaceutical  and 

Veterinary  medicines. 
Available  for  Africa, 
Middle  East  and 

developing  countries. 

If  you  are  buying  or 
selling  we  would  like  to 
make  contact  with  you. 
Telex  us  on:  881  3246 
WEMSEC'G, 
Attn.  Mr.  Brian 


1 


COMPUTER 
LABELLING 

Developed  specifically  for  speed 
and  ease  of  use  in  the  busiest  of 
pharmacies  to  produce  superb 
quality  labels. 
Useable  by  anyone  within 
minutes  (eg  locums)  it  counts,  •' 
does  stock  control,  repeat  labels 
etc  with  up  to  1500  drug  capacity. 
Complete  system  from  £995  (lease 
£35  per  month) 

Phone 
Croston  (Lanes)  600494 
a  ny  ti  me  


SUGAR  COATED 
SALT  TABLET 

&■  SALT  TABLET 
CONTAINING 
GLUCOSE. 

Manufacturer: 
Callow  Bros  (1963)  Ltd., 

Sefton  Lane, 
Industrial  Estate,  Maghull, 
Merseyside  L31  8BZ 
051-5261154 


A.  &  H.  OTTER  LTD 

(established  1920) 

Largest  cash  stock  buyers  in  the 
trade  for  manufacturers'  clearing 

lines,  and  retailers'  stocks. 
8  Northburgh  Street,  London  EC  IV 

OBA  Tel:  01-253  1184/5 
Telegrams:  "Salvall",  London  EC1 


pharmaceuticals 


1000  Ampicillin  Capsules  BP  250mgm 
1000  Methyldopa  Tablets  BP  250mgm 
1000  Frusemide  Tablets  BP  40mgm 


fine  chemicals 

from  £20.90 
from  £15.95 
from  £3.95 


For  details  of  these  and  other  offers,  write  or  telephone. 
Jolinda  Pharmaceutic  •  Woodlands  •  The  Avenue  •  Northwood  HA6  2NL 
Tel:  01-405  8870  or  Northwood  28762  •  (24  hours) 
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Sports 
Sponsorship 
Advisory 
Service 

A  new  free  service  provided 
by  The  Sports  Council  and 
the  Central  Council  of 
Physical  Recreation. 

If  you  want  to  discuss 
sports  sponsorship  and  the 
part  it  can  play  in  your 
business,  then  contact 
Derek  Etherington  at 
The  Sports  Council,  1 6  Upper 
Wobum  Place,  London  wcihoqp 
or  phone  him  on  01-388 1 277. 


[■licouncnj  ■ 


asgiaiog  the  central 


<4  COUNCIL  OF  PHYSICAL 
■  RECREATION 


LOOKS 
LIKE  CHOCOLATE 

SELLS 
LIKE  HOT  CAKES 


Carob  is  the  healthy  alternative 
to  chocolate. 

And  Kalibu  is  the  healthy  alter- 
native to  chocolate  bars. 

Holgran  Foods,  the  No  1  in  carob 
confectionery,  are  looking  for  new 
distributors  to  stock  and  sell  their 
range  of  natural  best-sellers,  Kalibu. 

If  you're  interested  in  making  a 
healthy  profit,  write  to: 


Alan  Marson, 
Holgran  Foods  Limited 

Granary  House 
Wetmore  Road 
Burton  on  Trent 
Staffs  DE14  1TE. 
Phone:(0283)43221. 


DISTRIBUTE  KALIBU 
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Don't 

be  caught 
withyour 

Tubigrip 
down 

More  and  more  GPs  are  prescribing 
Tubigrip— Britain's  top-selling  tubular  support 
bandage-the  more  effective  alternative 
to  crepe. 

Which  isn't  a  great  surprise. 
Easy  to  apply  and  fully  washablejiibigrip 
is  tops  simply  because  it  puts  patients  first. 

Make  sure  your  stocks  of  Tubigrip  are 
adequate  to  meet  increasing  demand.  Order 
Tubigrip  in  metre  and  half  metre  rolls  through 
your  usual  channels-and  remember  this  is  a 
prescribable  line  which  can  also  be  sold  over 
the  counter. 


You 
can  rely  on 
support 
from 


Elasticated  sui 
tubular  stockinette 


surgical 
ockinette  !  " 


THETUBIGRIP'PEOPLE 
BATEM AN  -JACKSON 


C  D  2 


A  member  of  the  Seton  Group.  Tubiton  House, 
Oldham  OL1  3HS  England.  Tel :  061-652  2222  (5  lines) 
Telegrams  "Tubiton"  Oldham  Telex:  669956 
Distributors  of  Selon  specialised  surgical  dressings  and  appliances 

519 


in  the 


■p  A  complete  range  of  glass  containers  for  pharmaceutical 

j  j  packaging.  For  liquids,  ointments,  powders  or  tablets  -  in  amber 

I  ^  or  white  flint.  Pack  or  dispense  in  the  right  glass.  Contact  your 

^ffM  wholesaler  or  write  to: 

{  I  Beatson,  Clark  &  Co.  Ltd.  23  Moorgate  Road,  Rotherham, 

!  |  South  Yorkshire  S60  2AA.  Telephone:  Rotherham  (0709)  79141. 

wM  Telex:  54329 


